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Rough Proofs 


In the drouth areas advertising for 
rain has taken the place of the time- 
honored custom of praying for it. 
Zoth methods are equally efficacious. 


vey 

“Reduce circulation costs, A. N. A. 
advises publishers.” 

This is exactly what the publish- 


ers have been telling their circula- 
tion departments for a long time. 
v v v 


S. Roland Hall refers to advertis- 
ers as “the mere bill-payers.” The 
man who writes the checks should be 
described by any adjective except 
“mere.” 

_—. = 

Lux toilet soap is celebrating its 
tenth birthday, while the movie ac- 
tresses who use it no longer have to 
record any. 

,. Ff F 

A St. Louis survey showed that 
consumers object to salespeople who 
don’t put enough feeling into their 
solicitations. Maybe merchants 
should provide afternoon tea_ to 
quicken their emotions. 

vvwey 

According to ADVERTISING AGE’S 
personal department, putting par for 
the ‘‘amarack golf course, by a 
strange coincidence, is 36, just like 
all the other courses. But that’s 


merely academic information for 
most advertising g-!fers. 


*¢ ¢ 

Referring to criticisms of the 
movies, Howard Vincent O’Brien 
sagely remarks that the trouble is 
chiefly with human nature. But it’s 
a lot easier to fix up the movies than 
to improve human nature. 


vgwy 

Max Baer, according to Commis- 
sioner Brown, wasn’t in condition 
for the Carnera fight. Primo was 


tickled to death that he wasn’t. 
’  ¥ 


DeWitt Clough, president of Ab- 
bott Laboratories, started out in life 
selling advertising and now buys 
$500,000 worth of it a year. It must 
be good. 

>, FF 

Main street likes the obvious, says 
Daniel F. Sullivan, of Cannon Mills. 
So does Broadway, but it hates to 
admit it. 

vv  F 

Professor Tugwell was attacked in 

the senate on the ground that his 


nails are manicured. In the dirt- 
farmer districts this is the most 
damning evidence that could be pre- 
ented. 


,  F 


Conventions held in the summer 
are not intended merely to make 
those attending uncomfortable, but 
to. demonstrate how nice air condi- 
timing would be. 


7 FF F 
The 
ridge 


shirt-front of Hal Sims, the 
authority who drinks Coca- 
Cola, always bulges suspiciously, but 
Rough Proofs can assure his public 
that it is not because of any con- 
eafed aces. 
| a 
Florists distributed posies free to 
‘hut-ins June 10. That entitled the 
lower merchants to at least a few 
rchids for themselves. 


7, FF F 
Nash advocates the pleasing com- 
bination of a new car, an open road 
ind You. Yeah, but try to find an 
pen road. 
Cory Cup. 


WILL HAVE MESSAGE 


President Franklin D. Roosevelt, 

who it is hoped will be present in 

person at the A. F. A. banquet 

Monday evening to deliver an im- 

portant message to the advertis- 
ing world. 


RADIO MUST BE 
FREE AS PRESS, 
ROOSEVELT SAYS 


President Addresses Conven- 
tion of Manufacturers 


Chicago, June 14.—Radio_ broad- 
casting should be no less free than 
the press, the President of the United 
States said in a message sent to the 
tenth annual convention of the Radio 
Manufacturers’ Association, meeting 
at the Stevens Hotel. The message, 
directed to Fred D. Williams, of In- 
dianapolis, as president of the 
R. M. A., was broadcast on an NBC 
network from the annual banquet of 


the organization last night. 
“To permit radio to become a 
medium for selfish propaganda of 


said President Roose- 
velt’s message, “would be shamefully 
and wrongfully to abuse a great 
agent of public service. 

“Radio broadcasting should be 
maintained on an equality of free- 
dom similar to that freedom which 
has been and is the keystone of the 
American press.” 


any character,” 


The President commented on the 
importance of radio in both the com- 
mercial and spiritual life of the 


nation and paid it a high tribute for 
the integrity it has guarded so well. 


Supplements Appeal 


“You have had many evidences of 
my interest in radio,” said the chief 
executive. “In cooperation with the 
government, radio has been con- 
ducted as a public agency. It has 
met the requirements of the letter 
and spirit of the law that it function 
‘for public convenience and neces- 
sity.” 

This communication followed 
to some extent, answered, a demand 
previously made by John W. Van 
Allen, of Buffalo, general counsel for 
the association, that the radio be 
preserved from censorship or en- 


and 


croachment by special interests. 
“Democracies thrive only when the 
(Continued on Page 46) 


Advertising Hosts Invade 


ew York for A.F.A. Meet 


HEAD DEPARTMENTALS 


Federation and Score of Af- 
filiated Groups Ready 
for Conclaves 


New York, June 14.——The enthusi- | 
asm which has spurred on advertis- | 
ing’s leaders appointed to the task of | 
building an outstanding program for 


, 


the 30th annual 

convention of the 

marae ges ‘George Benneyan, chairman, Promo 
: ; tion and Research Managers Asso- | 
Ica, In Session ciation, and Alvin R. Magee, pres- 
June 17-20 at the ident, Newspaper Advertising Execu- 
Hotel  Pennsyl- tives Association. 

vania, has spread fe ———— —— === 
to all parts of the | material for thought and discussion 
country. [diroughout the meeting. 


Advance _regis- He will define advertising’s  re- 
trations pouring ‘ emannbhiniches under today’s condi- 
into headquarters |} tions and recommend measures for 
today indicate an meeting them. He will expose the 


Edgar Kobak 


attendance of 2,- unsound thinking of critics with 
500. Owing to the fact that many | selfish motives who attack advertis- 
coming from nearby points neglect | ing and other sound American insti- 


to make advance reservations when | 
the convention is held in New York, 
it is difficult to estimate the attend- 
ance before the opening day. Jt is 

not unlikely that | 


tutions, while those 
faults for 
advertising can 
justly be blamed. 

The subject ot 


acknowledging 
which 


3 “aee| the total will ex- | laws regulating | 
ceed this esti-| and affecting ad- 
mate. vertising has been 

Commenting on| closely studied by | 
the prevailing| the A. F. A. presi- | 
opinion that this} dent, and the ex- 
year’s meeting| pression of his] 
will be remark-| views on this mat- 

|}ably  successful,| ter will do much {| 


| Edgar K ob ak, to c 1 ari f y the Srocer Whalen 
a i" of the| thinking of adver- 
2 , A. F. A. and vice-| tising men. Another interesting por- 


phed Pooh of the|tion of his well-rounded address will 
Henry A. Wallace national Broad-| be devoted to consideration of effect- 
casting Company, pointed out that] tive copy appeals. 
the improvement the past year in Conspicuous among the _ features 
confidence and the state of business|and innovations at this year’s con- 
has provided a better foundation for | vention is “The Advertising Clinic.” 
constructive convention activities. At this session, to be held Wednes- 
Reflecting his many contacts with |day afternoon, John B. Kennedy, edi- 
advertising leaders and his under-|tor and radio commentator, will in- 
standing of advertising’s work-a-day | terview 12 prominent executives in 
problems, Mr. Kobak’s keynote ad-|advertising and merchandising with 
dress, to be delivered at the Monday |the object of revealing the various 
luncheon formally opening the con-| constructive uses of advertising. 
vention, will provide delegates with The remarks of those in the cast 


Last Minute News Flashes 


Schlitz Brewing Appoints B. B. D. & O. 


Milwaukee, Wis., June 15.—Joseph Schlitz Brewing Company has ap- 
pointed Batten, Barton, Durstine & Osborn to handle the advertising of “the 
beer that made Milwaukee famous.”’ This will include newspaper, magazine, 
outdoor and radio. 

The Chicago and New York offices of the agency will cooperate on the 
account. Radio has been handled by Batten, Barton, Durstine & Osborn for 
the past month. 


L 


Western Company Releases “Tabloid Copy” 
Chicago, June 15.—Following tests in Cleveland, the Western Company 
has released a campaign made up of eight 1,100-line pieces of copy resem- 
bling the picture pages of tabloid newspapers. Headed “Scandalous neglect 
exposed by friend,” the story of water-proofed tooth brushes is told largely 
in pictures. 


Test Conventional Versus Unusual Coffee Copy 


Chicago, June 15.—Four Illinois towns are being used by W. F. Mc- 
Laughlin & Co. in a newspaper campaign testing conventional as against 
startling appeals for Manor House Coffee. The “resealing” story, featur- 
ing the merits of McLaughlin’s glass container, is being told in one city. 
The company hopes to isolate the appeal which is most effective in actually 
moving stock from dealers’ shelves. 


| president of 
Company, 


| Without 


inence of 


are expected to provide numerous 
ideas for the approach to the task of 
educating the consumer now eon- 
fronting organized advertising. The 
benefits of advertising to business 
and to the consumer will be brought 
out dramatically, but subtly and 
exaggeration. 

Another special event will be the 
advertising research conference Tues- 
day afternoon, with G. Lynn Sumner, 
the G. Lynn Sumner 
presiding. 
noteworthy at 
will be the 
outside 
participation of 
business leaders. 


Also 
tion 


this 
number 


conven- 
and promi- 
the 


speakers and 


Speakers will | 
include Henry A, 
Wallace, Secre- 
tary of Agricul- 
ture; Dr. Claud- 
ius T. Murchison, 
director of the 
Bureau of  For- | 
eign and Domes- 
tie Commerce; 
Mayor Fiorello H. 
LaGuardia; C. M. . 


Colby M. Chester 


Chester, president, 
yeneral Foods Corporation; Lewis H. 
Brown, president, Johns Manville 


Corpceration; Julia K. Jaffray, chair- 
man of the department of pphlic 
welfare of the General Federation of 
Women’s Clubs, and many others of 
equal prominence directly identified 
with advertising. 

It is hoped that President Franklin 


|D. Roosevelt will find it possible to 
| appear 


in person before the banquet 
to deliver an important message to 
the advertising world. If not, a mes- 
sage from the Chief Executive will 
be read to the delegates. 

The entertainment program has 
been developed according to the plan 
which proved so popular at the last 
convention in New York. Its fea- 
tures include a boat ride around 
Manhattan Sunday afternoon, during 
which members of the Advertising 
Club of New York will be out in 
force to entertain out-of-town dele- 
gates. In the eve- 


Mam) show inthe Grand 
Ballroom at the 
Hotel 


i wo rill 

tia ning R » i 
; \ entertain with a 
spectacular radio 


Pennsyl- 
vania. The dele- 
|gates will relax 
again on Tuesday 
evening, whena 
combined ni ght 
club, grand revue 
and floor show, 
“Night Life in 
New York,” will be staged for them. 
Women representing affiliated clubs 
will take active part in the conven- 
tion. One of their exclusive functions 
will be the annual breakfast, to be 
held Wednesday morning in the ob- 
servatory of the Empire State Build- 
ing, with Helen M. Rockey, a vice- 
president of the A. F. A. and chair- 
man of the Council, presiding. 
There will be a fashion tea for 
women delegates Monday afternoon 
in the small ballroom of the hotel at 
which the New York club will be 


Mae Shortle 


host. This organization, headed 
by Mae Shortle, will maintain open 


house at its headquarters in the hotel 
throughout the convention. 

The meeting will end Wednesday 
afternoon with the annual meeting 
of the board of directors and the 
election of new officers. 


: gs ae : . : ; ’ ng a iy > : eed. OO Pay : 
5 bk , - fs | 
ri , oh Z f 
TER +\ Wey Dist... es a ae 
ee at 
- mie 
; . 
_ a ae Sods 
wh: , % 
fi , ’ “ 
JUN LY 1g cae 
“tw ‘ a 
= ; 
DELROIT , ail 
‘ v 
le st 6 
Bye 
h = ee 
4 # | 
memees F Z 
aghast. 
aie: “Fe 
. : " 
wt 00 oe mt ee wt bo ove nant 
4 
= 
eee eee ee 
ee _ ee ————-z  —_— , 
| 
__._| P — ee 
. 
a ar ri ea ah ere | F 
i ey a aa ca 4 | ‘ 
| | ee Bry | S 
eee a. a. ari | we. 
et oe ae ~* a as ep 
ae = “ z 
fe - nie | mn ie 
e a ae > 
| | ba. 2 mick. r rt : " 7 1 
| = = oe a ee Cee eee... ‘ r 
ae a . ici 
Pia : . = gee ' = q 
cr , Beene! ae — eee —_ ce. ¢ 
5 eee i: AS . pees , 
} te 1 re r ay - : hg 
stad : “tis Oa —< Fo : nei. ‘ 
a F 4 7 “as o | . = = riage, d 
oe * Lge a. | ‘ie , ie ae , 
ee Ts iE sini | . . — eS oa 
yea Mh ‘ Po ek | | re ge < 
| iia j ae Bee — i ee 
| Seis a: é, ag e <a 
| ees S. | 2 é ~—- 
| sir ee | | : ct a Sica 
ade, 7 . | }* PS: a a as i al ; 
Boe Pao) ; | P: ~ ae ¥ ; bes =) 4 
fet ; — Wal = : pie: 
Eos Nate — Fae ee. | <A ae i 
ee oe cubis F ‘ve a - So SB se n iil 
gas Tee OSitnae o a eG is | 7 _ 7 Dee a 
eS eats ae F; Br aa tues 
Sites ta as a 3 
Fad alae Be 7 run pel 
| EPS en tet ey at is Bt (cas “ 
? ’ =i) | = iG 
; ¥ =3 ‘“. 
| | = 
——————— 4 Saeee 
, aes . 
ele — 7 i uae _ "4 
: ss Bes. 
- ek tg 
— A 7 | — e | | eS! 
i Pie. ete sl : 
an ere 4 
ant | Seay E 
¢ uae | Pie - 
| ‘ ek om vg 
’ | + Eh d : 
eae g 2 
| ject Ee 
a —— . < Sit thd 
air, : 
pe x i! 
| ie) 
. ets 
E a ary - a re 
¥ y eae i 
3 iM E 
i . xe ‘4 
oe pe ae EY ‘: 
oe ae f 
4 — 
’ er 2 RS |, 
| gs a aa a 
re , a 
> ea = : ber 
ae ia 
} sa ’ Cees th r 
a ce 
| ies 4 ; 
| j Ye ae r 
j 2 7 i 
—— 
Pe | — © 
sige = : 
| bie 4 
: 4 
3 gies 
OS las 
oa 4 
| 2 sale cr a 
Sted = Rae : 
ou eats As i 
v =) Sag 
a a ee 
| a ~ 7p 
. ae. : * 
a J ia cae a 
: _ CC ————EEEEEE——————————————————————l, 
| F: ies 
| 7 : 
] id ‘ 
4 i ae 
| . i 
es . ‘i i: 
fe | ‘ 2 
| | ee 4 q 
: 4 a 
| ee 
Ss _ Loge 
Ss 
4 © 
| Ba 4 
ee 
Pans 4 
a 
| aes 
| : . eee’ 
} 4 ‘ 
e: 7 
Re) 
s hes z 
ioe 
} eee 
| | ie 
} 4 f 
. : ' 
j ; 
: j , 3 v _ 
’ Pe : : = 
| ’ a 2 ey 
} ee 
| 7 yess 
“aoe + Coehmee 
. ae 
ED es 8 
+ t5" as 
* ew. 
fie? Se 
si te . a a | 
Se OS > i . * “ ‘ + > . : k 2 Re, $Me ‘a 
RT ol Pat one 2 cease rere Dd Basen! 8 Lic tar lat Ee 85) ean RCA led ice) aaa cy Sa “A Reso iri ta 2 sg MON 9 aR a NR A a Sc Ma ck ote, 1 pd are NN PMR Te 7 A a cE Ga ob A gS a PS 
OA eR bt, ay i | i aati! 8 ORR a Mg NE ee ae ae es aR RRR ioe AA No eS. ae Moise i ed ep i, eee a ee i 7 ke cls ee 
Nis ata gatas Pic se Ye Sy Fy hs 2 ce 9 ONG a ae age 0 fas TY A Eee Ge ee Ben, | Ber Wee gee ce Oat TA et OORT @ Wage he oer BAT apes eat Rit fae, Ray aS RE. i Pye ee ly ot rans ane tea EY 5a 
gee Hay ey pena i cara tay ah ae A et ae Paes PEG ng I eis, El ete : eis ee ait Pa Mea Sag eee Sa es eee ee Libfeerahe e? Pag See on Fa f INE Rete? AEG SN eas hs Siem n sa i ae ete ea Ba ae (oa ; 
st i ee in i Re Wc k2 eT nt Prey ood Migs Dee OL cee Ge ee ime oa 
TDs SMR PLO 4 OS in SMI Ring OO OR GRE (Ee Cath tees Se) Ai Dace ge ame a Ne gE Wet ee” ha Rann nn 3 Mee a: eee ie es: ied eating Cae ee OS FE ee BI og AM ed oe a fete ode ng Rp ne re Ty eke. Boe Lee OS pas EOE guess ts eee oe aS ay oF es 
DEER: awe Sy AP ees ~ z Layay 2%! dna Oe tas Paes MeN gear Saeete oF SRO iat ON Ede iss? Eg ae ia, ee se a: AEN FAS OR Aco ieee ESA pet Sod mee a ne ae eee dt A Ro os a: ee eee BEET EB Oto ero aad Pao Se RS eh i: OA igre ps : yes 
Sa” Sea ees aes Pr ee a ae A phage epee cea Beste RO COMA = MMR aig te SPUR Loar ARPES SE oer CVE OER aa ee RR agree Rey te Ro Ue OME ete NR Ree Pe Re ae 5 ape he die 2 5 ea Rha pe 
BEY radia 2. ley ef Fol: SPUN cis eee i ~ Ba ay inl mat et = en a ate Fy a ee ie ro ee TENE So 5) co hee ey wn Pi fe 2: abies Mae bee ee eis Be 3 Sosy Capt ue ae rae ge ey ace op" ape fe) a a et hy aap 4 er es eae SEES Ls i tae PY, Lea 
ro ORS ee a Si R i ase > G Ae RES Oe he en Red TOE sk) CIR, ae Foes tee aie ‘eee age Sj: he is. SP wey RARE Ht Pease ge ya ae ae faut Pgh & gee cee Noe ae ae aad gt ca te EAT, ts ete cry Se eee Ng ea ER Breen ass SG SO oe, ie 


Pa ae 


ADVERTISING AGE 


June 16, 1934 


THE QUALITY GROUP 


NEWSSHOT 


No. 5 


JULY 


IN 9 WORDS 


«i how many 


, 


( 


( og NPRED FACS 


are new a you * 


ous 
US-EX Sed 


One of our subscribers sums up editorial 


value in nine words 


“About the only maga- 


zines left in America published in English.” 


Multiply this by 350,000 and you 
picture of The Quality Group 
which still likes to read English. 


ALBERT STEIGER, 


WHO RUNS 


have 
market 


a 


department stores in Hartford, Springfield 
and Holyoke, goes to bat with this remark— 


“Over half. the 
subscribers) are 


names 
better than aver: 


chasers in our more exclusive departments 


Tabloid writing may sell tabloids 


(of Quality 


age 


but 


Group 
pur 


* LEADING FIELD 


still takes magazines written in English to 


sell quality merchandise. 


HERE’S ONE YOU 
COULDN'T HAVE KNOWN — 


In Iowa’s capital the chief executives in 16 
leading Insurance Companies are readers of 


The Quality Group... . 
too. 


ALSO IN DES MOINES 


WE FOUND — 


BEARS OUT — 


P.S. 


that 91 Q. G. families 
electric radios 

that 483 Q. G. families 
electric refrigerators 
that 92 Q. G. 
automobiles 
that 71 Q. G. families (out of 100 
homes that cost $20,000 and up. 


—— | 


(out of 100) 


families (out of 100) own 


) live 


They like English, 


(out of 100) own 


own 


All of which bears out the repeatedly re- 
peated statement that readers of The Qual- 
ity Group are the free-est we — 
They 


of moneyed people in the country. 
have it to spend—which helps a lot. 


from an advertising agency 


executive: 


“ay 


have read the ‘Age of Plenty’ advertisement 
of The Quality Group and am delighted to 
learn that so discerning a group of men as 
comprise your organization appreciate the 


fact that we 


‘oldsters’ are worth while and 


much better prospects for most merchandise 
than the much touted ‘under 30 years of age’ 


group.” 


THE QUALITY GROUP 


HARPERS MAGAZINE 
CURRENT HISTORY 


REVIEW OF REVIEWS 
597 FIFTH AVENUE, NEW YORK 


SCRIBNER’S MAGAZINE 
FORUM MAGAZINE 


SUNDAY, JUNE 17 


MONDAY, JUNE 18 


Pennsylvania. 
10 a. m.—Newspaper 


Ball Room. 


tion, Parlors A and B. 
session, Grand Ball Room. 


Parade,” Small Ball Room. 


ball, Grand Ball Room. 
TUESDAY, JUNE 19 


Departmental sessions 
a. m.): 


Parlor C. 
Mail Advertising 


ing Association, 
Direct 


casters, 


Library. 


tion, Southeast Ball Room. 


9 a. m.—Registration of dele- 


gates. 

2 p. m._-Boat ride to review the 
fieet and trip around Manhattan 
Island. 

8:30 p. m.—Entertainment in 


Grand Ball Room of Hotel Penn- 
sylvania, provided by radio artists. 


4 a. m.—Registration. 
4:30 a. m.—Club Activities Con- 
ference, Travelers Club, Hotel 


Advertis- 
ing Executives Association, Small 


10 a. m.—Newspaper Promotion 
and Research Managers Associa- 


12:15 p. m.—Opening luncheon 
4 p. m.—Tea and “Fashions on 


7:30 p. m.—Annual banquet and 


(9:30 
American Community Advertis- 
ASSo- 
ciation, Foyer, Small Ball Room. 


National Association of Broad- 


Sales Promotion Division, Na- 
tional Retail Dry Goods Associa- 


Condensed Time Table for A. F. A. Meetings 


Newspaper Advertising Execu- 
tives Association, Small Ball 
Room. 

Newspaper Promotion and Re- 
search Managers Association, 
Parlors A and B. 

Public Utilities Advertising As- 
sociation, Conference Room 2. 

Sales Executives Conference, 
Parlor 1. 

Talking Motion Pietures, Foyer, 
Southeast Ball Room. 

Circulation managers, meeting 
in Salle Moderne, beginning Tues- 
day and continuing three days. 


NOON 


International Group Conference, 
Salle Moderne. 

National Association of Broad- 
casters, Library. 

Newspaper Advertising Execu- 
tives Association, Grand Ball 
Room. 

Newspaper Promotion and Re- 
search Managers Association, 
Parlor B. 

AFTERNOON 


Advertising Research 
ence, Travelers Club. 

Direct Mail Advertising Associa- 
tion, Small Ball Room. 

Industrial Advertising, Manhat- 
tan Room. 

Sales Promotion Division, Na- 
tional Retail Dry Goods Associa- 
tion, Southeast Ball Room. 

Newspaper Advertising Execu- 
tives Association, Grand Ball 
Room. 


Confer- 


Newspaper Promotion and Re- 


search Managers Association, 
Parlors A and B. 
Outdoor Advertising Associa- 


tion, Parlor 2. 

Public Utilities Advertising As- 
sociation, Conference Room 2. 

Sales Executives Conference, 
Parlor 1. 

Talking Motion Pictures, Foyer, 
Southeast Ball Room. 

9:30 p. m.—Night Life in New 
York, Grand Ball Room. 


WEDNESDAY, JUNE 20 


8 a. m.—Annual breakfast, 
Council on Women’s Advertising 
Clubs. 

9:30 a. m.—Departmentals: 

Club Activities Conference, 
Travelers Club. 

Manufacturers 
dise Advertising” 
Madhattan Room. 

National Association of Broad- 
casters, Library. 

Sales Promotion Division, Na- 
tional Retail Dry Goods Associa- 
tion, Southeast Ball Room. 

Newspaper Advertising Execu- 
tives Association, Small Ball 
Room. 

Newspaper Promotion and Re- 
search Managers Association, 
Parlors A and B. 

12:15 p. m.—General session 
luncheon, Grand Ball Room. 

2 p. m.—Annual business meet- 
ing, Small Ball Room. 


“Merchan- 
Association, 


PENNY CANDIES 
BACK T0 PROFIT 


New York, June 14.—A volume in- 
| crease of 4.7 per cént was made by 
confectionery products in 1933 over 
the previous year, it was announced 
r the 51st annual convention of the 
National Confectioners’ Association 
j}at the Waldorf-Astoria this week. 
| This figure was given by Clarence E. 
Birgfeld, in charge of confectionery 
surveys for the U. S. Department of 
| Commerce. 

On a value basis, sales decreased 
| 1.8 per cent during this period, but 
|this index is not regarded as signifi- 
cant. 


* For the first four months of 1934, 


Mr. Birgfeld found a decided up- 
| swing in sales on a value basis. They 
‘were 28.2 per cent greater than those 

for the corresponding period of 1933. 
|Total value of confectionery and 
competitive chocolate products sold 
‘rose from $52,609,008 for the first 
four months of 1933 to $67,464,064 
this year. 

Despite a decline of more than a 
cent an average pound, penny goods, 
increasing 34.4 per cent in poundage 
during 1933 over 1932 and 20 per 
cent in sales value, were the out- 
standing item of the various types 
of confectionery made. 

A highlight of the study was the 
revelation of the fact that more sales 
are being made through jobbers, 
whose share of the total sales in- 
creased from 53.7 per cent in 1931 
and 1932 to 57.2 per cent in 1933. 
This was partly due to a drop in di- 
rect sales to independent retailers by 
manufacturers. 

Clarence Francis. executive vice- 
president of General Foods Corpora- 
tion, pleaded for a simplification of 


| 


codes and a clarification of their 
purposes. 
General Foods, Mr. Francis said, 


is potentially 
| of some 80 copies. He found, 
alyzing many codes, striking “simi- 
|larity and the duplication of effort by 
the too fine division of industry and 


trade, and by the complexity of fed- | 


eral, state and local codes, many of 
which have conflicting or indefinite 


| provisions resulting from an attempt | 


| to cover too much ground.” 


subject to provisions | 
in an-| 


;mer & Scott, 


tion is illustrated in the grocery pro- 
ducers’ codes where attempts are be 
ing made to reduce between 300 and 
400 codes into one master agreement 
covering basic needs. 


Would Simplify Codes 


“It seems to me that most of the 
major objectives could be covered by 
a master administrative or govern- 
mental code on fair trade practices 
in addition to the basic points on 
minimum wages, maximum hours, 
and child labor,’”’ Mr. Francis said. 

On the purposes of codes, he said 
that inclusion in trade practice sec- 
tions of prohibitions against so many 
types of unfair competitive practices 
ranging from free goods and false 
labeling to espionage and bribery “is 
an expression by the 95 per cent” of 
honest business people “of what con- 
stitutes fair play.” In extreme ner- 
vous pressure to obtain relief, discus- 
sion devoted to such provisions “has 
fostered the misconceived and con- 
fusing notion that the codes were de- 
veloped to restrict the dishonest five 
per cent instead of bolstering the 95 
per cent.” 

He compared the 1400 word Dec- 
laration of Independence which set 
a nation free with codes of 7500 
words each and which “seem to be 
entangling industry in needless con- 
fusion and strife.” 

One of the exhibits which drew 
most attention was that of Ad Art 
Craft, Inc., which showed reproduc- 
tions of boxed and packaged candies 
made of wood pulp flour. Used for 
window display purposes they do not 
fade or offer any of the usual diffi- 
culties experienced under adverse 
weather conditions. 

Some manufacturers are boosting 
box candy sales by supplying retail- 
ers with display pieces. Others are 
reducing the weight of salesmen’s 
kits by 50 per cent. 


Schwimmer & Scott 
Get Big Account List 


Advertising of Ludlow Typograph 
Company, Chicago; Lewis Knitting 
Company, Janesville, Wis.; Carlton, 
Inc., Chicago; Yeast-Caps, Inc., Chi- 
cago; Century Laboratory, Inc., Chi- 
cago; American Vault Works, Forest 
Park, Ill.; Interstate Reserve Life, 
Chicago; and Carlsbad Crystals, Chi- 
cago, has been placed with Schwim- 
Chicago. 

All accounts have newspaper, 
magazine and radio campaigns sched- 
uled for the summer and fall. 


B. C. Herrick, formerly with 
Buchanan-Thomas Advertising Com- 
pany, Omaha, has been appointed to 


| The recognized need for simplifica-| head the agency's radio department. 


Rieser Named President 


William R. Reiser, former secre- 
tary and comptroller of the Allen-A 
Company, Kenosha, Wis., is now 
president of the reorganized Racine 
Feet Knitting Company, Beloit, Wis. 
Allen J. Rodgers, former vice-presi- 
dent of the Kenosha company in 
charge of its Canadian plant, is vice- 
president and secretary. 


New Bayer Broadcast 


A new series of elaborate musical 
programs under the title “Lavender 
and Old Lace,” will be heard over 
the WABC-Columbia network at 8&8 
p. m. EDST Tuesdays starting June 
19. The series is sponsored by 
Sterling Products, Inc., for Bayer’s 
Aspirin. 


Studebaker Has Series 


Studebaker’s fourth presentation 
of the “Parade of Champions” will 
be broadcast over WABC-Columbia 
June 26 at 9:30 EDST, with a repeat 
performance for the west coast from 
10:45 to 11:45. Morton Downey and 
Jane Froman are headliners. 


28,888 tallies 
in Qin utes 


That gives you an idea of the 
phenomenal speed of the 
Punched Card Method of tabu- 
lating answers to questionnaires. 
No matter what your problem, 
you can save time and money 
and get more facts per dollar 
by using the International Tabu- 
Expert 
Confi- 
handling. Correct re- 


lating Service Bureau. 
and complete counsel. 
dential 


sults. 


Learn about this unique | 


service today. 


MACHINES CORPORATION 


General Offices Branch Offices 
270 Broadway aisiitss, in all 


New York. N. Y. ‘CPN Principal Cities 


| 
| 
INTERNATIONAL BUSINESS | 
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lant tell the Clays 
hol a cote Cwiid - 


First Five Months, 1934 
For aths of 1934 compared with the com 
+ fi¥ - o American with a gain of 869.130 . 
“bd led all other Chicago daily new, 
the percentage of gain. 


© lines in 
Peers bor}, 


Old Man Habit is a kibitzer of the worst sort. He 
prompts otherwise reasonable men into picking 
again and again, hats, or ball teams, or newspapers 
on no other grounds than that they were once the 
favorites. But, as everyone knows, last year’s pen- 
nant winner may be this year’s active aspirant for 


the cellar. And so it is with newspapers. 


Have you looked at the Chicago line-up recently? 
Times have changed. Today, the Chicago American 
is "way out in front in advertising gains—’way out 
in-front in circulation gains. These are facts, and 
no advertiser can afford to let Habit talk him into 
ignoring them. 


CULATION GArns | 


period Ending March 3}, 1934 

“ Statements for the six months’ batted 
compared with the previous six denies ending 
cage American made the Qreates; Period 


av ° 
mong all Chicago daily newspaper “rage daily 


" ee Chi 
at the ; : 


n@ 


Every day, advertisers, pressed for increased re- 
turns from their advertising, are swinging from 
habit-selection to reasoning-selection of newspaper 
space. Therein lies the explanation of the large 
advertising gains of the Chicage American. ,Today, 
it is bringing in the business to business men for 
whom sales are sweeter than sentiments. 


What happened during the depression years is 
ancient history. What is happening today is 
accurately charted on the score-card above. Un- 
questionably, any man, with eyes to see and the 
inclination to use them, can readily observe — in 
Chicago the swing is to the American. 


CHICAGO AMERICAN 


- + + gives 450,000 families Buying Ideas 


| NATIONAL REPRESENTATIVES: Rodney E. Boone Organization 
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President Roosevelt to the A. F. A. 


Convention 


deliver a! tion of 
Advertising Federa- | to 

and 
generally, during the 
convention Which opens in New York 
tomorrow. It 


President Roosevelt will sound business, opportunity 


message to the make reasonable profits and a 


tion of America, through it to} minimum of government regulation 


advertisers and supervision are some of the 


|things which business would 
like to see 
They 


courage in 


men 
is hoped that he will 
deliver it in person, but in any event 
it will be 


sponsored by the Presi 


| dent. would supply confidence 
attacking the 
|lems which still remain to be solved, 


and in 


interesting and perhaps | and prob- 
significant. 
which 
still fur- 


up the hill toward complete eco- 


The President has reached a point creating the impetus 


adminis- |} business needs to 


trative program. which would justify 


in the development of his carry it 


ther 


a statement of assurance to business | nomic recovery. 
leaders whose efforts to promote As far as advertising itself is con- 
business constructively, through the| cerned, President Roosevelt has ex- 


development of better 
through advertising, 


products and 
should be 


pressed himself heretofore as believ 


given |ing in its efficacy and in its primary 


encouragement. Continued applica-| importance to business. But he 
tion of merchandising skill to the} might well go further in his com- 
problems of current business is far| ments and suggest to advertisers 
more important to the prosperity of that the best way to avoid undesir- 
the nation than political activity, no|able regulation at Washington is 


matter how well intended the latter 
may be. 


Advertisers 


through the establishment of ade- 


quate measures for the control of ob- 


and advertising have within the in- 


that 
to extreme legisla- 


jectionable advertising 


been subject to considerable criticism | dustry. He knows there is 


| 
fifteen months of the | strong 


during the first opposition 


Roosevelt administration. Some of) tion on this subject, and he can point 
the legislation introduced in Con: | out with complete logic the fact that 
gress, ostensibly with the White| intelligent opposition can be justified 
House hall-mark of approval, has/only if advertisers, agencies and 
been written with the assumption | publishers are themselves doing their 
that advertisers are exploiters of the| part to make action by the federal 
public, and that profit is the only | government unnecessary. 

motive actuating business men.| The A. F. A. might properly indi- 
Neither of these assumptions is cor-| cate its position on this subject. The 
rect, but they have been given wide) initiation of such a program by ad- 
publicity in statements of those pre-| vertising interests now, with Con- 
sumed to represent the administra-| gress preparing to adjourn and to 


tion viewpoint. | postpone until December further con- 
At this stage it would be decidedly | sideration of the Tugwell-Copeland 
helpful for President Roosevelt to} bill, is the wisest move that could 


give business some interest of self-reg- 


opposed to government 


made in the 
ulation as 


reassurance on| be 
points regarding which it is in doubt. 


Encouragement of enterprise, protec- | regulation. 


Alienating Trade Good- Will 


good-will of the 
important 


The 
vitally 


is|the same token, 
to advertisers, but | whole 


consumer you cannot indict a 


industry; and yet, not 


| quently, 


infre- 
equally important 
the trade. The 
trade policies are less carefully de- | g, that a large 
veloped than relate to | proportion of the dealers in 
the consumer is risking the destrue- | fields 
tion of a 
vertiser 


is the good-will of copy appears over the sig- 


national advertisers 
not charging 


nature of 
gesting, if 


manufacturer whose sug- 


those which certain 
crooks and are not to be 
trusted by the 

Statements of 


what | sibly be 


are 
Valuable asset, and the ad- 
whose 


consumer. 
this kind 
true, but the 
say about it is tread-|that they are 


consumer copy is | may pos- 


written without reference to 


the trade 


chances are 


will true of only a small 


} number, 


ing on extremely dangerous ground. representing an  unimpor- 
Advertising which sounds all right|tant minority. Yet the advertiser 
to the consumer and to the layman|has given the industry a black eye 


without knowledge of inside condi-|with the public, and it is 


man to resent it. 
| National 
the whole publie, 
influence 


only hu- 
tions frequently rubs the trade raw, 
and instead of 


terial 


giving merchants ma- | 
which they 


advertisers, addressing 
and in a position to 
favorably great 

consumers, realize 


glad to 
repeat and to capitalize in their own 
advertising and promotion 
work, it builds up resentment which 
finally reaches explosive proportions. 
Edmund Burke said in his famous 
address to the 
referring to the 
that you can not 


would be 


masses of 
sales should that no 
should be made which 
win the endorsement, the 
and the thanks of retailers 
of Commons, |}to whom advertisers look for 
American in the distribution of 


indict a nation. By | the final 


statements 
will not 
support 


House service 


colonies, their goods to 


consumer 


| June 10.” 


The Voice of the Advertiser 


It’s All Pleasure 
And Not Business 


To the Editor: In your 
sue, you led off your 
Shut-In Day with: “Florists 
of the country will combine business 
and pleasure in observing the second 
annual National Flower Shut-In Day 


June 2 is- 
National Flower 
story 


some 
this | 
really 


that 
catalog 
what it 
altruistic, generous 
gesture on the part of an industry. 
National Flower  Shut-In_ Day, 
through its first two observances, has 
become a movement on the part of | | 
the florist industry. There was ab- 
solutely no thought of business in- 
volved in its observance, this year 

or last. It was all pleasure for all 

of us who had anything to do with 

it. 

It was pleasure in spite of the fact 
that it represented real 
the part of florists this 
whole idea of National Flower 
In Day based on the fact 
in June there ordinarily is a 
abundance of flowers—flowers which 
will their best purpose at the 
bedside of those permanently laid up 
through other misfortune. 

Last difficulty was not 
that of supplying the flowers. It 
was that of finding the names and 
addresses of shut-ins. This year, 
however, we had a super-abundance 
of names and addresses, but a dearth | 
of flowers due to the widespread 
drought conditions. 

One South Dakota florist wrote in: 
“We're paying 50 cents a gallon for 
drinking water and watching our 
flowers burn up—but we're behind 
Shut-In day 100 per cent. The shut- 
ins in our locality will be remem- | = — 
bered.” 


I’m afraid, from this, 
of your will 
event as anything but 
isan entirely 


readers 


sacrifice on 
The 
Shut- 
that 
super- 


year. 


Was 


serve 


illness or 
year, our 


been owned and controlled by the! 
That's the spirit behind the move- | $20,000,000 American Fork and Hoe 
ment, as countless hundreds of let-| Gompany. 
ters here at national headquarters | Mr. F. H. Brewer is in charge of 
will testify. 2 Ge 
So National Flower Shut-in Day Kelly Axe advertising and he tells 
isn’t a combining of business and |™¢ that this cartoon was used when 


pleasure. Our reward is that of see- he was a boy. He traced the thing 


ing patient, suffering faces light up/down and found its use started in 
with sheer joy at the thought that | 1878, over 55 years ago, 


someone cares a bit. 


Today we're tossing orchids at Smith 
such grand troupers as Walter Win-| with it. 
chell, Mary Pickford, Julia Sander- vet 
son, Frank Crumit and the others 
who helped us find the names and 
addresses of more than half a= mil- 


lion shut-ins. 


some Brothers squib to go 
A lot of the old boys would 
a kick out of 
VERTISING AGE, But, please don’t in- 
sult anybody unless you want to pick 


on the Indian in the rear. 


Frevo L. SHAW, HakM WHITE, 


Florists’ Telegraph Delivery Cleveland, O. 


tion, Detroit, Mich, 


Associa- Industrial Stylist, 


v,g¥ iy 


First Unbiased Source 
of Comment on “TVA” 


To the Editor: 


’ 


55-Year-Old Trade 
Mark Going Strong 


To the Editor: Being quite vitally 


Here is something 


that'll tighten the buckle in vour |Concerned I have read numerous ar- 
belt. ticles dealing with the Tennessee 
This cartoon has been used as a| Valley Authority development, among 
which I chanced upon your editorial 

WHEN YOU in your issue of June 9. 


NEED AN AXE 


In the volumes that have been pub- 
lished on this subject your editorial 
|is the first unbiased source to com- 
|ment upon what seems to me to be 
;}a gross injustice to the gas indus- 
try. It is therefore most reassuring 
to observe your comment in this di- 
‘rection and allow us to applaud your 


Hil 


(in) 


comments. 

We are at one in believing with 
}you that the merchandising methods 
jnow being employed in the distribu- 
ition of electric appliances will ulti- 
|mately if not soon react to our bene- 


GET ANY OLD AXE! fit. The TVA has all of the aspects 
BUT WHEN YOU NEED AN AXE of socialism and therefore bids fair 


to be a failure when intruded into a 
TO CHOP WOOD capitalistic order, or at least an or- 
der 
THEN GET THE BEST 


that is based primarily on per- 
;sonal initiative and enterprise. 
Despite unfounded claims to the 
contrary, the gas industry in the 
Tennessee Valley area is able to com- 
pete in so far as cost 
| of operation to the customer is con- 
{cerned provided the NRA, numerous 
|forms of taxation and increased ma- 
| terial costs do not stifle our business. 
trade mark by the Kelly Axe people | At any rate we do not propose to 
since 1878. ;expend our efforts by “yelling,” but 
In recent years the rather plead our cause with the pub- 


successfully 


company has 


| 
Now you can sit down and think of | 


seeing this in Apb- | 


| THE RESEARCH MAN DOES HIS STUFF 


—The New Yorker 


"Good morning, madam, the J. Walter Thompson Company would 
like to know if you are happily married." 


lic who in the last analysis pays the 
bills. C. W. MERRIAM, JR, 
District Commercial Manager, Roan- 
oke Gas Light Company, Roanoke, 
Va. 
vvwy 


“Oh Yeah?” 


To the Editor: The Essolene copy 
| reproduced on the back page of your 
June 2 issue is so similar in key to 
the Sweney “Oh Yeah?” copy pro- 
duced in this office that we are send- 
ing the enclosed copies to you. 

The “Oh Yeah?” series was born 
of the conviction that most people 
were getting very much fed-up on 
bombastic claims for too many gaso- 
lines, and that they had come to the 
point where most motorists took most 
gasoline advertisements with a cyn- 


NER 


Bia : 
STARTS Siig ; <a 


p SASOUNE 


Give gasoline the 


: ah ace 


OF YEAH Se 


De mek LOO mules lest out and check up on che various geeohines inchehag SWENEYY SKY HABE oe 


STARTING -~ MILEAGE ~~ 
ANTI-KNOCK ~~ POWER - 


ee en 


Jo amy other fee game 
+ ow PLAFORMANCE 


SKY HAWK 


On with the’Oh yo ys ?” teat / 
LET EVERY ENGINE BE IT'S OWN “LABORATORY” 
= EVERY DRIVER BE A JUDGE 


ical “Oh Yeah?” 
The comments 
Sweney stations and by the mem- 
bers of the Sweney organization 
While these advertisements were ap- 


heard at the 


pearing, supported this feeling in a 
very satisfactory manner; many 
people commenting that they liked 


the idea of letting the product do its 
own selling on its actual perform- 
ance. 
HARRY CLATFELTER, 
Advertising, Peoria, III. 
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June 16, 1934 


Wide World Photo 


IF YOU DONT GET 


.*.. this is just as true in newspaper circula- 
tion as it is in baseball . . . unless the news- 
paper drives your sales message HOME .. . you 


don’t score! 


Better than four hundred thousand families 


in the Chicago trading area read The 
Chicago Daily News AT HOME. 
This is more home-read circulation 
than you can get in any other Chicago 
daily newspaper. The fact that Chi- 
cago Daily News circulation is home- 
read explains its superior scoring 
ability. 
. This advertisers recognize as 
proved by the increasing prepon- 
derance of advertising carried by The 
Chicago Daily News. 

In 1929 The Chicago Daily News 
carried 28.48% of the total display 


*Authority: Media Records, Inc. 


Copyright. 1934. The Chicago Daily News, Inc. 


advertising in Chicago daily newspapers. During 
the following depression years (1929-1933), 
when reduced budgets had to do a harder job 


and newspapers had to be bought with greater 


The Chicago Daily News’ 
percentage of Total Dis- 
play Advertising in all 
Chicago daily newspapers 
from the beginning of 1929 
through 1933. 


care, The Chicago Daily News’ percentage of 


total display advertising in Chicago 
dailies increased to 33.17%. 

In the fifteen-year period (1919 
to 1933) The Chicago Daily 
News carried 40,275,242 more 
lines of display advertising than the 
second Chicago daily (a morning 
paper). 

And in 1933 The Chicago Daily 
News carried more total advertis- 
ing than any other six-day evening 
newspaper in America... no other 
Chicago daily ranked even among 
the first twelve* 


THE CHICAGO DAILY NEWS 


Chicago’s Home Newspaper 


GEORGE A. McDEVITT CO., National Advertising Representatives, NEW YORK — CHICAGO — PHILADELPHIA — DETROIT—SAN FRANCISCO 
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GOODRICH MAY 
TAKE UP OPTION 
ON ‘AL HARPER’ 


New York, June 14.-—Advertising 
and sales executives of the B. F. 
Goodrich Rubber Company were as 
elated as Max Baer as the latter 
rocked Primo Carnera to sleep in the 
eleventh round of their fifteen-round 
bout at Madison Square Garden bowl 
here tonight. 

Baer, the “Al Harper” of the Good- 
rich radio series, staved off the pos- 
sibility of an anti-climax with his 
round-house right, evidently more 
damaging than it appeared. Baer 
himself was thinking as much of Al 
Harper as of the heavyweight cham- 
pionship. His radio oratory after 
the fray consisted of the victory 
paean, “Al Harper wins!” 


May Exercise Option 


Goodrich is supposed to have paid 
$25,000 for the privilege of sponsor- 
ing the fight, as the high spot in the 
Al Harper series. This is not re- 


garded as big money im view of the 
fancy prices paid for less spectacular 
programs, 

Goodrich, it is understood, may con- 
tinue the adventures of the taxicab 
driver, with Al Harper at the wheel. 
Its contract, which expired with the 
fight tonight, contained an option 
clause. Had Baer lost, the series 
would have been dropped immedi- 
ately, under the terms of this con- 
tract. It is doubtful that Goodrich 
will be able to resist the lure of hav- 
ing a heavyweight champion of the 
world working for it. 

Goodrich gave some publicity to 
the Kraft-Phenix Cheese Corporation, 
Chicago, which waived its time on 
the NBC network in order that the 
fight might be broadcast. Paul 
Whiteman and his orchestra, featured 
on the Kraft-Phenix program, stood 
by in case either of the contestants 
was knocked out early in the pro- 
ceedings, ready to fill in the re- 
mainder of the hour. As_ history 
proved, their services were not re- 
quired. Baer put Carnera away just 
5 minutes before the hour and the 
remainder of the period was occu- 
pied by the usual extemporaneous 
and somewhat disjointed comments 
from principals. 

The Pepsodent Company had con- 
sented to postpone its program for a 
maximum of 15 minutes, in case the 


| fight went the limit. This period of 
|grace, however, was not required, 
and Amos ’n Andy took the air on 
schedule. 


Peterson Named Rep 


Andrew M. Peterson, who was ad- 
vertising manager of the Babson Sta- 
tistical Organization, Wellesley Hills, 
Mass., before going to the west coast 
six years ago, has been appointed 
California representative of the Fed- 
erated Sales Service, Boston. His 
offices are at 210 W. 7th St., Los 
Angeles. 


Two Join Time, Inc. 


Daniel Longwell and Malcolm 
Johnson, respectively for fourteen 
and five years with Doubleday, Doran 
& Co., have resigned, and effective 
June 18 will join the staff of Time, 
Inc., publisher of Time and Fortune. 
Mr. Longwell will be a special assist- 
ant to the president and Mr. Johnson 
becomes an editor of Fortune. 


Celebrates First Year 


Eugene Meyer issued a commemor- 
ative edition of the Washington Post 
June 13 marking the completion of 
his first year of ownership. Graphs 
and tables showed a fifty per cent 
gain in advertising revenue over the 
previous year. Radio stars partici- 
pated in the national broadcast 


which was part of the celebration. 


THE INDIANAPOLIS NEWS 


SELLS THE INDIANAPOLIS RADIUS, 


Chicago: J. E. Lute | 


TOTAL DAILY AVERAGE NET 
PAID CIRCULATION IN MAY 


AGENCY MEN MANIFEST THEIR APPRECIATION 


New York, June 14.—Agency media 
men who have been participating in 
a “space buyers’ clinic’’ sponsored 
by the New York Times presented a 
scroH to Louis Wiley, representing 
the Times staff, at the final meeting 
Tuesday night. The presentation 
was made by Sidney W. Dean, Jr., 
J. Walter Thompson Company. 

Seated, left to right, are Miss R. D. 
Folster, Caples Company; Frank M. 
Lawrence, B. B. D. & O.; C. Veronica 
Welch, Moser & Cotins; C. R. Rice, 
Stanley E. Gunnison, Inc.; Ivan B. 
Veit and Mr. Wiley, New York 
Times; A. J. Segal, United Advertis- 
ing Agency; Edward Klein, Charles 
M. Storm Company; Miss M. I. 
Meighan; Frank H. Pamental, Paris 
& Peart; Sheldon R. Coons, speaker 
of the evening, Lord & Thomas. 


Circulation 
Men to Meet 
In Manhattan 


newspaper boy salesmanship demon- 
Strations by five teams representing 
as many sectional organizations, the 
36th annual convention of the Inter- 
national Circulation Managers’ As- 
sociation will be held at the Hotel 
Pennsylvania June 19-21. J.C. Mont- 
gomery, of the Detroit News, is presi- 
dent. 

The first award to the winning 
salesmanship team will be the Robert 
Worth Bingham Newspaper’ Boy 
Trophy, made possible by the gener- 
osity of the publisher of the Louis- 
ville Courier-Journal and Times. It 
will become the property of the news- 
paper represented by the winners. 
With other prizes, it will be pre- 
sented at the annual dinner of the 
association Wednesday evening. 

One of the live subjects on the 
program is that of increasing the 
cost of daily newspapers. Russell 
Stokley, of the Chronicle-Telegram. 
Elyria, O., will initiate discussion of 


New York, June 14.—-Featured by | 


| Standing: Joseph Vessey, Kenyon 
|& Eckhardt; Mr. Dean; J. E. Shep- 
herd, Churchill-Hall, Ine.; A. H. 
Cobb, Joseph Katz Company; John 
Peters, H. E. Lesan Advertising 
Agency; Benjamin T. Butterworth, 
New York Times; Harry M. Biller- 
beck, Richardson, Alley & Richards; 
Fred H. Kenkel, Gardner Advertis- 
ing Company; Robert Armstrong, 
Erwin, Wasey & Co.; G. F. Zealand, 
Fishler, Zealand & Co.; E. J. Cogan, 
Paris & Peart; Lester Malitz, Ruth- 
rauff & Ryan; W. J. O’Donnell, B. B. 
D. & O.; Ben Dalgin and Don U. 
Bridge, New York Times; Daniel M. 
Gordon, Ruthrauff & Ryan; J. O. 
Bauer, Lord & Thomas; W. G. Smith, 
Ruthrauff & Ryan; William Menkel, 
Gotham Advertising Agency. 


New iow Cost 
_ Lines Broaden 


| G-E’s Market 


Cleveland, O., June 14.—-Expecting 
to add thousands of live prospects 
to the total now available, General 
|Electric Company has announced 
production of a new electric refriger- 
ator and electric range tagged with 
revolutionary low prices. 


While the two new lines were pro- 
|\duced to meet TVA requirements 
|and will be placed on sale in the 
seven Tennessee Valley states where 
the government is launching its huge 
program to carry low-cost electrical 
|appliances to residents, G-E expects 
|to market them nationally. 
| 
| 
| 
| The cost of the new refrigerator 
| is $74.50; that of the range, $72, both 
if. o. b. factory. The combination 
| price of the two is $139.50 at the 
| factory. 
| P. B. Zimmerman, manager of 
General Electric’s specialty appli- 
ance sales department, said the new 


Offers Combination Price 


In May, The Indianapolis News established an- 
other all-time record in circulation. 152,616! 
A gain of 19,920 over May, 1933. 


this problem with an address on “Ef-| products are designed to reach not 
fect of Price Raise on Circulations.” only the millions of small home own- 
—— — 'ers who have felt they could not 

Weiser Is Promoted afford electric refrigeration and 
Arthur Weiser, who, working under | cooking appliances, but summer cot- 
the direetion of Dr. M. S. Agha, has | ‘#8es, recreation rooms and small 


|been largely responsible for the make- | 2Partments. 


This is not only the largest circulation in all The. 
News history, but the most complete coverage 
of the responsive Indianapolis Radius ever offered 
to advertisers by ONE newspaper. | 


Subscribers of The News represent families with 
real buying power . . . families who can and will. 
buy advertised merchandise. Therefore, this in-| 
creased circulation gives The News even greater | 


ability to do the advertising job ALONE. 


New York: Dan A. Carroil 


110 East 42nd Street 180 North Michigan Ave. 


up and typography of Vogue, New|, He also believes small 
York, for the past two years, has 
been appointed art editor of this pub- 


business 
;}men will become promising  pros- 
ey | pects. Barber shops will buy re- 
; ‘ |trigerators for cooling towels; drug 
r Soe: stores will use them for preservation 
H. A. Chadwick Dies |of serums and cultures and bars for 
_Harry Alexander Chadwick, pub-| the cooling of glasses, he believes. 
lisher of the Seattle Argus, a weekly T! <= +i ; sd 
literary, political and society maga- he line’ will be distribute: 
zine, died June 11 while on a vaca- through the regular G-E organiza 
tion trip. Mr. Chadwick was 68 tion, which will continue to handle 
years old. G-E standard appliances. 


Send for McCandlish... 


The story behind some ofthe most beautifully 
lithographed displays and posters in America is 
that the buyer discovered that McCandlish makes 
a fetish of faithful reproduction, thus giving the 
poster the full advertising benefit ofall the beauty 
and color inthe original finished sketch. For post- 
ers of any size and for advertising displays, it will 
pay youtoseeorwrite A.R.McCandlish,President. 


McCANDLIS LITHOGRAPH 


CORPORATION 
@UBERTS AVE. AND STORLEY ST PHILADELPHIA PA. 
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ADVERTISING AGE 


ADVERTISING WELL DIRECTED 


Wins New Awards 


Direct Mail Associgtion, Com- 
plete Direct Mail Campaign, 
March 1934 


FULTON MEDAL 
Art Directors Exhibit, Excel- 
lence of Design, April 1934 


= EVAL? ext ih OB 
7 8 H ree » 


SIX AWARDS DURING THE LAST EIGHT MONTHS 
_ Add emma to Campbell-Ewald arses wea 
Bee Seg a) <a in former years” ee 


ADVERTIS IN G WEL L 


The consistent winning of awards over a period of years, and 
against keen competition, inevitably must be accepted as a mark 
of distinctive merit. 


It is for this reason that Campbell-Ewald Company is rather proud 
of the record it has made in the several lines of advertising activity 
in which creative ability is authoritatively judged and recognized. 


At the National Exhibition of Poster Art held annually in Chicago, 
Campbell-Ewald has won over a period of three years a majority of the major 
prizes —two first prizes, two seconds and one third—five prizes out of a 
sible nine—with more than 300 posters competing each year. This in addition 
to eleven honorable mention awards. 


At the Art Directors’ Exhibition in New York also, Campbell-Ewald has 
been among the prize winners for three consecutive years—and this year won 
two of the five medals that were offered—one for excellence of design—the 
other for photographic composition. 


At the Annual Display of the Direct Mail Association, this company has 
won repeated recognition—and this year again was awarded two diplomas for 
distinctive merit in Direct Mail campaigns. 


CAMPBELL-EWALD 


THIRD PRIZE 
of Poster Art, 
_ October 1933 — 


DIPLOMA 

irect Mail Association, Com- & 
plete Direct Mail Campaign 
March 1934 


DAL & HONORABLE MENTION 


_ Art Directors Exhibit, Photographic 


Composition, April 1934 


DIRECTE D 


Campbell-Ewald mentions these achievements, not in any spirit of 
boasting, but merely as an indication of the outstanding creative 
ability that has been assembled in this organization for the benefit 
of its clients. 


Creative ability, however, is only one factor in Effective Advertising 
Service—as interpreted by Campbell-Ewald. It is the finishing touch 
. . . back of it, and giving life to it, must be clear thinking, based 
on wide experience—knowledge of markets—knowledge of people— 
highly developed sales promotion—constant research. 


Without these essentials creative ability is merely a pretty picture 
painted on smoke. 


“Advertising Well Directed” starts at the beginning and follows 
through until advertising dollars come trouping back with profit 
to the advertiser. 


y y y 


Campbell-Ewald Company will enjoy discussing individual prob- 
lems with any who are interested in Advertising Well Directed. 


COMPANY 


HENRY T. EWALD, PRESIDENT 
General Motors Building, Detroit 


NEW YORK ° CHICAGO ° 


Advertising Counsel for—CADILLAC, LA SALLE, BUICK, PONTIAC AND CHEVROLET MOTOR CARS 
—- BURROUGHS ADDING MACHINES, TYPEWRITERS, CASH REGISTERS — U. S. RUBBER 
TIRES, RUBBER SPECIALTIES, GAYTEES. KEDS,. GOLF BALLS, LASTEX — CHESAPEAKE & OHIO 
RAILWAY — PERE MARQUETTE RAILWAY — AUSTRALIAN NATIONAL TRAVEL BUREAU — 
TRANSCONTINENTAL & WESTERN AIR EXPRESS — GREENBRIER HOTEL — GENERAL MOTORS 


LOS ANGELES ° SAN FRANCISCO ° 


PORTLAND ° TORONTO ° MONTREAL 


TRUCKS — MISHAWAKA RUBBER BOOTS & SHOES — AC SPARK PLUGS — UNITED MOTORS 
SERVICE — DELCO-REMY IGNITION — KLAXON HORNS — HYATT ROLLER BEARINGS — NEW 
DEPARTURE BALL BEARINGS — HARRISON RADIATORS — DELCO ELECTRIC MOTORS — DELCO- 
LOVEJOY SHOCK ABSORBERS -—-HIRAM WALKER & SONS. DISTILLERIES — POSTEL MILLING 
COMPANY, FLOUR — DETROIT SODA PRODUCTS, BAKING SODA—NATIONAL BANK OF DETROIT 
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F. K. Anderson, 
Magazine Man, 
Is Dead at 47 


New York, June 14 F. K. Ande 
son, associated with the International 
Magazine Company for many years 
and director of marketing at the 
time of his retirement two years ago 
because of ill health, died at a New 
York hospital June 11 after a long 
illness. He was 47 years old. 

He was born in Plainfield, N. J., 
and after graduating from high 
school there engaged in newspaper 
work on the Plainfield Daily Press 
and the Courier-News. Later he was 
editor for two years of the Elizabeth 
Evening Times. 

He joined the International Maga- 
zine Company as a member of the 
Good Housekeepiny staff, leaving to 
become sales manager of the Mennen 


Rejoining the magazine 
publishing firm, he became advertis- 
ing manager of Cosmopolitan and 
later was advanced to the position 
held at the time of retirement. 

In this position, Mr. Anderson 
made many contributions to research 
und marketing practice, among them 
the origination and development of 
the International Magazine Com- 
pany’s merchandising area system of 


Company. 


sales control. 


Miss North pois Up 


Kathleen North, formerly con 


|nected with the production depart 


ments of Business Week and Factory 
& Industrial Management. has been 
appointed advertising manager of the 
Scarsdale, N. Y., Enquirer. 


Thompson Joins Lamb 

Jack Thompson, for the past five 
years middle western manager for 
Manufacturer's Record, Jaltimore, 
with headquarters in Cleveland, has 
joined the James G. Lamb Company, 
Philadelphia. 


qT 


ALN. A. Hears of Oshkosh: 
Overall Revolution 


Chicago, June 14. 


ABOLISHES ITS 
SALES EXPERTS, 
BOOSTS PROFITS 


make 


your proposition profitable enough to 


dealers, you can abolish 
was 


organization. This 


laid before the Association 


your sales 


moral 


of Na- 


tional Advertisers last week by C. E. 


Wittmack, vice-president 


sales 


manager of the Oshkosh Overall Com- 


pany, Oshkosh, Wis. 
dropped its sales force Jan. 


IME 


e¢ Weekly Newsmagazine 


company 


1930, 


and in 1933 increased its profits 140 
per cent over 1932, following smaller 
gains. 

“Ever since their inception,” ex- 
plained Mr. Wittmack, “national 
chains have sold overalls as leaders 
at practically cost. With few ex- 
ceptions the independent dealer con- 
tented himself with resenting this 
condition, rather than doing some- 
thing about it. 

“There has long been a saying in 
the work clothes business that ‘a 
man trades where he buys his over- 
alls.’ It remained for the big chains 
definitely to prove the truth of this 
axiom. 

Attitude of Dealers 

“In spite of the success of the 
chains, the majority of retailers still 
contended that they had a right to a 
direct profit on overalls. But having 
a moral right to this mark-up and 


‘actually getting it are two different 


things. However, we saw the hand- 
writing on the wall several years be- 
fore we openly and actively promoted 


Mlere food for TIM E-advertised refrigerators ... and more refrig- 


erators for TIM E-advertised foods. The corollary becomes of more and 


more compelling interest to both kinds of advertisers as the TIME- 


reading group of Best Customers in every community grows bigger. 


250.000 


200.000 
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a retail merchandising plan to enable 
our dealers to meet this competition, 
out of which grew our mail selling 
plan.” 

The company went to dealers with 
a plan for reducing the price they 
would have to pay for Oshkosh over- 
alls under certain conditions. Chief 
of these was that they would keep 
a complete stock of “Oshkosh b’gosh” 
overalls, and mail in replacement 
orders without encouragement by a 
salesman. 

This brought such an enthusiastic 
response that the company went fur- 
ther and appointed exclusive agen- 
cies, with a sliding system of dis- 
counts which made it worth while 
for each dealer to push overall sales 
hard. The more he sold, the more 


| discount he received up to a certain 


limit. Then the company offered to 
pay freight, which was a radical de- 
parture. Finally, it offered to pay 
one-half of any local newspaper or 
poster advertising done by any dealer 
and to paint him one large outdoor 
wall. 

Even in the overall business, where 
there is no style element, personal 
contacts cannot be entirely elimi- 
nated, however, the company dis- 
covered. It therefore retained the 
services of four men to fill the dual 
role of ambassadors from the home 
office and to open new accounts. 


Gradual Transformation 


Mr. Wittmack explained that the 
elimination of salesmen was not done 
as suddenly as many of his hearers 
might deduce. 

“Up to 1929,” he said, “the ratio 
between mail orders and those pro- 


|}duced by salesmen was about 50-50. 


In that year we turned on a little 
more mail pressure and failed to re- 
place salesmen who dropped out. 


Mail orders accounted for 69 per cent 
lof the 1929 total. This gave us 


, this one number. 


courage to make the complete trans- 
formation.” 

Combined sales and advertising ex- 
pense under the new plan is 6.2 per 
cent of gross business, compared to 
8.6 per cent under the old. This dif- 
ference aecounts largely for the fact 
that at the depth of the depression, 
the company did not dip into red 
ink. Another result of the change 
was to increase the size of individual 
orders. This was in part due to the 
dropping of many small accounts 
which could not qualify for exclusive 
franchises. 

The only direct mail plan is the 
insistence that it be timely. All other 
principles are subordinated to this 
one. As Mr. Wittmack said, “We like 
to take a piece of hot news, write a 
letter about it, and send it out be- 
fore it cools off.” 

He attributed the success of mail 
selling largely to the fact that the 
Oshkosh Overall Company is largely 
a one-line house. 

“Our specialty is really one over- 
all,” he said. “If we had our way 
about it we would make nothing but 
As it is, this high- 


grade blue bib overall represented 
| 6624 per cent of our 1933 business 
‘and is the only garment we feature 


in our advertising.” 


Martin is Chairman of 


Texas Press Committee 
Lowry Martin, business manager 


|of the Corsicana Daily Sun and past 


president of the Texas Press Associa- 


‘tion, has been named chairman of 


the Texas Centennial education com- 
mittee of the Texas press. 

Other committee members are Sam 
P. Harben, Richardson Echo. and 
Erle Racey, of Erie Racey, Adver- 
tising, Dallas. 

Mr. Martin is vice-chairman of the 
Texas Centennial Commission, 
headed by Cullen F. Thomas, Dallas 
attorney. Will H. Mayes, Austin 
publicist, is secretary. 


Major T. D. Corman 


Dies in New Hampshire 


Major Travers D. Carman, Boston 
and New York advertising man and 
a member of the U. S. Army Reserve, 
died June 7 at the Morrison Hospital, 
Whitefield, N. H. He was 55 years 
old. 

Major Carman was with the Out- 
look Magazine for 21 years, serving 
as its advertising director for 12 
vears. He moved to Boston in 1923, 


and since that time has represented 
such magazines as The Spur. Golf 
Illustrated, Motion Picture Classic. 
Motion Picture, Our Navy, and Bill- 
board. 
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a 16, 1934 ADVERTISING AGE 


ercentages versus 
Actual Circulation 


In a recent letter of solicitation for a high-class National Advertising account 
a Boston Herald advertising representative wrote: 


The Herald has a much larger percentage of urban circulation 
among the $3,000 and up yearly income class than The 
Boston Post, as shown by the Boston Newspaper Survey made for 
the American Association of Advertising Agencies: 


PERCENT OF BOSTON HERALD CIRCULATION... .77.27 
PERCENT OF BOSTON POST CIRCULATION ...... 51.69 


Talking PERCENTAGES only, that statement is true, but a little truth is tricky 
and dangerous—that’s why the Courts demand the WHOLE truth. Here are the 
ACTUAL FIGURES from the same Boston Newspaper Survey from which the 
Herald representative quoted. Compare the VOLUME OF CIRCULATION as well 
as the PERCENT of CIRCULATION in EACH of the income divisions. 


Urban and Suburban PERCENTAGES 
NET PAID CIRCULATION OF CIRCULATION 
BOSTON POST BOSTON HERALD BOSTON POST BOSTON HERALD 


Siineome class 60,010 # £6,793 23.05 7.52 
Stineome class 65,953 15,071 25.34 16.67 
*Syneome class 92,923 41,261 35.70 45.65 
Wyneome class 34,191 21,488 13.13 23.77 
“ifmcome class 3,398 5,381 1,31 5.95 


In the $3000 and up to $10,000 yearly income groups it will be noted that 
The Boston Post is read in more than TWICE AS MANY HOMES as the Herald. 
Boston Post PERCENTAGES are smaller than the Herald’s simply because 
The Boston Post’s total net paid circulation is nearly three times as large as 
the Herald’s. 

As a matter of fact, no other New England newspaper even ap- 


proaches The Boston Post in its volume of circulation in the 


homes of the better class—people having yearly incomes of $3000 
up to $10,000. The Boston Post has QUALITY —also QUANTITY 


Che Boston Post 


New England's “GOOD MORNING" for 103 years 


“1 BOSTON POST 336,627 


Ciuations BOSTON HERALD 119,419 


SPECIAL REPRESENTATIVES—KELLY. SMITH COMPANY, New York, Chicago, Philadelphia, Boston, Detroit and Atlanta 
R. J. BIDWELL COMPANY, San Francisco, Los Angeles and Seatte 
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ADVERTISING AGE 


June 16, 1934 


Dairy Products 
To Be Featured 
On Farm Barns 


Madison, Wis., June 14. 
will the tourist on Wisconsin high- | 
ways be urged by glaring signs on| 
farm buildings to ease his ills with | 
pills or to follow dad’s footsteps in | 
choosing his smokes. 

Under a plan being worked out by | 
the short course alumni association | 
of the University of Wisconsin, farm- 
ers of this state will use their farm 
buildings to advertise their own 
products instead of leasing this dis- 
play to commercial firms. Stencilled 
signs, 11 by 14 feet, will be painted 
on barns and silos through the co- 
operation of the short course alumni 
of the college of agriculture of which | 
there are 7,000 in the state. 

Stencil patterns to be used in 
painting the signs will be furnished 
by the state department of agricul- 
ture and markets as part of the cam- 
paign of its dairy promotion divi- 
sion to increase the use of butter 
and cheese. “Cheese at Any Time” 
and “Butter Makes Good Food Taste 
Better” are two slogans which will 
be used in connection with the cam- 
paign. 


No longer 


DECAICOMANIA 


PERMANENCE 


FOR 


WINDOW SIGNS + TRUCK 


WEATHER IMPORTANT 


we? 


you 
ee = CHANGE TO DIXIE” 


THE MATION S LARGEST impEre® 


tHe POWER TO PASS... 1i.1) DIKRIE GAS... 


Typical copy being supplied to 
newspapers by Dixie distributors 
in Michigan. Note the box into 
which the paper is instructed to 
insert its weather forecast. 


Motor Coaches Appoint 
John H. Livingston, Jr., New York, 
advertising concessionaire of the 
Fifth Avenue buses, has been ap- 
pointed eastern advertising represen- 
tative of the Chicago Motor Coach 
Advertising Company. 


2 


“Decal” 


| 


| 


} 
| 
| 
| 


Zo° A YEAR 


| containers.” 


‘0 suggest your 
arand every day 


Of course you would. And for a similar 
small sum you can place a 
Sign on your dealers’ window or 
door to do the same thing—to suggest 
your brand every day, for several years. 
(The average life of a Meyercord Sign is 
four years, the average cost 18 cents per 
sign.) Meyercord Signs are real advertis- 
ing bargains. They identify your dealers 
in a permanent manner, they keep your 
name on display where the consumer 
_ comes to buy, and you don’t have to over- 
| burden the budget to use them. Your 
dealers will like Meyercord Signs—if you 
have any doubts on this score just look 
around you on Main Street and see how 
many Meyercord Signs you will find. Our 
Creative Art Department will submit | 
suggestions from any material you send 
us. Will you let us present a first class 
sign for your consideration ? 


ADVERTISING OF 
BAYER MISLEADS, 
F.T.C. DECLARES 


‘Complaint Is s Filed Against 


Aspirin Maker 


Washington, D. C., June 14.—Mis- 
representation in connection with 
the sale of aspirin tablets is charged | 
by the Federal Trade Commission 
in a complaint against Bayer Com- 
pany, Inc., New York, made public 
this week. The company is given 
until July 13 to file its answer show- 
ing cause why the commission 
should not issue an order requiring 
it to cease and desist from the prac- 
tices complained of. 


Among these practices are repre- 
sentations in advertising tending to 
mislead ultimate buyers, it is said, 
into believing that only Bayer aspi- 
rin is genuine aspirin, that aspirin 
sold by its competitors is not as- | 


pirin, is not as beneficial to the user 
_| 


| injurious, 


as Bayer’s aspirin, and is counter- 
feit or spurious. 

The commission alleged these as- 
sertions are untrue, 
ithe acetyl salicylic acid (aspirin) | 
oon and sold by competitors as as- 

rin has all the properties of acetyl | 
poeta acid sold as 
Bayer, also that the competing prod- 
/ucts are as beneficial as Bayer’s, 
‘have the same properties as Bayer'’s, 
/and are not counterfeit or spurious. 


“May Be Dangerous” 


According to the complaint, Bayer 
advertising proclaimed in effect that 
Bayer tablets would quickly relieve 
any and every pain, including those 
from headache, neuritis, cold, tooth- 
ache, rheumatism and other afi- 
ments; also that the Bayer product 
is safe to take. 

The commission declares that it is 
relying upon medical opinion, in say- 
ing that there are persons by whom 
Bayer tablets may not safely be 
taken even in small or moderate 
doses, as well as persons who may 
not safely take into their systems 
amounts in excess of the prescribed 
or usual doses, while to others as- 
pirin is highly dangerous and may 
be fatal. 

“Buyers and users of respondent's 
tablets,” says the commission, “do 
not know in advance, and may not 
by any available means ascertain, 
that in their respective cases the use 
'of respondent’s tablets can not be 
or that they may safely 


/use the same in any and all quanti- 


| 
| 


Meyercord 


‘but in 1917 


FOR 


SIGNS NAME PLATES 


ECONOMY 


orconations 6% THE MEVERCORDCO 


“UM” 08 W WASHINGTON STREET CHICAGO 


| ties,” 


Recounts History 


The commission recounts the his- 
‘tory of aspirin which it is recorded | 
was first manufactured by Bayer’s 


| predecessor, a German corporation, 


which invented acetyl salicylic acid, 
importing it into the United States 
in 1899, in which year it also regis- 


tered the name “aspirin” as a trade- | 
mark, obtaining a United States pat- | 


ent in 1900. It sold aspirin at first 
in powdered form to manufacturing 
chemists, retail druggists and physi- 
cians, but to the public only on doc- 
tor’s prescription. 

About 1904, the German company 
authorized chemists to prepare it in 
tablet form for the retail trade, but 
according to the commission. “in no 
case did the name of the respondent 
or its predecessor appear upon the 
The chemists sold it 
under their own names as “aspirin.” 

Bayer first sold the tablets as as- 
pirin directly to the public in 1915, 
its patent expired and 
the right to use the name aspirin as 
the name of the product in connec- 


tion with sales to the public became | 


free to all. In 1918, the patent office 
cancelled the trademark registered 
in 1899. 


To File Answer 


New York, June 14.—-H. M. Manss, 
vice-president of the Bayer Company, 
Ine., which is charged by the Federal 
Trade Commission with misrepresen- 
tation in the advertising and sale of 
aspirin tablets, stated that a detailed 
answer to the complaint will be made 
July 13. Rogers & Ramsey, New 
York, are the Bayer attorneys. 

Other than that, no statement was 
forthcoming from the company. De- 
tails of the Bayer answer will be sub- 
ject to release by the commission, 
Mr. Manss said. 

Current advertising of Bayer as- 
pirin will not be affected in the mean- 
time, he said, indicating that the 
commission's allegations were based 
on old records. 

Thompson-Koch 
Bayer agency. 


Company is the 


aspirin by 


FIND QUALITIES 
OF MAN'S VOICE 
BEST FOR RADIO 


Boston, Mass., June 14.—Although 
the feminine voice is more attractive, 
the masculine voice is inclined to be 
more natural, more persuasive and 
more likely to arouse the interest of 
listeners in an unseen radio audience. 


These are among the findings of a 
comparison of the listeners’ attitudes 
toward male and female radio an- 
|nouncers, conducted at the Harvard 
|Psychological Laboratory by Prof. 
Gordon W. Allport and Dr. Albert H. 
|Cantrill, Jr., of the Harvard psychol- 
|ogy department, in one of the studies 
by the two men in the psychology of 
radio. 


charging that | 


It was also discovered that most 
persons are prejudiced in advance 
against women announcers and that 
the great majority of listeners be- 
lieve that the voices of their own sex 
reveal personality to the greatest ex- 
tent. 


80 Listeners Reported 


Professor Allport and Dr. Cantrill 
|attempted to get a sample radio audi- 
‘ence to determine whether there is 
any real preference for male or female 
speakers. Eighty listeners, equally 
[divided between the sexes and repre- 
senting various occupational, educa- 
‘tional and age levels, took part. They 
| were asked first, whether in general 
they preferred male or female voices 
| over the radio, and 95 per cent of 
a announced a_ preference for 
male voices. 
| 


Two days later, these same listen- 
jers were asked to rate each of ten 
essoeey coming over the radio on five 
characteristics—the persuasiveness of 
ithe voice, the interest the speaker 
|took in his material, how well the 
personality of the speaker could be 
judged, how natural the voice was, 
‘and finally how attractive the voice 
sounded. 

Half of the speakers were 
and haif were female. All were 
highly trained students of public 
;speaking. In order to obtain a repre- 
}sentative sampling of material broad- 
least over the radio, the project was 
|divided into seven different experi- 
ments, each involving a different type 
of material. The materials were 
|simple expositions, political speeches, 
advertisements, news reports, and 
poetry. Although in each experiment 
the passages read were similar, they 
were never the same for any two ex- 
periments. 


Men Declared Best 


male 


The following results were ob- 
tained from the audition test: In 
general men were judged to be more 
natural, more persuasive and more 
interested in the material they were 
reading. Women’s voices were judged 
to be slightly more attractive.  Lis- 
teners rated their own sex higher 
for the interest taken in the material 
and for revealing personality in 
voice. Listeners rated their own sex 
lower in naturalness. 

A questionnaire distributed to the 
80 listeners, several days later, ask- 
ing the reasons for their preference 
for male voices, brought the follow- 
ing replies: Men talk naturally and 
with little affectation over the radio. 
while women seem to “put on” a 
radio voice. The lower pitch of the 
male voice makes it more agreeable. 
Male voices are more persuasive. 


After two years of inac- 
tivity the rock products 
industry has come back with 
a bang! Thanks to huge 
Federal and State construe- 


- - for INDUSTRY 
_ SURVEY. Now ready! 


ROCK PRODUCTS 2: 
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DNGIDER CHIC 


More than a million visitors in the first ten days... 74% more than in the 


same period of last year! That's the way America . . . and particularly 
the Chicago territory . . . is responding to the 1934 edition of the Greatest 
Show on Earth—A Century of Progress Exposition. Such eager, pre- 
vacation-time attendance is evidence of what is yet to come when school 
is out, when trains, buses, and endless caravans of motors from all parts 

{ the continent start flooding this market with millions of free-spenders. 


the market which has the World's 


Fair about which all America heard and talked last year, the one in 


Release copy now for Chicago... 


which the tide of trade this summer will be at the flood instead of at the 
ebb. Here in a single market you can find out what people throughout 
the country are thinking about, what consumers in the mass are interested 
in, what appeals and presentations they are responding to. You can test, 
if you wish, advertising and merchandising technique on a broad basis, 
with immediate reaction. You can sell with prompt profit to millions in 
Spending mood. 


To put your story over in this market...to cover all resident families of 


CHICAGO TRIBUNE 


WORBLS*S GREATEST NEWSPAPER 


te 


primary interest and to reach the millions of visitors, you need only a 
single newspaper. In Chicago and suburbs alone, the Tribune now 
reaches over 620,000 families . 


daily newspaper reaches. In the metropolitan market the Tribune pro- 


. 52% more than any other Chicago 


vides practically as great a coverage as the net coverage of any two other 
Chicago daily newspapers combined. And on Sundays, the Tribune puts 
your sales messages before an additional 293,000 families who live in 
cities and towns adjacent to metropolitan Chicago. 

The Tribune, moreover, is the Chicago newspaper which most visitors 
from distant cities will read while in Chicago. It is the Chicago newspaper 
they have heard about .. . it carries the features and comics they follow 
at home in the hundreds of newspapers which subscribe to the Chicago 
Tribune-New York News Syndicate. 

Come to the Fair! But don’t wait until actual experience here on the 
ground impresses you with the real size of the opportunity to sell at a 
profit. Consider Chicago .. . now! Ask a Tribune representative to give 


you the complete facts! 
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ADVERTISING AGE 


June 16, 1934 


Chicago Business Paper 


Editors Elect Officers 
John Y. Beaty, Bankers’ Monthly, | 
has been elected president of the | 
Business Editors Association of Chi- 
cago for 1934-35. Other officers are 
Victor B. Marx, Bakers’ Helper, vice- 
president, and J. Knight Willy, Hotel 
Monthly, secretary-treasurer. 
Members of the board of directors 
are R. V. Sawhill, Domestic Engi- 
neering; S. B. Williams, Electrical 
Contracting ; Joseph B. Mason, Amer- 
ican Builder; and Charles A. Mc- 
Caleb, Buildings and Building Man- 
agement. 


Liquor Advertiser 
Names Donahue & Coe 


Donahue & Coe, Inc., New York, 
has been appointed by Allied Brew- 
ing & Distilling Company, New York. 
A campaign in magazines, newspa- 
pers and trade publications will be 
released shortly. 

The appointment includes the ac- 
counts of affiliated companies, includ- 
ing Julius Marcus, Jersey City; Pil- 
ser Brewing Company, New York; 
Old Hermitage Distillery, Frankfort, 
Ky.; International Yeast Company, 
Brooklyn, N. Y. 


“Printing Profits” Starts 

Printing Profits, a controlled circu- 
lation paper mailed to every printer 
in Chicago, has been started by the 
Landfield Publishing Company, 727 
S. Dearborn St., Chicago. 


| 


NEWSPAPERS SET 
$700,000 CODE 
EXPENSE BUDGET 


Washington, D. C., 
proposed budget of $690,216 has been 
prepared by the joint national code 
authority for the non-metropolitan 
newspaper publishing and printing 
industry and the daily newspaper 
publishing and printing industry, 
divisions A-2 and A-5 of the graphic 
arts industry. It is to cover the 
period from Feb. 26, 1934, to Dec. 
31, 1934. 

Criticisms and objections are or- 
déred submitted to Deputy Adminis- 
trator John E. Williams, Room 4064, 
Department of Commerce Building, 
Washington, prior to June 22, 

The proposed basis of contribu- 
tion is: 

Ten dollars for each establishment 
and $6 per employe for each employe 
in an establishment in excess of two 
employes (including proprietors, 
partners, managers and everyone 
else regularly averaging pay of 20 


June 13.—A| 


FEDERAL CORPORATION PROMOTES APPLIANCES 


activity. 


hours or more per week); maximum 


Why Wives Grow Cold 


In the July issue of Physical Culture Magazine there is a personal problem 
article entitled ‘'Misunderstanding."’ In this frank screed written anony- 
mously in the first person, a wife and mother intimately relates how her mar- 
riage and home were almost broken up through a series of little misunder- In 
standings. Mere molehills which suddenly grew into mountains. 


From this thoroughly human document, even the most casual reader 
may glean authoritative information and advice that might prove very bene- 
ficial in helping him to avoid similar pitfalls in his own marriage career. How- 
ever, the more than a quarter of a million folks who buy Physical Culture 
every month are not casual readers. If they were, they would not read Physi- 
cal Culture because it contains no fiction, no entertainment, no light sum- 
mery reading. Instead, it is crammed with absorbingly interesting, helpful 
features and articles dealing with personal and family relationships. 


The editors aim to counsel and help the Physical Culture readers in their _| i, 
everyday, human problems. That is why Physical Culture Magazine is known 
everywhere as the Personal Problem Magazine. That's why, too, that ''Mis- 
understanding" is a typical article which you will find in every issue. Take 
the titles of some of the other articles in the July issue of Physical Culture 
Magazine now on the newsstands: ''l lived my own life—but NOW," the 
highly dramatic experience of a woman who really did try to selfishly live 
her own life, "To Spank or not to Spank,"’ pertinent advice for mothers 
faced with this everyday problem, ‘Beauty and Fashion Forecast for the 
Summer," "How to Handle a Triangle’’ by that eminent radio authority on 


human problems, ''The Voice of Experience." 


These are just a few of the many instructive articles in a single issue de- 
voted to the commonsense handling of personal and family relationships. 
The continued, increasing interest month after month of more than a quar- 
ter of a million families in this type of editorial appeal and matter bespeaks 
volumes for the reader responsiveness of Physical Culture Magazine. No 
other magazine in the entire national magazine field can claim a more inti- 
mate relationship with the rank and file of its reader audience. Certainly, 
such close reader relationship is a distinct asset for an advertiser. It pro- 
vides his copy with the right atmosphere for getting an attentive and effec- 
tive reading. Can you, as a smart adman, ask more? 


An advertisement for Physical Culture, the Personal Problem Magazine. 


assessment is not to exceed an 
amount equivalent to a $15 base 
charge, plus $3 per each 1,000 circu- 
lation, or major fraction thereof. 


How Budget Looks 


The combined budgets include: 
TOtal PSTHORDEG! «..0.6ii0 cick $223,800 
Total office general expense. 155,850 
Total code authority, travel- 


assessment to any one establishment 
$3,000. 

Where an establishment publishes 
a daily newspaper the maximum 


BE NR sc a ewig cance 84,216 
Total compliance and other 

IONS oink eras 34's os 165,750 
National graphic arts com- 

mittees and boards....... . 23,500 
Miscellaneous .........-éa- 
General reserve, national... . 9,600 
General reserve, regional... 24,000 


setting the assessment the 
joint national code authority for the 
two subdivisions of the graphic arts 
code involved estimates that the es- 
tablishment assessment of $10 will 
yield $200,000, and the “employe” 
assessment, based on 88,000 ‘“em- 
ployes,” will yield another $528,000, 
or a total of $728,000. : 

“This assessment figure is $37,784 
higher than the budget figure,” the 
code authority explains, but “it is 
intended to omit all or part of the 
November 26 assessment if experi- 
ence demonstrates that this can be 
done.” 

The establishment assessment will 


budget is approved by the NRA in 
present form. The “employe” 
assessments will be payable in four 
equal amounts, on Feb. 24, May 26, 
Aug. 26, and Nov. 26, 1934. 


Lithography Budget 


At the same time the NRA re- 
leased the proposed budget of the 
lithographic printing industry, divi- 
sion B-1 of the graphic arts code. 
and announced that objections to it 
must be filed with Deputy Adminis- 
trator Williams prior to June 23. 

The budget for the administration 
of this section of the graphic arts 
code for the period from March 1, 
1934, to Feb. 28, 1935, is $231,456. 
The basis of contribution is one- 
tenth of one per cent per month on 
annual mechanical payroll. 

Among the major expenditures 


listed in the budget are salaries, 
$69,876; office expenses, $17,150; 
traveling expenses, $16,000; and com- 


mittees, $12,000. 


i it: ites dete 
Richard E. Thibaut 


James H. Liberty has been ap- 
pointed advertising and sales promo- 
tion manager of Richard E. Thibaut, 
Inc., wall paper and decorative fab- 
rics, New York. 

Mr. Liberty was formerly advertis- 
ing manager of Imperial Paper and 
Color Corporation and previously to 
that was art director and sales pro- 
motion manager of Theodore Havi- 
land & Co., Ine. 


H. E. Pim Is Promoted 


H. E. Pim, assistant sales manager 
of the tabulating machine division 
of the International Business Ma- 
chines Corporation, New York. has 
| been appointed comptroller. 


7 


3,5004nrovision of the retail code. 


be payable in full in advance, if the | 


NRA RULE ON 
PRICE FIXING 
IS CLARIFIED 


Washington, D. C., June 14.—“The 
price provisions of approved codes 
are in full force and must be com- 
plied with.” 

This statement was issued here by 
National Recovery Administrator 
Hugh S. Johnson by way of clarify- 
ing last week’s NRA announcement 
anent price-fixing. The NRA also 
made a ruling as to how retailers 
shall compute their costs. 


“The main purpose of our recent 
announcement,” said General John- 
son, “was to obtain some uniformity 
in future codes. While it is our hope 
that industries under approved codes 
may desire to agree to changes, the 
policy order does not now affect 
them and will not unless and until 
the adjustment has been worked out 
in negotiations with the interested 
code authorities. 

“In no event will there be any im- 
posed change in an approved code 
or any change suggested without re- 
lation to the particular conditions in 
that industry.” 


Federal Taxes Included 


The decision on retail costs was 
handed down by H. O. King, division 
administrator, who ruled that fed- 
eral excise taxes should be consid- 
ered by .those computing costs in 
accordance with the loss limitation 
Sales 
taxes imposed under state laws need 
not be considered. 

Some confusion Was found among 
members regarding the exact proce- 
dure to be followed in computing 
costs. It was explained that certain 
members had included discounts 
which are sometimes given them 
based on articles yet to be ordered 
and had also failed to consider fed- 
eral and state taxes. 

The new ruling means that cost to 
the retailer embraces actual net 
cost, less trade and cash discounts, 
or current replacement cost, which- 
ever is lower, but does not include 
discounts contingent on a volume of 
business not yet accomplished. 


Starts Own Agency 


Louis E. Gelwicks has left the 
Harry R. Gelwicks Company, adver- 
tising agency, and started his own 
advertising business at 122 E. 42nd 
St., New York. Among the accounts 
to be handled from his office are a 
number of Pennsylvania, New Jersey 


'and New York resort hotels. 


MOVIES 
GET YOUR 
SALES STORY 
ACROSS 


ODAY, motion pictures are 


the most powerful sales 
aid. Now you can _ use this 


method to give action, interest 
and appeal to your 
story. Sales films are portable 
—easy to show in any office. 


business 


In business over 20 years, we 
have built successful movies for 
America’s leading industries. 
Consult us. Learn the facts. 
Write or phone for a demonstra- 
tion of movies with 
sales records. 


THE PATHESCOPE 


successful 


COMPANY OF AMERICA 
33 West Y Telephone: 
LOngacre 

42nd Street 5-3185 
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ARINERS, hampered and shaken by storm, long for the 
strong, steady drive of the Trade Winds, never varying, 
always dependab!e. 2 


And, scores of manufacturers, sailing troubled waters, equally 
regard the New York Evening Journal as a symbol for all that is 
sure, constant, unfailing in performance. 


Day after day, the Journal successfully and consistently de- 
livers its cargo of advertised products into the hands and homes 
of over 600,000 New York families. 


Year after year, the Journal remains a neverfailing selling 
force. 


Neverfatiling Selling Ferce 


NATIONALLY REPRESENTED BY RODNEY E. BOONE ORGANIZATION 
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enough to justify further 


work. 


success 


EXPERTS GIVEN 
TASTE OF COLOR 


The criticism of ink manufacturers 
was voiced by one of them—Bruce 
serckmans, manager of the ink di- 
vision of J. M. Huber, Inc., New 
York. 

In a_ prepared 
Berckmans asserted that the 
of a limited number 
be accomplished by any reputable 
end well-equipped ink manufacturer 


specializing in newspaper colors. 


Ink Makers Rapped at Me- 
“In spite of repeated efforts by the 
chanical Conference A. N. P. A. and A. A. A. A. Joint 


Committee on Newspaper Printing,” 
said he, “progress has been slight 
in the direction of standardizing col- 
for printing newspaper 
comics and advertising subjects. 

“The results achieved several 
years ago in standardizing process 
colors used in general magazines can 
be achieved in newspapers, but prob- 
ably will not be accomplished until 
tangible evidence of the work obtain- 
able with a limited range of colors 
is placed in the hands of advertisers, 
agencies and newspapers. 

“While many causes have hindered 
in the past considerable 


statement, Mr. 
match 


of shades can 


Sst 
that 
to 


Louis, Mo., June 14.—-Charges 
many ink manufacturers prefer 
fancy prices for “special 
formulas,” rather than bring news- 
paper color within the reach of al- 
most every advertiser by standard- 
ization enlivened the final sessions 
of the eighth Mechanical Conference | 
of the American Newspaper Publish- | 
Association here last week. 
George W. Speyer, production 
manager for J. Walter Thompson 
Company, Chicago, also added spice 
to the meeting by insisting that the 


ors used 


get 


Pi es 
ie gh 77%, 


ers’ 


ers with ‘special formulas’ at fancy 


progress of a greater consumption of news- 
mechanical experts name a price for responsibility must be assumed by paper colors if a program of stand- 


newspaper bleed pages. The shocked | shortsighted ink manufacturers who ardization or limitation of colors is 
silence was broken by Walter|have been and still are advocating | successful in achieving the reduc- 
Ogden, of the Cleveland Press, who|the use of specialized colors. tion in cost of colored newspaper 
said that paper has experimented “This is because some manufac- | advertising, which seems probable. 
with bleed borders and met with turers prefer to supply ‘fussy’ buy- “As ink manufacturers, we _ sub- 
—Ylohe sure th yy W locate 


your product 


PORCELAIN ENAMEL 


@ Do you advertise on the blind chance that your Many leading advertisers are eliminating this 


prospective customers wiil somewhere, somehow, blind, spot at the point of sale, with colorful 
ING-RICH Porcelain Enamel Signs—the signs 
that fairly shout, 


—the signs that are guaranteed to last at least 


find the store in which your product is offered 


for sale? Do your prospective customers look “Here's the place to buy it" 


in vain for the place in which they can pur- 


chase your product? ten years in all weather without fading, chip- 


R b 4K F ping or cracking. 
RONEN; ENON: A PONTE nny MURS pone Why not avail yourself of this vital sales aid? 


advertisements—become sold on your product, Just send us the name or slogan of your com- 


but unless you show them where they can pro- pany, product or service and we shall be glad 
to design an ING-RICH Porcelain Enamel Sign 


for your inspection and approval without obli- 


cure your product, the sale is forever lost. Only 
by blind chance will your prospective customer 


ever find the store in which your product is sold. gation to you. 


INGRAM-RICHARDSON MANUFACTURING CO. 


PENNSYLVANIA 


prices rather than derive the benefits | 


LABELS USED ON BEER TRUCKS. 


SA ams 


The labels of A. B. C. beer bottles, designed for the brewer by 

Chappelow Advertising Company, St. Louis, are not only serving 

their normal function, but their motive is also being used on ihe 
bodies of the company's trucks, and in its outdoor advertising. 


scribe to the theory that more color 
advertising will be used and a/| 
greater consumption of newspaper 
color inks will be stimulated if a lim- 


ited number of shades can be 
adopted, with a consequent reduction 
in cost of color reproduction. 


Limitation Is Workable 


“Similarity of reproductions 
copy approved by the advertiser 
uniformity of reproduction in 


to 


Va- 


rious media are obvious advantages | 


of limitation of shades. In addition, 
the production of standardized colors | 
leads to better control of ink qual- 
ity, the development of the best inks 
for the purpose, decreases laboratory 
matching costs and tends toward 
more economical production. 

“These factors, together with the 
saving in time and labor at both | 
newspaper plants and advertising 
agencies, should reduce the cost of 
color advertising, placing it within 
the financial reach of a_ greater 
number of advertisers.” 

Mr. Berckmans pointed out that a 
number of leading advertisers and 
agencies have manifested keen in- 
terest in the possibility of simplify- 
ing color work, among them being 
J. Walter Thompson Company, han- 


‘dling the advertising of Lux Soap 


Flakes; William 
Camel Cigarettes; 
Company, Loose-Wiles Biscuit Com- 
pany; Blackman Company, handling 
advertising of Procter & Gamble 
Company; Gardner Advertising 
Agency, speaking for Ralston Wheat 
Cereal: Ruthrauff & Ryan, for Rinso 
and Lifebuoy Soaps; Young & Rubi- 
cam, Postum; N. W. Ayer & Son, 
Kellogg Rice Krispies and Jcohnston’s 
Candy. 


“sty & Co., for 


Exhibits Specimens 
The New York News and Herald- 
Tribune are among newspapers 
operating in this objective. Samples 
of comics from both papers produced 
with the same inks were distributed 
at the meeting. 


“We wish to emphasize our sub- | 
mission of this material from the 
viewpoint of advantage to all con- 


cerned rather than in our own selfish 


interest as ink manufacturers,” con- 
tinued Mr. Berekmans. 
“The fact that Huber inks pial 


ject have been printed on the same 
|impression, one with the colors orig- 
inally specified by the advertiser 


jand the second time with a limited 


range of colors. The individual col- 
ors specified in the original progres- 
sives of each subject were exactly 
matched by our color laboratories. 
These aré*Special Colors.’ 


Printed on Same 
“While 


Impression 


the individual 
colors specified, our laboratories 
lected a limited range of yellows, 
blues, and reds which, in the opinion 


matching 


se- 


of the laboratory, could most satis- 
factorily reproduce all of the adver- 
tigefments sufficiently closely to be 


acceptable to the advertisers or the 
agencies. For comparative purposes, 


|separate prints of each of the spe- 


cidl colors and the Hmited shades 
appear under each subject repro- 
duced. These individual prints are 
‘shown in both solid and screen ef- 
fect. On page 8 appears a hexag- 
onal print showing the variations in 
shade obtainable with the limited 
| tenes of colors. 


“In printing this material we had 
hoped to carry the same set of re- 
productions on both first and second 


impressions printed with both the 
original colors specified and with 
the limited range of colors. This 


"wauld have afforded a good compari- 
son between the appearance of the 
same subject when printed on the 


and | 


Newell-Emmett | 


|in the present instance, 


two different impressions. 
Plates Unchanged 


“This can .probably be accom- 
| plished in a subsequent printing, but 
such a Va- 
riety of material was available that 
\it was felt wiser to show a wider 
range of subjects’ rather than differ- 
ences in results obtained by printing 
‘on different impressions. 

“In analyzing these reproductions 
|please bear in mind that no change 
| whatever has been made in the orig- 
| inal plates in order to adapt them 
|for printing with the limited range 
of colors. We believe that greater 
| modification in printed effect and 
}adaptation of subject matter to the 
|/limited range of colors should be 
|effected through changes in plates, 
i/such as modification of Ben Day ef- 
fects, etc, rather than by variation 
in colors. 

“The limited range of colors se- 
lected to produce this’ material 
should not be considered an arbitrary 
|restriction on either modifications in 


these shades themselves or as re- 
gards additions to the range of 
shades selected. In fact, the entire 


presentation of this material is made 
merely as an effort to help solve 
the problem of what is to be done 
'to make color reproduction in news- 
papers more satisfactory to adver- 
tisers and less troublesome and ex- 
pensive to newspapers.” 


CO- | 


To Direct Promotion 


Neal D. 
rector of 


has been named di- 
advertising promotion for 
ithe Davenport, Ia. Daily Times and 
the Davenport Democrat, effective 
June 18. Mr. Kelly comes to the new- 
ly created post from Bawden Bros. 
Company. 


Kelly 


| 
wvwvvvvvvyv 


used in printing the samples dis- Yes. Bakers are 


tributed here should not be construed 
as meaning that Huber inks are the 
only ones which can be used to ad- 
vantage in a limitation program.” 

He added that since other advertis- 
ers and agencies have expressed a 
desire to cooperate, J. M. Huber, Inc., 
plans a more extensive printing, 
showing a wider range of subjects, 
printed not only on hard packing 
with full make-ready, but also on soft 
packing with no make-ready. When 
completed, these of materials 
complementing each other will be 
made available to all interested. 

Mr. Bereckmans gave this picture of 
production of the special samples: 


sets 


“In the preparation of these sec- 
tions care has been exercised to 
preserve as nearly identical as pos- 
sible the conditions under’ which 
each pair of reproductions was 


printed. Mats have been made from 
original plates or electrotypes fur- 
nished by the advertising agencies. 
Two plates have been cast from each 
mat. 
“Both of 


reproductions each 


sub- 


Merchandisers! 


In any part of the country it is 
easy to find bakers who are promot 
| ing new business through aggres 

sive merchandising. They are using 

every form of advertising, including 
newspapers, direct) mail, window 

strips and cards, posters, painted 

signs and_ billboards Every year 
these progressive wholesale, house-to 
house and retail bakers are spending 
thousands § dollars tor these mer 
chandising services 
If you have a= service bakers can 
use, tell them about it through 
BAKE RS’ HELPER, the publica- 
tion they have read and relied upon 
for almost a half century “hey are 
idvertisin kee unded — will read and 
consider your message when it ap- 
pears in RAKE RS’ “HE LPER. 

Yes, Bakers are Merchandisers! 


cy 


BAKERSHELPER 


& MAGAZINE ¥ BAKERY PRACTICE »7 MANAGEMENT 


330 So. Wells St. Chicago, Illinois 
Helping Bakers Almost a Half Centur 
Eastern Advertising Representative—W Lesee rs 

10 E. 39th St., New York, N Y.—Caledo 5 
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June 16, 1934 ADVERTISING AGE 


McGRAW-HILL 
FUEtdaree ee we 


w [coms TO-YOu 


ven” Put Yourself and Your Company 
week on a “Keep Alert” Program 


« 230000 sil Yes!” 


gue ll “KEEP ALERT” in 1934 


a 
qHe < 
R swore. , OW ABOUT YOU ‘ 
FO eosstese | iti HOW ABOUT YOU? 
a wo » 
ae co roe” wn X% 
ne ee Prt al J » ~\ ; Pid oii jobs that ace being done or have been done in 
ee rt a : dustry decided to make sure they know what's their fields. Reports and interpretations of 
— “ ne were a“ / ~ going on in theic felds So they joined the legal, financial, political events that have a 
ye we oO oe “ thousands of i i 
or ae eet eee oe ee ; sands of others who are keeping alert by bearing on their work. All this written and 
eo Oe te ot a eo teading McGrew-Hill publications regularly edited by men whose names command respect. 
ee art ad oer & To these men now comes cach week of cach Are you and your department beads taking ad- 
a St Oe get a! 9 Oe, _ Month (as the case may be) news of the latest vantage of a McGraw-Hill service? Or does 
wien te et aoe eo developments that concern them and their jobs. your business news still come by the “grape- 


, New products, new marketing ideas, new pro- vine” system . . . days or weeks or months 
duction twists. Descriptions of the important —_ after your competitors have read it and used it? 


1954 will be + year of opportunity—for thew whe know 


serene Sth fr oe SS Sree how to greap @ before the ather fellow. Don't be left be 
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Appearing in. . . 
McGRAW-HILL PUBLICATIONS 


and producing results for us. . . and for you 


For many months, we’ve been running these advertisements in 
McGraw-Hill publications to impress on the key men of business 
and industry the need for “keeping alert’’ ... for reading 
McGraw-Hill magazines thoroughly and regularly ... the advertis- 
ing as well as the editorial matter. 


The results are evident and tangible. The letter carrier keeps 
| , 3 bringing us requests for sample copies, letters asking for infor- 
‘Yanlacialile fond Mining is e ‘ mation, yes, and even plenty of orders for subscriptions—orders 
, which are directly traceable to these advertisements. Our sub- 
scription salesmen report definite evidence of the effects of this 
advertising. It gains them a more favorable audience with the 
prospects they approach. 


Engineering | Howe ® 


Thus McGraw-Hill goes steadily forward in the job of building 
up an audience for your advertising ... an audience composed 
of the men who count in business and industry. 


And it is advertising which is doing this job for us—and for you! 


McGRAW-HILL PUBLISHING COMPANY, Inc 
330 WEST 42ND ST., NEW YORK, N. Y. 


New York . Boston . Philadelphia . Washington . Greenville . Cleveland 


Detroit . Chicago . St.Louis . San Francisco . London . Montreal 
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LIPTON’S SEIZES 


OPPORTUNITY AS : 


TEA PRICES RISE 


Special Offers Made in New 
England, Middle West — 


| 
| 
Hoboken, N. J., June 14.—What | 


appears to be a move on the part | 
of Thomas J. Lipton, Inc., to encour- 
age sampling by means of tempo-| 
rarily reduced prices, subject of new 
newspaper campaigns in the middle 
west and New England, is, in addi- | 
tion, an effort to capitalize on the 
upping price trend in cheaper teas 

Owing to the uneven fluctuation 
in sterling and yen, Japan teas now | 
cost more proportionately on the | 


Herr te Tea a | 


| 


NOW YOU CAN ENJOY REALLY FINE | 
TEA...and save money, too 


Gro to your grocer's today 


4 pound pechages of Ly 


wilt we yr? 


js to meet pre 


eat 
eS LIPTON'S 
eet on TEA 


This is the Lipton tea sale copy | 
running in New England papers. 


American market than India and 
Ceylon teas. As a result, packers 
of the lower-priced Japan teas have 
felt it expedient recentky to increase 
their prices, to push second brands, 
to bring out new brands blended to 
sell at prices attractive by former 
standards, or, as it is insinuated in 
Lipton copy, to lower quality in or- 
der to maintain price. 

The special price offer made in the 
headlines of the Lipton advertise- | 
ments is so worded as to stress the 


homes, the reduced price is made on 
a quarter pound, and the suggestion 
— iced tea is cooling and delicious | 
added to the copy. 

Lipton advertising is directed by 
: a Presbrey Company, New 


James Keeley Leaves 


Estate of $450,000 

The will of James Keeley, former 
Chicago newspaper publisher, and 
more recently vice-president of the 
Pullman Company in Chicago, was 
filed this week, disposing of an es- 
tate between $400,000 and $500,000 
The three daughters were the chief 
beneficiaries. They will receive the 


| income fron’ the estate until they are 
|30 years old, after which they will 


divide the principal. Mrs. Keeley 


|died in 1927. 


fact that there is little real differ- 
ence at any time between the prices 
of Lipton’s and cheaper brands. 
“This special offer gives you first 
quality teas at less than the cost 
of second brands,” says one headline 
in covering this point. 


No Change in Quality 


The following excerpt from the 
text of the advertisement illustrates 
how the various ecucational objec 
tives are succinctly pursued: 

“If you are looking for a tea that 


is ‘as good as it used to be’ here is | 


your answer: Lipton’s Yellow Label 
Tea, 


“There has been no change in Lip- | 


ton’s quality-—-no cheapening — in 
blend to meet price competition 
Lipton’s name is world famous. for 
fine tea—it’s a promise of quality 
that has never been broken. 

‘To prove our claim, we have 
made arrangements with the retail 
gxrocery trade to pass on to you a re- 
markable saving on a quarter pound 
at its regular price. Now you can buy 
first quality tea at less than the cost 
of inferior brands.” 

The special bargain copy started 
in Pittsburgh and several New Eng- 
land cities last week and is being 
expanded to include a number of 
markets in the central and eastern 
states. 


The tea-drinking habits in the two 


sections are taken into consideration | 


in preparing the copy. In New Eng- 
land, where tea is permanently on 


| 
| 


| 


the average household menu, the of | 


fer consists of a quarter pound at 
half price with the purchase of a 
quarter-pound at the regular price 

In the middle west, where tea is 
an occasional beverage in = many 


| 


& Rubicam, Inc., is the agency in ity pical of the series te follow, re- 
charge. | produced the label of Maxwell House 


Financial Pages 
The insertion orders for the gen-| coffee above the following legend: 
Tell Investors of | ‘eral dailies specify a position in the| “The largest selling coffee in its 


financial section of any issue from | price field. One of the products of 


G. F. Products Monday to Friday. /General Foods.” 
The plan was conceived in the be- 
New York, June “14.—The first of ‘lief that not all investors could | Stores Publicize Birthday 
a series of General Foods “institu- identify General Foods products, | The Oakley Economy Stores of 
tional” advertisements, which will|though they might be thoroughly | Terre Haute. Ind., celebrating the 
introduce the most important of this familiar with the company’s brand | cpening of their 75th store and their 
company’s products to readers of | names. Though this educational ob-| silver jubilee, used 20 pages in the 
newspaper financial pages and finan- | jective dictated choice of mediums | Terre Haute en and Terre 
a fae . . . . , \ - 
cial and business newspapers and and position, it is incidental, to- Haute Star June 8. 
azines, ¢ ar as -li rether with the cultivation of re-| 
magazines, appeared as a 91-line| gether w - 
piece of copy this week in the 14 | spect for the advertiser among busi- Progress Film Moves , 
general dailies on the schedule. ness men and tradesmen. The ad. | The executive — the , ro- 
The complete list to carry this | vertising is expected to pay its way | at pens ‘to 8186 Spar a ah 
campaign also includes six business |in the promotion of the company’s West. where an entire three story 
and financial magazines and four | products to men. | building is occupied by the company. 
business financial newspapers. Young| The first advertisement, which is| The new telephone is Lincoln 4618 


ALL THE GAME— 
WITH A MAN 


Can you imagine the manager of the 
team at bat calling the game with a man 
on third and a powerful batter up? 
Neither can we. Nor, similarly, can we 
imagine businesses closing down with 
full of 


buyers. § People do not stop buying 


sales up and the “stands ” 
at any time,—this summer least of all 
because, generally speaking, they have 
more to spend than for several years,— 
and are spending it. So we repeat, stay 
on the air,—in publications, — continue 
your outdoor and direct mail campaigns. 
Keep advertising and get your share of 
the business that is coming, rain or 


shine, hot or cold. 
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Resale Price 
Of Whisky Set 


In Louisville 


Louisville, Ky., June 14.—The city 
liquor control board of this home of 
numerous prominent distillers, after 
ordering all retailers to cease adver- 
tising the price of whisky in news- 
papers, placing price cards in their 
windows and distributing circulars 
of cut price sales, has rescinded its 
action, with the result that distillers, 
harassed by price wars, have in sev- 
eral instances taken matters into 
their own hands. 

The Old Kentucky Distillery Com- 
pany has set resale prices on its 


| schedule 


products, and has indicated that it 
will refuse to sell to local dealers 
who do not maintain its set scale. 
The Kentucky Distributing Com- 
pany, handling Frankfort Distilleries 
products, on advice of the distiller 
has sent letters to retailers, setting 
the resale price on Antique and Feur 
Roses at $1.39 a pint; $1.29 on Paul 
Jones; 99 cents on Shipping Port; 88 
cents on Old Wilderness. Under this 
previous local prices are 
boosted as much as 23 cents. 


Joins “True Story” 


Charles O. Terwilliger, Jr., former- 
ly production manager of the Market 
Research Corporation of America, has 
joined the advertising promotion 
staff of True Story Magazine. He 
will handle marketing and merchan- 
dising research. 


DROUGHT GIVES 
DOW CHANCE 10 
TELL ITS STORY 


Public Is Urged to Demand 
Dustless Roads 


Midland, Mich., June 14.—Turning 
its attention away, for the time be- 
ing, from municipal, county and 
state officials who have direct charge 


of the construction and maintenance 


of roads, Dow Chemical Company has 
launched a powerful newspaper cam- 
paign on Dowflake, a calcium chlor- 
ide product designed to eliminate 
dust, with the aim of securing the 
favorable attention of business men 
and residents. 

Under such headings as, “Business 
is picking up! Don’t let dust men- 
ace your prosperity,” and “Let’s have 
a safe, sane and dustless Fourth of 
July,” the company, in copy made 
especially timely by the widespread 
drought, is directing its appeal 
squarely to community business men 
and dwellers upon secondary roads, 
rather to the officials responsible for 
highway conditions. 

One typical advertisement ad- 
dressed to business men points out 
that buyers like dustless streets, 
clean stores, and clean cities so well 
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FOR BUSINESS MEN 


ee 
BUSINESS IS PICKING U 
DONT LET OUST MENACE YOUR PROSPE 


UTERS Nee dustion wreen, clear mores, 
preety Rape! 
thew wey te potromne hom 
Now thet buses: & packing op, oree ore 
busy ond people are spending Serer, vow 
can’ offord te let you tows lose @ shore be 
couse reer ore dusty merchandise sored ond 
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THE DOW CHEMICAL COMPANY + + MIDLAND, MICHIGAN 


= DOWFLAKE 


CALCIUM CHLORIDE 77-80 


One of the Dowflake newspaper 
advertisements addressed specific- 
ally to business men. 


that they go out of their way to 
patronize them, and “now that busi- 
ness is picking up, stores are busy 
and people are spending money, you 
can’t afford to let your town lose its 
share because streets are dusty, mer- 
chandise soiled and buildings unat- 
tractive.” 


Offers Free Booklet 


Similarly, advertising to the resi- 
dents carries out the “expense” 
theme by emphasizing that “lower 
taxes and clean homes go together.” 

The purpose of the campaign is to 
urge the residents and business men 
to petition the cooperation of the 
highway officials in arranging for 
dust control. 

Advertising includes an offer of a 
free booklet entitled, “How to Con- 
trol Dust,” in which the company 
discusses, at length, the cause, the 
menace, and the prevention of dust; 
who is responsible for it, how Dow- 
flake works and what it is; its ap- 
plication and how to secure dust 
prevention. 

In its message to the readers, it 
asks, “Will you endure the dust 
nuisance now that you know that 
there is such a simple and inex- 
pensive method which will positively 
do away with it? A city cannot be 
clean and orderly if streets are per- 
mitted to send dust into stores, fac- 
tories and homes. 

“Why not make your support of 
dust control more than a passive ac- 
ceptance? Why not mention to resi- 
dents on dusty roads that they can 
do away with dust? Why not talk 
to highway officials, to executives of 
manufacturing companies—to teach- 
ers, physicians, lawyers and those 
leaders who bring about the better 
things in every community?” 


Runs in Six States 


Included in the booklet is a speci- 
men “Petition for Dust Control” 
which can be copied and submitted 
to the city and road officials. The 
petition, which is essentially a means 
whereby the officials may be assured 
of the support of the taxpayers, 
specifies the use of calcium chloride 
because of its cleanliness and its 
properties to preserve the road sur- 
face as well as eliminate the dust. 

The campaign is being conducted, 
for the present, in six states. It em- 
ploys 1,000-line copy and is being 
confined to those localities most seri- 
ously effected by the drought. 

The success of the drive, accord- 
ing to Fred M. Randall Company, 
Detroit, the agency in charge, is evi- 
denced by the tremendous response 
for the booklet and the cooperation 
that has been secured from govern- 
ment and state engineers. 


Bess & Schillin Move 


Bess & Schillin, Inc., radio adver- 
tising agents whose present offices 
are at Jersey City, N. J., have leased 
offices in the RKO Building, New 
York, for occupancy about June 15. 


New Station Starts 


Radio station WATR, Waterbury, 
Conn., has been organized, to be 
sponsored by the Waterbury Ameri- 
can-Republican. 
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ADVERTISING AGE 


June 16, 1934 


Personnel Changes at 


Sound Pictures, Inc. 


Sound Pictures, Inc., has taken ad- 
ditional space in the Heights Rocke- 
feller Bldg., Cleveland, more than 
doubling its former space. Jimmy 
Church, formerly with WTAM, has 
joined the staff, and J. R. McCrory, 
formerly owner of McCrory Studios, 
has been appointed art director. 

H. A. Worthington, office manager, 
has resigned, as well as G. S. Wasser, 
vice-president, who has joined the 
Wm. J. Ganz Company, New York, 
as vice-president in charge of sales. 


Rogers-Hattersley 
to Represent Agency 


The William A. Schautz agency, 
Scranton, Pa., has appointed the 
Rogers-Hattersley Company, New 
York, as New York representative. | 

The latter agency has taken larger | 
quarters in the Chanin Bldg., and | 
Grace Moon, formerly with the adver- | 
tising division of Macy’s, has joined 
the organization as executive assist- | 


PERSONALIZED — 
ARROW SHIRTS 


NEW STRATEGY 


New York, June 14.— Studying 
their product from the viewpoint of 
the user has enabled Cluett, Peabody 
& Co., manufacturers of Arrow 
Shirts, to develop a plan which has 
created new and valuable good will 
and resulted in thousands of requests 
for the new service from users. 

The new offers, centering around 
the “personalized shirt,” are being 
explained on the sheet of humble 
cardboard which holds the shirt in 


| 
| 
| 


| 
| 
| 
| 
| 
| 
| 


reply card, addressed to the company, 
by means of which the buyer may 
avail himself of the new service 
without even the outlay of a postage 
stamp. 

The cardboard explains the prob- 
lem in these words: 

“You will notice on the Arrow label 
in this shirt that a space is provided 
for your initials or name. With this 
identification you run less chance of 
losing the shirts in the laundry, or 
having their appearance marred by 
unsightly laundry marks.” 

Then the company explains the 


|}two ways in which “Arrow will help 


ithe buyer ‘personalize’ his shirt: 


| 
| 


“1. We will send you free, a set 


of three Kaumagraph Indelible In- 
itials, which can be easily trans- 
ferred with a hot iron to the identi- 
fication frame provided in the label. 

“2. By special arrangements with 
J. & J. Cash, Ine., Arrow makes it 


shape during its tenure on the deal-| possible for you to get three dozen 


er’s shelf. 


p goes TIME’s circulation, coming nearer and nearer to the half million | 
mark... More mouths fer TIME-advertised coffees, cereals, soups, sauces, | 
beverages, candies, syrups, cheeses, for all the many kinds of TIME-adver- | 


tised foods ... And now oranges, too, as Sunkist joins the growing list. 


The bottom of this card-| finely woven tapes with your full] york, died June 7 at a hospital in 
ant. ‘board is printed with a business|name, for $1.50. They can be used/ Richmond, Va. 


193i 


1933 


TIME 


The Weekly Newsmagazine 


for marking your shirts and other | 
garments.” 

The cardboard pictures two Arrow 
labels, one filled in with initials, the 
other with a complete name, to give 
|the buyer an accurate idea of how | 
ithe plan works. 

Whether advertising will feature | 
the new plan has not yet been de- 
termined, according to A. O. Buck-| 
ingham, advertising manager. Mr. | 
Buckingham indicated, however, that 
|the idea has been surprisingly suc- 
cessful, inspiring a flood of filled-in | 
|reply cards. 

Have Peanut Oil 

Planters Edible Oil Company, Suf- 
| folk, Va., has appointed Badger and | 
Browning & Hersey, Inc., New York, | 
|to direct advertising of Planters Hi- | 
| Hat Oil. 


Death ai W. R. Scott 


Walter R. Scott, a member of the 
staff of Ruthrauff & Ryan, Inc., New 
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TIP ON ETIQUETTE 


Zs on how to act like 


a veteran beer drinker 


Interesting advertisement run in 
New York dailies last week by 
Liebmann Breweries, Inc. 


DETROIT MAKES 
FRESH CUTS IN 
PRICE OF CARS 


Detroit, Mich., June 14.—The gen- 


|eral scaling down of prices in the 


automotive industry continued this 
week with three passenger car man- 
ufacturers and two truck producers 
joining the parade. New low prices 
were announced by Hudson, Gra- 
ham-Paige, Hupmobile, and General 
Motors Truck and Dodge commercial 
cars and trucks. 

Meanwhile, tribute was paid to 
advertising agencies handling auto- 
motive accounts for the speed and 
accuracy with which they flashed 
the new prices to the public. Most 
of the copy announcing the changes 
was wired to daily papers through- 
out the country. While some errors 
were reported in transmission, on 
the whole both agencies and news- 
papers did a fine job of getting the 
news to buyers with the least possi- 
ble delay. 

Graham-Paige Motors Corporation 
has announced a reduction of from 
$20 to $50 in factory list prices of 
the Graham Standard Six series. The 
decrease places the base price of 
the Standard Six business coupe at 
$695. Prices of other models in the 
Graham line remain unchanged. 


Important Reductions 


Following introduction of the 
Terraplane Challenger series, Hud- 
son announced a general price re- 
duction up to $50 on all Hudson and 
Terraplane models. The base fac- 
tory list price for the Terraplane is 
fixed at $565, and for the Hudson, 
$685. Advertising asserts that “noth- 


|ing is changed but the price.” 


The reduction of General Motors 
Truck Company applies to the re- 
cently introduced 1% to 2-ton truck. 
The $25 adjustment on the _ short 
wheelbase chassis and the $380 
change on the long wheelbase brings 
the base price of this model, T-15, 
to $570. 


Dodge Cuts Truck Prices 


Dodge commercial cars and trucks 
have undergone reductions up to $70. 

A reduction of $50 on the series 
417 Hupmobile has been announced 
by the Hupp Motor Car Corporation. 
Standard models which were $845 
are now $795. In addition, a new 
deluxe series has been introduced 
to sell at $845, the former price of 
the standard car. The prices are 
f. o. b. factory and apply on both 
body types of this series—the 4-door 
sedan and 2-passenger coupe with 
rumble seat. 

The Aerodynamic Hupmobiles— 
series 421 and 427—which are now 
in quantity production, and_ for 
which the company is experiencing 
a strong demand, remain at their 
original prices of $1,095 and $1,245 
respectively for the 6-passenger S& 
dans. These prices were never iD- 
creased, the company said. 
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Outdoor Advertising reaches the public when it 


is on the move...convenient to the point of sale 


PUESs or adverts 


IN 1908 the California Fruit Grower’s Exchange appropriated $7,000 and 
began to advertise its Sunkist Oranges. In 1934 this advertiser has this to say 
(in January 15 issue of Sales Management), about Outdoor Advertising: 


“We believe that in our poster advertising we link five strong factors 
in the accomplishment of our marketing program. We use pictures, 
little text. We reach every Sunkist prospect, since even those who know 
little English understand pictures and learn to know the trademark. Color, 
the basic appeal in Sunkist display, tempts the appetite and adds force 
through the dramatic size of posters.” 


Outdoor Advertising delivers circulation, according to 
actual traffic count, to guarantee thorough coverage of 
any market entered. It impresses that circulation by 
dramatic simplicity, dominating size, full color—and 
with a reiterative persistence that is inescapable. 


By exerting this irresistible influence upon prospective 
buyers when they are out of doors, ready to buy, Out- 
door Advertising bridges the gap between advertising 
read or heard indoors, and the point of purchase. 


As a part of many a sound merchandising plan, 
Outdoor Advertising has proved its economy, demon- 
strated its power, built profitable sales. Actual exam- 
ples of what Outdoor Advertising can do to promote the 
sale of your product at low cost will be supplied upon 
request. Investigate now while space is still available. 


OUTDOOR 
ADVERTISING 
INDUSTRY 


OUTDOOR ADVERTISING INCORPORATED 
1 PARK AVE., NEW YORK © 165 WEST WACKER DRIVE, CHICAGO 


ATLANTA ® BOSTON @® CLEVELAND ® HOUSTON ® LOS ANGELES @® ST. LOUIS 
BALTIMORE © CINCINNATI © DETROIT ®© KANSAS CITY @© PHILADELPHIA © SAN FRANCISCO 
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ADVERTISING AGE 


June 16, 1934 


GRAY HEADS ON 
DIRECTORATES 
BLOCK ADVANCE 


Buckley on Hardened Arteries 
In Business 


Chicago, June 14.—-The manufac- 
turer who sits idly by awaiting the 
return of “normalcy” will be out- 
stripped in the competition for busi- 
ness, Homer J. Buckley, chairman of 
the board, Buckley, Dement & Co., 
direct mail specialists, warned a 
joint meeting of the Radio Manu- 
facturers Association and their 
whelesalers at the Stevens Hotel 
Tuesday. Whether the new deal 
stays or vanishes, he asserted, its 
mark will be left on business and 
there will be no return to former 
conditions. 

Another feature of the gathering 
was an address by Judge Andrew 
Bruce, of Northwestern University, 


| board for Illinois. 


|—that if they depend for success on 


and chairman of the NRA adjustment 


Judge Bruce said 
that NRA codes resemble prohibition 


use of the club, they will fail. They 
must have a deeper and truer reason 
\for continued existence —the acqui- 
escence of industry and of the public. 


Dangerous Age 


Governor Ruby Laffoon, of Ken- 
tucky, was revealed in the role of 
sales correspondent, when the con- 
vention received an invitation from 
him, seconding that of the mayor of 
Louisville, to hold the 1935 meeting 
in the Kentucky metropolis. 


Mr. Buckley, the principal speaker 
at the joint meeting, said 40 is the 
dangerous age for both men and 
businesses which have had a taste of 
success. Both begin to suffer from 
the most deadly disease known, com- 
placency. 

He suggested that American busi- 
ness is already retrogressing, due to 
the presence on numerous director- 
ates of elder statesmen, who are all 
for conservatism and have lost touch 
with the marching parade. They 
spend most of their time blocking 
progressive moves by the active man- 
agement, he said. 

He recited some of the distin- 
guished firm names which have 
passed out of being because of the 


complacent belief that since they had 


survived for a generation or two, 
they must live and flourish forever. 

Mr. Buckley urged “intelligent re- 
search, intelligently applied,” and 
cited as eutstanding examples Pack- 
ard Motor Car Company and Mc- 
Callum Hosiery Mills, which con- 
stantly subject their respective prod- 
ucts to punishment far more severe 
than they will ever receive at the 
hands of users. 


Institutional Copy Out 


The speaker urged more _ intelli- 
gent aid for salesmen, asserting that 
they should be kept informed of price 
trends and other general informa- 
tion, as well as a constant flow of 
specific suggestions as to how they 
can put their accounts in a buying 
frame of mind. ‘ 


Most advertising campaigns fail, 
he said, because the product, sales- 
manship back of it, distribution 
methods or the policies of the manu- 
facturer lack the excellence of the 
advertising copy. 

Institutional advertising, he _ be- 
lieves, is “on the way out.” He said 
selling must be more and more in- 
formative, and less flamboyant. An 
inquisitive turn of mind by manage- 
ment, however, he emphasized as the 
most necessary requisite for con- 
tinued success in dealing with a 
fickle public. 


Revised Index 


Showing Improvement 


in Business 


and Faith in Continued Improvement 


DEC. JAN. FEB. MAR. APRIL MAY JUNE 
1933 1934 1934 1934 1934 1934 1934 
| 64% 
59% ° 


60 
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50 4) 


Fa 


22% 


Same Month, Year Previous 


ERE AE Sei. te od 
Increase in Advertising Volume in STEEL, by Months 


ONTHLY increases over similar months, one year previous, have been recorded 
consistently for advertising volume in STEEL since December, 1933. In Decem- 


ber the gain was 8% 


-in January 44% — February 22% — March 59%. 


and Now April-May — 64% 


an average increase for the first five months of 1934 of 51%*, as compared with the first 


five months of 1933. 


This consistent growth indicates — 


First — That business is better and the outlook is promising. 
Second — That confidence is being restored. 


Third— That an increasing number of companies are using the tools of good 
merchandising. 


Fourth— That publication improvements begun in 1930 (Iron Trade Review to 
STEEL) have continued with increasing effectiveness. 


*ADVERTISING AGE figures on advertising space show that 33 indus- 
trial papers (including STEEL) have averaged 28.7%, increase for the first 
five months of 1934 as compared with the corresponding period of 1933. 


The value of advertising in STEEL is being demonstrated by an increasing number of 


STEEL 


companies. 


PRODUCTION : 


New York 


PROCESSING : 


For forty-eight years — Ikon Trape Review 


CLEVELAND 


Pittsburgh Chicago 


Washington 


DISTRIBUTION : 


USE 


London 


AMERICA'S MOST PECULIAR GOLF COURSE 


GIMBELS 60 Acre Store 


is large enough for the U. S. OPEN: J 
Zz 


You bogie by tering wp in Gimbet B 6 


1: Hole on the 1st thoer 


nd Hole on the 2nd tieor 
‘The second tee starts te the Mee's Shore, 
7 On e © 


th Hole on the Sth tieor 


Your Gfth hele starts in the Upholstery, 


rd Hole on the 3rd theor 
tr a . 
inte! 
shod be 
PAR 


Gimbel Brothers, Philadelphia, has more than 60 acres 
and the other day, when we were looking at the of 
en Bene & tn, Gre wee 
of at Merion. We're sorry we have only list: 

thing here and dashed out to Merion himself 


et 
fe 
z 


advertisement last week, showing 


With the U. S. Open being played at Merion, Gimbel's Philadelphia 
store took advantage of the excitement to publish this 1,440-line 


how enthusiasts might be able to 


aul a wtte white ball around in the heart of Philadelphia. 


how I — Home 
At World’s Fair 


New York, June 14.— This year’s 
rural visitors to the Century of Prog- 
ress exposition at Chicago are being 
given an opportunity to inspect a 
fireproof farm house, large enough 
for any farm family and modern in 
every respect, which can be built for 
less than $5,000. 

The 3-room farm house, com- 
| pletely equipped for occupancy, is 
sponsored by the Country Home and 
is the only building exhibit devoted 
exclusively to the farm family. It 
is constructed and furnished through- 
out with nationally advertised prod- 
ucts, which are on sale at standard 
prices in every locality in the United 
States. 

Modern and practical, the exhibit 
is designed to stimulate the interest 
of rural people in better housing and 
nationally known merchandise at one 


time and to dramatize the way in 
which reliable products can make 
daily living more comfortable, con- 


venient and thrifty. It demonstrates 
many advances in architectural lay- 
out, building construction and equip- 
ment. It is built of brick, steel and 
concrete by a new method of fabrica- 
tion never before used in this coun- 
try. 

Interest in the design has been 
stimulated by a survey pointing out 
the building market opportunity in 
the rural field which appeared in the 
May issue of The American Builder 
and Building Age. One-half the total 
population of the United States lives 
in towns of less than 10,000 and on 
farms, and it is estimated that more 


than 1,000,000 members of rural 
families will visit the farm home 


exhibit this summer. 


ee 


Name Greusiiedic 
William Morrow & Co., New York 
book publishers, have 
Green-Brodie, Ine. 


appointed | 


One-Half of 
K.C. Home Gets 
Coat of Paint 


Kansas City, Mo., June 14.— For 
the first time in the history of the 
paint industry, the “before and after” 
treatment, so effective in the adver- 
tising of cosmetics and health aids, 
has been applied to a home by the 
Cook Paint & Varnish Company. This 
contrast was provided by painting 
half of the exterior of an old home 
and half of each room. Herbert V. 
Jones & Co., real estate concern, co 
operated. 

Radio Station WHB realized that 
“Half and Half House,” as it was 
called, possessed tremendous peten 
tial public interest and it established 
studios in the “dining room,” from 
which it broadcast three programs 
daily. The Cook Paint & Varnish 
Company also used small advertise 
ments on the radio pages of news 
papers to promote interest in the ex- 
periment. 

As a result, the house is drawing 
tremendous crowds—the largest 
which ever attended any exhibition 
of the kind in Kansas City. Visitors 
and others are presented with a 24 
page booklet showing the contrast 
and indicating paints employed. 

A. T. Seymour, Jr., vice-president 
of the paint company, said that the 
plan is an adaptation of “sampling,” 
or “showing the product in use.” 


Brewer Names Agency 


Minneapolis Brewing Company, 
Minneapolis, Minn., has appointed 
Ruthrauff & Ryan, Ine., to handle 
advertising. 


Meihsner to Oil Firm 


J. L. Meihsner, former advertising 
|manager of Columbia Motors, has 
been made head of the India-Penh 
Oil Company, Indianapolis. 


Specialists in Sales Promotion of 
549 W. Washington St. 


THE FENSHOLT COMPANY 
ADVERTISING 


Electrical & Mechanical Products 
Chicago, IIl. 
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HOW A SHOE MANUFACTURER SECURED | 


A SPECIAL INTRODUCTION to 


190,000 
MEN 


Mr. Harold M. Florsheim, of the 
Florsheim Shoe Company, writes: 


“We have used The American Legion 
Monthly consistently since 1921 and 
know that it has very effectively con- 
tributed its share in building the repu- 
tation that Florsheim Shoes enjoy today. 
This concentrated, clearly defined, man 
market is a very valuable one and re- 
sponsive to well directed advertising.” 


Harold M. Florsheim 


Many other advertisers have had 
the same experience over a period 
of years. After all, it is based on a 
fundamental advertising rule— 
Send your message through that 
medium which will produce maxi- 
mum results. The American 
Legion Monthly is the only mag- 
azine which can get under the 
skin of these 750,000 men. 


It is their publication — written 
for them—and about them. They 
read it intensely. It is a part of 
their lives. 


White’s Right this Summer 


Florsheims. Style shown...TheWirsuire, “rtp. $OQ75 
S-516, in genuine White Buckskin, $10. Stes #10 


She Fonsmpin Choc 


THE FLORSHEIM SHOE COMPANY, Manufacturers, CHICAGO 


Wherever well-dressed men gather, you'll find all-over white shoes 
the predominating favorite ... and men who prefer the smarter 


appearance and greater comfort of quality footwear, will choose 


Are you passing up this valuable 
medium or are you one of the 
wise advertisers? 


If you want to reach directly 
750,000 men—and their families 
—whose average annual incomes 
are well above the national aver- 


age—then send your message to 


them through the pages of The 
American Legion Monthly. 


The advertising rate is low— 
$1600 per page—or $2.11 per 


page per thousand readers. 


The American 


» « « « PLP RGOTON « « « » 


MONTHLY 
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ADVERTISING AGE 


June 16, 1934 


Plan Promotion 
Drive for City 
Of Long Beach 


Los Angeles, Cal., June 15. To 
raise funds for a nationwide adver- 
tising campaign for the purpose of 
bringing tourists and new industries 
to its doors, the city of Long Beach, 
Cal., has formed an_ organization 
known as the Beckoneers, comprised 
of 15 technical experts on advertis 
ing and merchandising, acting in an 


advisory with Howard E. 


Inahnager., 


capacity, 
general 
The money is being raised through 
the sale of pictorial stamps, designed 
by a Long Beach artist, priced at 
one cent each and marketed in sheets 
of 100 stamps. Service clubs, the 
chamber of women’s or- 
ganizations and other groups 
selling the stamps. 
Newspapers, _ billboards 
tional magazines will be used, ac- 
cording to formulated plans, to tell 
36,000,000 people the advantages 
and possibilities of Long Beach. 
Advertisements will be run in some 
Los Ang 
Glendale, as 
selected communities of California, 
Nevada, Arizona, New Mexico, Texas 
and Oklahoma, particularly those 


Deems as 


commerce, 
local 
are 


and = na-| 


some 


25 newspapers of 


dena 


Pasa- 
well as 


eles, 
and 


do you buy? 


6é OW y 
H How do you 


the F. W. 


determined by 


building product field. 


whether 
mail, by 


That fact stands 
through direct 


Your 


It must always be 
kept for ready reference by every 
this and... 

home. 


2. Your catalog will be received by 
before work starts. 


w 


of the job 
Home Owners’ 
in which 


Catalogs is 
the individ: 


What 
want to be sold?” 

Answers to those and other questions about the 
buying habits of families-about-to-build have been 
Dx rdge 
Out of hundreds of personal interviews, | 
reds of mail questionnaires, one fact stands head 
and shoulders above all others: 

A catalog 1s the strongest sales weapon in the 
Catalogs 
ands of sales which would not otherwise be made. 
the 
salesmen, 


Your catalog will be kept by these 


a handsomely 
1al catalogs of various manufacturers 


whose sumn 


cording to 


being conside 


contingent on the raising of sufficient | 


funds. 


Atlas Film Produces 


Two Pictures for Peis) 
Stude 
hibiting at A 
sound picture produced by 
Film Company, 


The 


cational 


ing the car’s endurance 
Atlas has also 

American Steel & Wire 

picting Farm We 


many of the 
fair 
to farm. afl 
through the 
Park, Ill. 


Denver Dry Goods 
Employs Swatches 


The 


used 


Denve 


grounds. 


ier he 


the 


at 


proposed 
Eighteen national magazines are also 


red for 


baker 


interesting 

This fi 
id community 
Atlas headquarters, 


“xr Dry 
swatche 


s in 


Cc 


Century of 


released a 


is severe, ac 
schedule. 


NRA TO TIGHTEN 
PROVISIONS FOR 


advertisements, 


ompany is 

~~ tn a 
Atlas Edu- 
demonstrat- 
and speed 
film for 
Company de- 


June 22 Set ‘for Hearings 
On Code Amendments 


ek and showing 
spots of the Washington, D. C., June 14. 
ilm is available | under 16 who sell or deliver news- 


Goods Company 


an 


groups 


papers will be required to obtain a 
Oak 


permit or badge from a state or 


-NEWSBOYS' WORK 


Boys Vy 
LA i 


local official designated by the Sec- | 
retary of Labor “showing that the 
| boy is qualified to sell newspapers” 


if the proposed revision of the daily 
newspaper code and the graphic arts 
affecting the employment of 
minors is written into the code. 


. , code 
advertisement | 


in the Denver Post Sunday, June 38, 

using 3% pages of a four-page sec-| Hearings on the proposed amend- 

tion, ment to the two codes will begin in 
Only copies of the paper delivered |the small ballroom of the Willard 

entirely by truck carried” the)! Hotel here on June 22. 

rlntage eaten Pg oe os Pr egg agg og While NRA administrator John- 

ing barring the rom the mails. , : ; é 

After july | it will be impossible to | 8088 notice of hearings on the pro- 

repeat the novelty because a new posed amendments does not specific- 

postal ruling will go into effect on | ally state the author of the amend- 

that date. ments, the notice recalls that Presi- 


di » you 


Cx wrpor 


make t 


owner 1s 


Catalog 


} 
each ¢ 


families for t 


f these fi 


bound v 


buy? 


ation. 


rund- 


hous- 


sold 


or through 


catalog must always be at hand, ever ready to sell. 
available for instant reference. 
The one way you can be sure that every catalog will be 
family building their own 
home is to have it bound in Home Owners’ 


s. Do 


1. Your catalog will be received by every family spending 
$4,000 or more in building or modernizing their own 


amilies 


he life 


and in most instances for years after. 


olume 


How Your Catalog Will Make More Sales 


“Yes, catalogs were mainly responsible for our 
specifying many products for our new house” 


A typical reaction in 718 personal interviews to 
determine the buying habits of families act- 
ually in the process of building their own homes. 


dealers. 718 owners personally interviewed, 
hundreds of mail questionnaires, told us why. 

The buying decisions of owners are not snap 
judgments, but decisions carefully considered 
because the products chosen must be lived with 
for years. You must have a catalog to influence 
those carefully considered decisions—or your 
salesmen may lose commissions, your dealers 
lose interest, your mailing campaigns prove un- 
productive, and your resulting sales fail to pay 
the overhead. 

That is strong talk 
to prove the point. 


-but Dodge has the facts 


If Included In Home Owners’ Catalogs 


are permanently bound and indexed. Distribution is based 
entirely on Dodge News. Delivered free to verified owners 
before work starts. Issued in thirteen geographical editions 
in which you can buy distribution either separately or as a 
unit. 

Blankets just the territories you elect to cover and elim- 
inates all others. You can use a catalog already prepared. 
if cf the right dimensions, or prepare one specially. Over 40 
manufacturers have already contracted for their catalogs 
to be included in Home Owners’ Catalogs. 

Write today for a copy of the 69 page book telling what 

» have learned about the buying habits of families-about- 


t eoboll. Get full facts about the present state of the mar- 
ket, the brightest spot in the construction industry. Find 
ut what we have learned of cutting sales costs and increas- 


ing sales volume. No-« 


bligation. 


Home Owners’ Catalogs 


Published by F. W. Dodge Corporation, {19 West 40th Street, New York, N.Y. 


CLIMATIC CONTROL EXPLAINED TO MOTORISTS 


quidendsis | alk HOW 
cor makes GAS 


THROUGH orake 
G00" which gives your car tte power to rw 


ng 


F 


CONTROLLED BY TEST! Saceny-Voos neers com 
seantly teet Mobtigns to make sure |" mines better wich au 


THATS WHAT WE MEAN 
BY “CLIMATIC CONTROL® 


LOOK POR THE Flying Red Horse! It shows where to buy 
Mobligas the fuel chat lets you forget about the weather 


Socony Mobilgas SOcON 


IT MIXES BETTER 
WITH AIR 


A biges, newspaper advertisement in a new series for Socony 


Mobi 


mixer.’ 
dent Roosevelt’s executive order of 
Feb. 24 “instructed the government 


members of the code authority of the 
graphic arts industries to give par- 
ticular attention to, and report to 
him on, the provisions of said codes 
authorizing minors to. sell news- 
papers and to deliver newspapers 
and advertising newspapers.” 


Amendments Identical 


“Reports were made to the Presi- 
dent on these provisions on May 12,” 
the notice continues, “and on the 
basis of these reports and in accord- 
ance with the wishes of the Presi- 
dent, proposed amendments to the 
provisions of said codes authorizing 
the sale and delivery of newspapers 
and advertising newspapers by 
minors, have been prepared.” 

The proposed amendments for the 
two codes are practically identical in 
their provisions and language. That 
for the daily newspaper’ business 
reads as follows: 

“Section 1 (a). No publisher shall 
employ persons under 16 years of age 
in mechanical or manutacturing de- 
partments, provided that, persons be- 
tween 14 and 16 years of age may be 
employed in other than mechanical 
or manufacturing departments not to 


exceed three hours a day between 
the hours of 7 a. m. and 7 p. m., 
where such work may be performed 


health 
with the 


without impairment of 
without interference 
of day school, 

“(b). No publisher shall employ 
girls under 18 or boys under 14 years 
of age to sell or deliver newspapers, 
or sell to or furnish such persons 
newspapers for the purpose of resale 
or delivery; provided that, boys be- 
tween 12 and 14 years of age engaged 


and 
hours 


in d*tveringg newspapers on [insert 
ef ve date of this amendment], 
‘vatinue to be so engaged; pro- 
{ further that, publishers may 
i ait the sale and/or delivery of 
newspapers by boys under 16 years 


of age who may be employed under 
the provisions of this subdivision 
(b), or to whom this subdivision per- 
mits the sale or furnishing of news- 
papers for the purpose of resale or 
delivery, as hereinafter provided but 
not otherwise: 
Stringent Hour Provisions 

“1. To sell or deliver newspapers 

not more than three hours a day on 


school days and not more than four 
hours a day on other days, where 


such work may be done without im- 
pairment of health and without in- 
terference with the hours of day 
school. 

“2. To sell newspapers between 
the hours of 7 a. m. and 7 p. m. from 
Oct. 1 to Mareh 31, and between 7 
a. m. and 8 p. m. from April 1 to 


Sept. 31. 


ow 


5. To deliver newspapers between 


the hours of 6 a. m. and 7 p. m. from 
Oct. 1 to Mareh 31, and between 6 
ja. m. and 8 p. m. from April 1 to 


| Sept. 51. 


“4. Kach boy shall obtain from a 
state or local official designated by 


the Secretary of Labor, a permit or 
badge showing that the boy is quali- 
tied to sell and/or deliver newspapers 
under the provisions of this 
Vision.” 


subdi- | 


as explaining how climatic control makes Mobilgas a better 
J. Stirling Getchell, Inc., is the agency. 


Dentist Fights 
Advertising Ban 


Asheville, N. C., June 14.—-Because 
Dr. J. E. Owen, local dentist, has ad- 
vertised his profession, his license 
has been revoked by the state board 
of dental examiners and their ruling 
upheld by Judge J. Will Pless of the 
Buncombe County superior court. 

Dr. Owen, who was formally 
charged with violating the state law 
regarding “soliciting” of business 
through advertising, has appealed to 
the state supreme court. 

“Any law which compels a man to 
advertise, or forbids him to advertise 
operates contrary to the intent and 
purpose of the Constitution,” as- 
serted Dr. Owen. “I have perfect 
faith in the ultimate outcome and 
shall continue to practice dentistry 
until the highest court in the land 
shall have passed on the question.” 


——— 


Smith Named Head of 
Cincinnati Ad Club 


Myron L. Smith, Cincinnati and 
Suburban Bell Telephone Company, 
has been elected president of the Ad- 
vertisers Club of Cincinnati. 

Vice-president is C. W. Browne, 
U. S. Printing & Lithographing Com- 
pany; secretary, Albert Apking, E. & 
J. Swigart Company; and treasurer, 
Clifford Fox, Teague Fox Sign Com- 


pany. 
The club season closed with the 
annual spring dinner dance at the 


Club Cassano, when the new officers 
were presented and a gladstone bag 
was given to the retiring president, 
A. S. Holtman, Fechheimer’ Bros. 
Company. 


Corcellet Names Agency 


Albert Frank-Guenther Law, Inc., 
has been appointed to handle adver- 
tising of the French wine firm, Cor- 
cellet, whose products in this country 
are marketed by Plehn Importing 
Company, New York. No copy will be 
placed for several months. 


METRO COMICS brings 
coupons galore, but for 
actual sales results it is in 
a class by itself. More than 
5,250,000 families—nearly 
16,000,000 readers. 


New York 
Chicago 


— 


220 East 42nd Street 
Tribune Tower 
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June 16, 1934 


ADVERTISING AGE 


CIRCULATION FACTS... We have given you 
ADVERTISING RESULTS... We have proved for you 


AMONG THE NEW EDITORS of the NEW DIGEST 


ARTHUR STIMSON DRAPER, Editor 


Formerly Assistant Editor of the N. Y. Tribune. Writer on European subjects since 1915. 
Lecturer, reporter, executive, Mr. Draper has had wide experience in this country and abroad. 
Under his able leadership the New Literary DiGest was born and has grown. In ten short 
months he has accomplished a remarkable job of reconstruction, losing nothing of value 
— adding much that is worth while. 


AROUND THE EDITORIAL TABLE 


B. P. Adams, Whitney Bolton, H. K. Chambers, Arthur S. Draper, Richard Duffy, Robert 
French, John T. Hackett, W. M. Houghton, A. R. W. MacKreth, Reagan McCrary, John 
Neff, Wayne Parrish, Robert Reinhart, Endicott G. Rich, W. C. Roberts, Morton Savell. 


& * & 


Read the new DiGEstT’s interpretation of the news—then you will understand the amazing 


results it is producing for advertisers. A /ittle advertising money goes a long long way in THE 
LITERARY DIGEST. 


WHAT $1 BUYS 


Number of page advertisements delivered for every dollar spent 


in The Literary Digest 420 pages in The Saturday Evening Post* 380 pages 
in Time** 


**Smaller page size than the Digest's 


in Cosmopolitan** . 370 pages 290 pages 


*Larger page size than the Digest's 


A LITTLE ADVERTISING MONEY GOES A LONG LONG WAY IN 


N 


—@ THE LITERARY DIGES 


er cree ae 


lo appreciate the New Digest J 
you must read it yourself 


VEN among advertising men we find some few who have not examined THE 
LITERARY DIGEST during the last few months. Those who have are enthusiastic 

in their praise. They endorse its modern and virile editorial appeal — its accurate 
and up-to-the-minute interpretation of national and international affairs — its concise 
summary of the condition of business — its complete and interesting review of opin- 
ion and events in the varied fields of Art and Letters, Science and Invention, Reli- 
gion and Social Science, and many others. 


That is why all who examine the New LITERARY DIGEST are so delighted. It will 
become your favorite magazine. It 
is designed for the man — like 
yourself — who has but little time 
for general reading, yet must al- 
ways be well informed on the 
newest happenings in the world- 


SOME OF THE CONTENTS OF A TYPICAL 
ISSUE OF THE NEW LITERARY DIGEST 
NEWS and COMMENT 


1. The latest news from Washington, summarized and 
interpreted in five leading articles. 

2. ‘They Stand Out From the Crowd’’— a page of pic- 
tures and thumbnail biographies of people in the News. 
3. “Topics of the Day’’— quick summaries of six 
nationally discussed subjects. 

4. And three other major features or articles of timely 
interest. 

FOREIGN COMMENT 


Five articles on happenings abroad, based on the latest 
authentic information. Reporting and interpreting 
foreign opinion. 

SCIENCE and INVENTION 


Ten fascinating articles on subjects ranging from ‘‘Sea- 
sickness Cures” to ‘“‘Composition of the Universe.” 
RELIGION and SOCIAL SCIENCE 


Six articles including ‘Churches to Unite” — “New 
York Red Cross is Prepared’’—“English Archbishops 
Urge Social Cures.”’ 


AND IN ADDITION: 


Five other major editorial divisions, twenty five articles 
or features, ranging from baseball to “The Week in 
Business,” from current poetry to “U.S. Stocks the 
British Like,” and from “Cocos, Goal of Treasure 
Seekers,” to the current movies. 


1// in one tissue of America's Greatest News Week; 
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ADVERTISING AGE 


June 16, 1934 


PHOTOMURAL TO 
SHOW HOW FORD 
CARS ARE MADE 


Dynamic Presentation Is 
600 Feet Long 


Chicago, June 14.—Taking visitors 
on a pictorial trip through the Ford 
plant at River Rouge, the largest 
photomural ever made has been in- 
stalled in the Ford Motor Company’s 
building at A Century of Progress. 
It is 600 feet long and 20 feet high, 
encircling the great central rotunda 
of the structure. 

The experts collaborating on the 


great industrial panorama laid stress | 


on dynamic presentation and uni-| 


formity of eye appeal. The color 
scheme is white, cobalt blue and ver- 


Albert Kahn, noted architect, 
George Ebling, Henry Ford's per- 
sonal photographer, and Walter 
Dorwin Teague inspect a section 
of the huge photomural now on 
view in the Ford building at A 
Century of Progress. 


milion. The deep gray-blue was 
mixed at the Ford plant and sent to 
the 20 corporations cooperating with 
Ford in the exhibition. 

The idea of the mural is credited 
to Walter Dorwin Teague, industrial 
designer who directed interior work 
on the Ford building in cooperation 
with Albert Kahn, architect. The 
idea was executed by Kaufmann and 
Fabry, official photographers of the 
Century of Progress. The original 
photographs were taken by George 
Ebling, Mr. Ford’s personal photog- 
rapher. The Eastman Kodak Com- 
pany also collaborated. 


Required Great Care 


The mural, consisting of 97 panels, 
required % of a mile of photographic 
paper 40 inches wide. Special ma- 
chinery was built to handle the en- 
larging and printing of the mural. 

More than 14 tons of steel was 
welded to form the framework back- 
ing the panels. To this steel work, 
12,000 feet of Masonite was attached. 
To this flat foundation, special can 
vas was applied and the photography 
mounted, 200 gallons of paste being 
used in the operation. 

Each complete panel weighs over 
400 pounds. The steel frame, neces 
sary because of the pull of the 
pasted paper, makes the mural per- 
manent in form. 

The mural was made from & x 10 
photographs. Most of the enlarging 
was done after midnight when stead 
ier electric current insured greater 
uniformity and when the workers 
were not handicapped by bother 
some vibration from outside traffic 


Taken Through Plant 


Thus the visitor to the Ford ex 
hibit is confronted with exterior 
views of the River Rouge plant 
Then he is conducted through the 
power house and blast furnaces 
where he witnesses the casting of 
engine huge multiple 
drills in operation, the assembly line 
of bodies and motors, and finally, the 
finished cars rolling off the line 

The mural is only one of the high 


blocks, sees 


spots of the huge machinery audi- | 


torium. Another is a great revolv- 
ing hemisphere containing dioramas 
picturing in relief the origin of the 
12 basic materials. In the center is 
a group of three standard Ford cars 
suspended like a bunch of grapes 
from a regulation Ford wheel. 


New Responsibilities 
for Bursch and Miller 


R. H. Bursch has been appointed 
vice-president of Robert Gair Com- 
pany, Inc., New York, and will be in 
complete charge of production and 
sales of all operating divisions in the 
United States. 

Lorin B. Miller succeeds Mr. 
Bursch as executive vice-president 
and general manager of the container 
divisions. 


Drewrys Ale 
In Challenge 
_ To Fire Water 


Chicago, June 14.—“A spot of fire- 
water—down the gullet and gone. 
No good.” 

In this forceful language, Drewrys 
Ltd., manufacturer of Drewrys ale, 
is attempting to woo devotees of 
whisky away from that ardent bev- 
erage and to the drink which has 
been popular in England for many 
centuries and in Canada since 1877, 
according to the copy. 

In contrast with tossing off a shot 


of firewater, the advertising draws 
this picture of the delights of ale: 

“Same alcohol strength as the 
highball. But such a nice, lingering, 
agreeable, thirst-quenching period of 
time before the twelve-ounce bottle 
goes upside down and right-side up 
again. 

“So, as summer approaches— 

“‘Hold the highball— make mine 
Drewrys Ale,’ has grown to be quite 
a chorus at the better bars.” 


Aimed at Whisky Drinkers 


This strong copy was placed in the 
belief that most beer lovers would 
try ale sooner or later, but that 
whisky drinkers are inclined to class 
it as just another beer and stick to 
their own specialty. Hence fighting 


words were used to arouse the in- 
terest of the latter. 

The campaign, placed by J. R. 
Hamilton Advertising Agency, Chi- 
cago, is running in newspapers in 
principal cities as far west as Den- 
ver, south to New Orleans and east 
to Ohio. Drewrys has perfected its 
distribution rapidly and will shortly 
be in a position to extend its adver- 
tising throughout the entire country. 
A brewery in Evansville, Ind., pro- 
duces the ale. 


Donnelley Repeats Exhibit 


R. R. Donnelley & Sons Company, 
Chicago, will repeat its exhibit of 
contemporary fine printing this year 
at its galleries at 350 E. 22nd St. The 
/exhibit will be on view from June 1 
| to Oct. 30. 
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ADVERTISING AGE 
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AETNA AND AUTO 
DEALERS TIE UP 
IN UNIQUE STUNT 


connection with its booklet, “Aetna’s 
1934 Automobile Show,” listing the 
| specifications of all American made 
automobiles, which was described in 
the April 7 issue of ADVERTISING AGE. 
The new angle is the use of full 
newspaper pages in which local auto- 
mobile dealers and Aetna local agents 
cooperate in focusing the attention 
of their community on the idea that 
now is the time to buy a new car. 


containing illustrations of our auto 
show booklet has a coupon which the 
reader who wishes to compare the 
various offerings can mail to the 
local Aetna representative. We have, 
of course, provided a supply of book- 
lets to each local Aetna representa- 
tive for use in filling these requests, 
and we have also seen to it that each 
cooperating automobile dealer is sup- 
plied with enough copies to equip 


“You will note the central theme | each of his salesmen.” 


resentatives,.the copy is devoted ex- 
clusively to selling cars. 

“The only way in which we can 
hope to benefit by this investment is 
through the distribution of the book- 
lets to prospective purchasers who 
will in that way have Aetna insur- 
ance called to their attention, and 
through the contacts which have been 
brought about between local auto- 
mobile dealers and local Aetna rep- 
resentatives as a result of this joint 


New Cars Featured in Co- 
operative Copy 


of the advertisement is ‘Choose Your | 
New Car from Among the 151 Models | 


Dealers Appreciate Plan 


effort,” Mr. Withe said. 
“We have already had a good deal 


Exhibited in Aetna’s 1934 Auto-| The cost of the advertisements is|of evidence that automobile dealers 
mobile Show.’” Stanley F. Withe, | divided among the automobile deal-| appreciate the stimulus to their busi- 
manager of Aetna’s publicity depart-|ers and the Aetna representatives on|ness provided by this advertising 


Hartford, Conn., June 13.—A new/ ment, commented in discussing the|the basis of the actual amount of | and attendant news column publicity. 


and decidedly unusual promotional | new promotion effort with Apvektis-|space used. Mr. Withe pointed out|In Bridgeport, Conn., where this 


angle has been worked out by Aetna|ING AGE. 
Automobile Insurance Company in 


that although the upper third of the | page ran in the Times-Star, we were 
“Each advertisement in addition to! page is paid for by the Aetna rep-| informed by our local office that ‘the 


NEWEST AUTO SHOW 


| Cotuam | King Meters ee || Meters Meter Cor Co ee 
1 i i a = eee aa | Oe ek eee 
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FEEL! 


Bur MADAM DOESN’T CARE to look at stockings. She has a 
meal on her hands, and if there is ever a wrong time to talk stockings 
this is it. 

Face to face with the prospect, house-to-house salesmen are quick to 
learn something that magazine advertisers find out slowly. 

It is this: A sales talk to the right person at the wrong time gets one of 
two answers: “Not interested” or “Come back some other time.” 

To make the advertisements more effective by introducing them at 
the right time, McCall’s has divided its contents into three sections. 


Have you something for her wardrobe? Something to aid her personal 
charm? Display clothes and cosmetics in McCa.u’s Stry_Le & BEAUTY 
while she is on the same subject you are. 


Save your story on foods, household equipment, decoration, and 
child care for the section of McCatu’s that creates a sympathetic 
mood—McCa.v’s HoMEMAKING. 


And the place to show her how to spend leisure time—travel, auto- 
mobiles, amusement, camera film, retirement plans—is in McCa.t’s 
Fiction & News. 


You want more inquiries, more coupon returns, more sales from 
advertising. 

You want a magazine where intense interest is focused on your 
product by what the magazine says in its editorial columns. 

Thumb through McCall’s for July. See how advertising is linked with 
editorial appeal. Note that McCall’s does not sag in interest halfway 
through the book, leaving its advertisers quarantined in unexplored 
territory. Exciting things happen editorially from cover to cover. 

Advertisers report lowered cost per inquiry under the new set-up, but 


McCall’s rates are the same. You are invited to talk to 2,286,305 
women in the New McCall’s. 


McCall's STYLE & BEAUTY for 


BEAUTY AIDS - COSMETICS - PERFUMES 
HOSIERY - UNDERWEAR - CLOTHES 


CHILDREN'S NEEDS - HOUSEFURNISHINGS 


MeCalt's FICTION & NEWS hes TRAVEL: CIGARETTES - roe 


perro eee * BOOKS - INSURANCE 


Pe j 
McCall's HOMEMAKING for FOOD - DRUGS - ELECTRICAL EQUIPMENT 


THREE 
McCALL SCOOPS 
IN 1934 


McCALL’S LAUNDRY PROJECT, 


fourteen months’ study by over five thousand 
workers, at last settles authoritatively what 
kind of soap, what equipment, and problems 
of shrinking, ironing, fading, wrinkling, bleach- 
ing and drying. No one housewife could gather 
this information in a lifetime of trial and error 
methods. McCall's is a Homemaking Authority. 


McCALL’S GUEST EDITORS, ex- 
pert on their specific topics, are wudilng with 
McCall’s tocompletely explore food fields that 
to date have only been skimmed—the nutri- 
tional value of canned versus fresh vege- 
tables, the buying and preparation of cheese, 
preparing the cheaper cuts of beef, the food 
value of citrus fruits and such subjects. 


McCall's is a Food Authority. 


McCALL’S MOVIE—a 40. minute talkie, 


housed in a traveling theatre—dramatizes the 
contents of McCall’s. Neysa McMein paints 
a cover. A novel is dramatized. Scenes are 
shown with such authors as Alexander Wooll- 
cott, Sigmund Spaeth. A Paris Style Show 
tells the source of McCall fashions. Put on by 
leading department stores, this picture is a 
fresh, original approach to the selling of style 
and circulation, a better way to merchandise 
a great magazine to readers and retailers 
throughout the country. McCall's is a Style 
Authority. 


A typical page in the unique news- 

paper campaign sponsored by 

Aetna in cooperation with local 
automobile dealers. 


Bridgeport Automobile Dealer’s As- 
sociation as individuals and as a 
group think this plan is one of the 
smartest cooperative advertising 
plans that has ever been offered to 
them.’ 

“We have, of course, been very 
careful to see that the newspaper in 
selling the page offers the opportu- 
nity of joining in sponsoring the ad- 
vertisement at least to every dealer 
enrolled in the local automobile 
dealer’s association. In most cases, 
dealers have taken space for each 
line of cars which they sell. 


Will Enlarge Program in 1935 


“An important feature of the plan, 
from the standpoint of the automobile 
dealer, is that each booklet dis- 
tributed contains a business reply 
postcard listing every American made 
automobile. The prospective pur- 
chaser who, after narrowing down 
his choice to the three or four cars 
coming within the desired price 
range, wishes to get more informa- 
tion on these cars than is afforded 
by our auto show booklet has only to 
check these cars and mail the card 
to the local Aetna representative who 
will secure the catalogs and other 
printed matter from the local dealers 
having the franchise for those cars. 
After the Aetna representative has 
had an opportunity to contact these 
prospects the names are turned over 
to the automobile dealers for them 
to follow up. 

“I think it is only natural for deal- 
ers to appreciate cooperation of this 
kind and that they will reciprocate 
in many cases by giving the local 
Aetna representative an opportunity 
to provide insurance coverage on cars 
which they sell. In fact, we have 
already had a good deal of evidence 
that that is just the way the plan is 
working out. 

“Unfortunately this cooperative 
newspaper advertising was not part 
of our original plan and in arrang- 
ing for our original supply of book- 
lets we did not, of course, anticipate 
this additional demand,” Mr. Withe 
continued. ‘‘We, therefore, have not 
been able to much more than test out 
the soundness of this idea this year. 
We have, in fact, only offered it to 
newspapers in Connecticut and New 
York, and although our announce- 
ment has only been out a few weeks, 
we have already received word that 
the page has run or will be run very 
shortly in 25 or 30 cities. 

“The general enthusiasm with 
which this plan has been received, 
as well as the splendid reaction we 
have had from the auto show book- 
let in other directions, gives us rea- 
son to believe that this cooperative 
newspaper plan will be carried out 
next year in virtually every city 
where there are ten or more auto- 
mobile dealers and we are making 
our plans with that possibility in 
mind.” 


To Neisser-Meyerhoft 


Myron E. Chon, for the past eight 
years with the Wm. H. Rankin Com- 
pany, has joined the Chicago office 
of Neisser-Meyerhoff, Inc., in a copy 
and contact capacity. 


Appoints B. B. D. O. 


Advertising of the Berwind Fuel 
Company, Chicago, has been placed 


with Batten, Barton, Durstine & Os- 
born, Inc. 
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against a loss of only 7 per cent in Boston Ad Club to bread, milk and, most recently, ' 
Start Release the number of wage earners. | H ld A l B ll Vi [K 8 ice cream. Bread and milk contain- 
The report explains that as a mat- | otds nnua a ing this ingredient made their ap- 


Of Census of ter of fact, employment reached a The annual ball of the Boston Ad- pearance on the market in 1932 and 


peak of 27,103 in October, 1933. vertising Club was held at the Statler the volume of foods thus processed , 
‘ T dav -vening >» 5] 
2 Manufactures Cost of materials, fuel and pur-| Hotel, Tuesday evening, June a. | has grown by leaps and bounds. 
- ot 


chased electric energy fell 22.8 per | @2tertainment consisted leading | During 1933 sales of the concen- 


> . stage and radio acts, arranged by , : ee ; 

e P 38,876 93 : pee , re ‘ensees sreas 32 e! 

cent, from $38,876,000 in 1931, to Jack Goldstein, publicity manager of | trate to licensees increased = 4 P 
Washington, D. C., June 14.—First | °30,020,000 in 1933. RKO Theatres in New England. cent, while the number of licensees | 
releases of the 1933 Census of Manu The loss in total value of products Walter E. Myers, National Broad- grew 1,000 per cent. The May, 1934, 


factures have been made by the| was 18.9 per cent, the 1931 figure be-| casting Company, was _ re-elected —_—_ volume was 80 per cent greater than 
Bureau of the Census and others will | ing $88,204,000 and the 1933, $71,534,-| president of the club at the meeting that of December, 1933, and the pros- 


. 
follow until every industry has been|000. Value added by manufacture held in conjunction with the ball. Users of Rival PFOCRSSBS | pects for the immediate future, de- 


covered The regular Census. of |declined from $49,327,000 in 1931 to Everyone in attendance ee ar | ss | termined chiefly by results from test - 
Be a Manufactures was made last year in | $41,513,000 in 1933. —s o yo Rese pn Start Advertising |campaigns in restricted areas, are ’ 
4 . f é ‘izes were awarded. ener 3 . 
addition to a retail census of all All of the figures given are pre- re rere he se : | such that National Oil Products Com- 
“2 states, recently mentioned in Apver-|liminary and subject to revision. ° ° pany has arranged to double plant 
P oi ogee . | Jelliff to Guion a i cs: orale eee tae he 
- PISING AGE, i M ‘ g ' | New York, June 14.—That adver-| capacity within three months. 
‘y Cc. O. Jelliff Mfg. Company, South-|,... . ei ; , . | 
caer > of > firs -oliminary r ‘ts | ° ° . : : tising fortified with vitamins has | ; ; 
=e One of the first preliminary reports | Newsprint Committee port, Conn., maker of drills and wire |) oo” steadily gaining in potency is| Rivais Form Lines 
of the Census of Manufactures covers . | goods, has appointed Alfred D. Guion | D©€P Peachy Bs rg veg ; : : 
9 aw « - S ° : : er . 2 “ wen — - » fo. tT cess r ~ ree s oO ro- 
wool carpets and rugs, other nae Sets Date of Meeting { Co., Inc., Bridgeport, Conn., to di-| indicated by the experience of Na-| The ar ragreind oe oy rie : ss 
rag. The number of establishments! The newsprint committee of the! rect advertising. tional Oil Products Company, Harri- | duction is pointed out »y the - 
declined from 61 in 1931 to 53 in | Southern Newspaper Publishers As- | son, N. J., exclusive producer of the| that licensees are preparing to in- 
= 29 , eer | sociati rill et in Savanné Ga., | ritami ‘concentrate itex .| troduce the vitamin treated products 
1933. Wage earners fell in number inte on28 gg tet miioracnved - Named Manager vitamin D concentrate, Vitex, ob-| : 
* eo-eD, =»? . : 


tained through the Zukor process de-|in many major markets. With the 
veloped in the laboratories of, and|Play of the spirit of rivalry de- 


from 22,903 in 1931 to 21,310 in 1933, 


: : |a newsprint mill in the south. The Col. Frank Llewellyn has been ap- 
and their checks from $24,109,000 to 


SN. P. A. is on record against the | pointed general manager of Hixson- . aca - vel : Reet 2 ¢ a TH 
9 eg , S. 1 -olle Cc ‘ rersity eloped in recent months between 
$18,234,000. This was a decline of] yse of federal funds for such a proj-| O’Donnell-Seymour, Los Angeles controties uy Coe Vairerety. lai . . i Vit and those using 
24.4 per cent in wages received, as| ect, agency So far Vitex has been added only | @a@iries using Vitex and those using 


the process of adding vitamin D by 
irradiation, under license from the 
Wisconsin Alumni Research Founda- 
tion, it is probable that the general 
promotion of vitamin-treated milk 
will be greatly accelerated. 


193l 1932 1933 1934 One of the first copy discussions 
, —— {ese geey : on the subject of the relative merits 


1929 1930 


4 ve amnaes 


é 


of the Wisconsin and Columbia pro- 
ike nh, Be ‘ee cesses will doubtlessly begin in this 

‘ a city within the next few days. Bor- 
den Farm Products Company, which 
500.000 employs the Wisconsin University 
process recently began a preparatory 
campaign in Westchester county, and 
last week Sheffield Farms, a unit of 
National Dairies, Vitex licensee fol- 
lowed suit. 

Both have applied to the local 
board of health for permission to 
450.000 distribute the vitamin treated milk 
in New York and are extending their 
promotional activities in the suburbs. 
Sheffield is invading the Connecticut 
territory this week, with newspaper 
advertising continuing to play a lead- 
ing part in the introductory pro- 

gram. 

400,000 Heretofore the vitamin-treated milk 
has usually been sold as a special 
product, an extra charge of one cent 
per quart being made for it in most 
instances. Indications are now that 
the vitamin content will be added 
by one method or another to the 
licensees’ regular brands and that 
this step will also usher in a con- 
certed push to increase consumption 
of milk. 


350,000 


Advertising “Censored” 


One reason why this has not come 
about sooner is that licensees have 
been discouraged from doing any ad- 
300.000 vertising other than simply-worded 
announcements. Vitex licensees are 
obliged to submit copy for approval 
and must comply with advertising 
regulations promulgated for the ap- 
proval of the American Medical As- 
sociation and the more rigorous cen- 
sorship exercised by Columbia Uni- 
250,000 versity laboratories. Similar restric- 
tions are placed on users of the 
irradiation process. 

The effect of the restrictions has 
been to limit advertising and to 
place reliance upon personal contact 
with physicians, dentists and fami- 

lies having young children. On this 
200,000 basis of high-cost merchandising, an 
analysis of factors influencing con- 
sumers’ use of Vitex vitamin D milk 
reveals the milk salesman’s ¢call as 
the most important, and, next in 
order, professional recommendation, 
advertising, publicity, friend’s en- 
dorsement and health lecture. 

More aggressiveness has been 
shown in the promotion of ice cream a 
to which Vitex has been added. A 
ars calling for the most modern and complete typical campaign on such a product 

is the extensive newspaper promo- 
. : tion recently begun in Washington, 
accessories are a definite part of the homes where TIME is read eagerly D. C., by Southern Dairies, a Na- 


tional Dairies unit. 


Models courtesy F. A. O. Schwarz, New York. 


each week. . . . Today, as these Best Customer Homes increase toward the a 
Jacobsson Joins Agency 


Edward Gustave Jacobsson, former- 
ly with Outdoor Advertising, Inc., 
New York, and Young & Rubicam, 
has joined the art staff of Blackett- 
Sample-Hummert, Inc., Chicago. 


Changes to Night Spot 

The Princess Pat Players, who have 
been heard Sunday afternoons at 4:30 
will change to 9:30 p. m. Mondays 
starting June 25. The series utilizes 
an NBC-WJZ network. 


half million mark, the TIME market becomes 


more vital than ever for any manufac- 


| turer serving the Great American Car. 
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MODER 


MANY NEW 
ADVERTISERS 
TO MODERN 


Flood of New Advertisers 
Started Last Year With 145, 
Continues This Year 
With 60 During the 
First Six Months 


The mounting approval of 
MODERN MAGAZINES 
reaches a new high with an 
addition of 60 new advertisers 
during the first half of 1934. 
In 1933, 145 new advertisers 
used MODERN MAGAZINES 
for the first time. This list in- 
cluded a galaxy of outstand- 
ing advertisers of which we 
are duly proud. And now dur- 
ing the first few months of 
1934, 60 additional new ad- 
vertisers have appeared. 


New Advertisers 


A few of these new accounts 
which have helped — swell 
MODERN’S linage and reve- 
nue figures are as follows: 
Standard Brands, R. J. Reyn- 
olds Tobacco Co., Pond’s Ex- 
tract Co., Agfa Ansco Corp., 
Philip Morris & Co., Brown & 
Williamson Tobacco Co., John- 
son & Johnson, General Mills, 
Inc., Fels & Co., Ex-Lax, Inc., 
Health Products Corp., Texas 
Co., Carbona Products Co., 
Hinze Ambrosia Co., Marion 
Lambert, Inc., Gold Dust 
Corp., Perstik Co., Seeck & 
Kade, Tattoo, Inc., Wyeth 
Chemical Co., Lavoptik Co., 
Smith, Kline & French, S. S. 
S. Co., Kalamazoo Stove Co., 
Mary T. Goldman, Potter 
Drug & Chemical Co., Quill 
Ink Co., Hubinger Co., and 
many others. 

This new business, plus sub- 
stantially increased schedules 
from many of last year’s ad- 


vertisers have resulted’ in 
MODERN’S remarkable lin- 


age story. It is also interest- 
ing to note the increasing 
popularity of RADIO STARS, 
which has more than tripled 
its business during the first 
six months’ period of 1934. 


Air-Minded Readership 


_ In addition to regular pub- 
icity accounts many adver- 


Record of June Magazine Advertising 


WOMEN’S MAGAZINES 


MAGAZI 
CAPTURE BIG LEAD! 


ES 


CARRY MORE LINAGE THAN ANY 
SIMILAR MAGAZINE OR 
GROUP OF MAGAZINES 


Makes 78% Gain in Advertising Revenue for First Six 
Months of 1934 as Compared With 


1934 1934 1933 1934 1933 Gains & 
Pages Lines Lines Jan.-June Jan.-June Losses 
OME OE WOLD. ccnsisiesssecees 104 65,656 35,678 445,897 285,151 + 160,746 
Harper’s Bazaar .... 78 52,744 36,550 363,061 236,946 + 126,115 
McCall's 77 52,447 40,976 273,321 257,095 + 16,226 
Ladies’ Home Journal 72 48,719 38,454 280,498 271,965 + 8,533 
Good Housekeeping 110 47,184 38,023 283,313 246,755 + 36,558 
Woman’s Home Companion 66 45,127 32,618 266,445 242,781 + 23,664 
Delineator 36 24,619 24,135 155,146 167,949 — 12,803 
True Story 44 18,888 17,702 =120,938 110,808 + 10,130 
Modern Screen 40 17,052 10,485 84,668 56,218 + 28,450 
Modern Romances 38 16,134 10,439 79,527 54,702 + 24,825 
Photoplay 37 15,952 13,638 83,047 80,039 + 3,008 
Household Magazine 23 15,416 8,448 82,944 68,083 + 14,861 
Tower Magazines 34 14,768 13,245 77,855 82,570 — 4,715 ” * r 
Pictorial Review : 22 14,670 11,846 100,024 98,921 + 1,103 Same Period Last Year 


In Number of Advertising Pages 
Modern Magazines Join the “Big-Six!” 


MODERN MAGAZINES now ninth in 


linage among all women’s magazines. 


MODERN MAGAZINES gain *30,535 
lines, the largest gain in the entire mass 


field, excepting Good Housekeeping. 


This linage gain is greater than that of 
McCall's, Ladies’ Home Journal and Pic- 


torial Review combined. 


MODERN MAGAZINES gain 30,535 
lines while Tower loses 4,715... Delinea- 
tor loses 12,803. 


* Average gain of 
Modern Screen, 
Radio Stars and 
Modern Romances. 
All fizures from the 
June 14 Printer’s 
Ink Weekly. 


MODERN MAGAZINES 


REASON: MODERN MAGAZINES 


With the ending of the first 
half of 1934, MODERN 
MAGAZINES are to be found 
among the leading publica- 
tions in Printers’ Ink’s linage 
listing for the women’s maga- 
zine field. Occupying ninth 
position, it precedes such vet- 
erans as Pictorial Review and 
Photoplay. Not a veteran but 
a forerunner of MODERN 
MAGAZINES, Tower Maga- 
zines are also eclipsed by 
MODERN. 


Largest Gain 

In total linage gain for the 
first six months period, MOD- 
ERN MAGAZINES enjoy the 
largest in the entire mass field 
excepting Good Housekeep- 
ing; a greater gain than Mc- 
Call’s, Ladies’ Home Journal 
and Pictorial Review com- 
bined. The full significance of 
this gain is apparent when 
compared with Tower’s loss of 
4,715 lines and Delineator’s 
loss of 12,803 lines. This gain 
in terms of advertising reve- 
nue means an increase of 78%. 


Clean-Cut Publishing Policies 

Advertisers’ confidence in 
MODERN’S publishing poli- 
cies have been justified at 
every turn. Starting with dis- 


get RESULTS! 


tisers are utilizing RADIO 
STARS as a valuable tie-up 
with their air-advertising by 
announcing their programs 
and stars each month. This 
magazine offers a 100% air- 
minded readership which is 
obviously the very cream of 
the radio-audience market. 


Dellegram Subscriptions? 


So many requests for the sub- 
scription price of the Dellegram 
have been received during the 
past few weeks we hasten to 
explain that this publication is 
free to all men and women in- 
terested in advertising and pub- 
lishing. Upon request we will 
gladly add your name to our 
mailing list. 


MODERN MARKET FACTS 


Most women get married at or near the age of 23. 

91% of all first childbirths are given by women under 30. 

28% of all adult women and 25% of all married women are between 
20 and 30. 

This decade is certainly the most active in a woman’s life. 

It is the age that convinced everyone that young women use more 
cosmetics than older women. 

Yet this is also the age of the Tyro Housewife . . 
“housewives” are created. 

The day is here when advertisers are acknowledging the primary 
importance of this dynamic market for household products. 

Right now 1,119,665 women whose average age is 26 are buying 
Modern Magazines. 

Thus Modern Magazines concentrates in the 20-30 bracket .. . the 
Tyro Housewife Market consisting of young beginners who are still 
learning the HOWS and WHYS of HOUSEWIFING .. . the most 
responsive and profitable market available to manufacturers who sell 


. the age when 


' to women. 


(This advertisement is a reprint of the first page of the June 1934 Delleqgram.) 


tribution in two leading chain 
store groups, S. S. Kresge and 
S. H. Kress, this was quickly 
followed by outlets through 
The American News Co. in lo- 
cations not already covered by 
these stores. This in turn was 
followed by additional store 
outlets through 5 new chains, 
W. T. Grant, G. C. Murphy, H. 
L. Green, McCrory and Mc- 
Lellan. 


Stand On Their Own Feet 

Consisting of three maga- 
zines, each with a sufficiently 
homeogenous editorial appeal 
to produce a bulk of young 
women readers, the circula- 
tions of MODERN MAGA- 
ZINES have shown a vital in- 
crease every year since their 
inception. Sold as a group at 
an economical rate, each 
magazine is also offered as an 
individual unit of sale. Sepa- 
rate ABC circulation reports 
are available for each maga- 
zine which in fairness to ad- 
vertisers have been made to 
stand on their own feet. As a 
result of these clean-cut poli- 
cies these magazines — indi- 
vidually or as a group—lead 
the field. With a 100% volun- 
tary circulation they have al- 
ways exceeded their guaran- 
tees and are at present deliv- 
ering a very substantial bonus 
over and above a guarantee of 
1,050,000. 


Results 

Due to the quality and man- 
ner of their circulation plus a 
very dynamic editorial appeal 
these magazines have consist- 
ently produced results which 
on the affidavits of scores of 
leading advertisers far ex- 
ceeds those of larger maga- 
zines as well as similar ones. 
This ability to “get results’ 
has been the battle cry of 
MODERN MAGAZINES and 
the reward to those advertis- 
ers already utilizing these 
profitable media, 
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bd | which had led to a competitive situ- honey, corn sirup or corn sugar 1s 
Fix Standards ation not only definite against the | lused as a substitute for sugar the 
” consumers’ interest, but also unfair | label must so inform the purchaser. 
Of Quality on |to the legitimate producer. | ae a 
| The standards section of the code | Carter With Anfenger 
Preserve Code resuires that fruit preserves and| olen J. Carter, formerly copy- 
|fruit jams must be prepared from | writer with Nelson-Chesman Adver- 
| at least 45 pounds of actual fruit to|tising agency, St. Louis, and at one 
Washington, D. C., June 14.—Defi-| each 55 pounds of sugar and must | time assistant manager of Hilmer V. 
nite standards of quality are pro-| contain not less than 68 per cent of | Swenson Advertising Company, St. 
vided by the code for the preserve, | water-soluble solids. | Louis office, has joined the Anfenger 
maraschino cherry and glace fruit} Pte ne ; | Advertising Agency, Inc., in the cre- 
" - | Fruit jelly must have at least 50| ative department. 
postal i gg by Gen. Hugh pounds of actual pure fruit juice od = 
Johnson this week. leach 50 pounds of sugar and must | ° 
The code authority is given 60) have at Least 65 per cent water-solu- | Moorhead to Rio Grande 
days in which to submit minimum |pje solids. Apple butter must have | J. E. Moorhead, for the — = 
standards of quality to apply to/at least 50 pounds of apples, exclu- fennegye & Se Crane G0 aananietien. 
these pooducts and the frat weed in | sive of cores and skins, to each 20| Will resign July 1 to become adver. 
preparing them. pounds of sugar and must have at | tising and sales promotion manager | 
The standards were proposed by least 43 per cent water-soluble solids. | of the Rio Grande Oil Company, Los | 
the industry itself “to correct abuses |Imitations must be so labeled. If | Angeles. 


COLORFUL MILK 
BOTTLES APPEAR 
IN MANHATTAN 


Borden’s Introduces Higher 
Cream Content 


New York, June 14.—The use of 
'color on milk bottles, used sparingly 
‘by a small number of pioneering 
|dairies during recent months, in- 


Forp cuooses 
FEDERAL ELECTRIC 


e When Ford Motor Company determined to erect one of the 


outstanding structures at A Century of Progress to house its 


exhibit, the question of properly identifying the building be- 


DISPLAYS 


came of course one of the many important considerations. 


This illustration of the Ford building shows how the 


problem of Identity was solved—with Federal Electric Displays. 


Pioneers in Electrical Advertising since 1901, 


Federal 


places at the disposal of its clients all of the latest develop- 


ments in the Electrical Advertising field. 


FEDERAL 


ELECTRIC COMPANY 


CLAUDE NEON FEDERAL COMPANY 


225 NORTH MICHIGAN AVENUE 


BALTIMORE CINCINNATI INDIANAPOLIS 


LOUISVILLE MILWAUKEE 


DULUTH HOUSTON 
NEW ORLEANS 


DALLAS 
MINNEAPOLIS 


Subsidiaries: 
FEDERAL BRILLIANT CO. 


St. Louis and 
Kansas City, Mo. 


Oklahoma City, Okla. 
Tulsa, Okla. 


PHILADELPHIA ST. 


CHICAGO 


LEXINGTON 
PAUL 


CLAUDE NEON FEDERAL CO., SOUTHWEST 


Wichita, Kansas 


NEW USE FOR COLOR 


ANNOUNCING 


Y Borden 
GOLDEN CREST 


4 NEW GRADE-A-MILK 
WITH EXTRA CREAM 
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BORDEN'S FARM 
PRODUCTS CO, nc 
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Introductory copy used by Bor- 
Con's on Golden Crest milk. 


vaded the metropolitan area late 
last week when Borden’s Farm Prod- 
ucts Company announced to New 
Yorkers and residents in the adjacent 
area a new grade A milk with extra 
cream content, called Golden Crest. 

Golden Crest milk is delivered in 
bottles that have the brand identi- 
fication, a shield supporting the pro- 
file of a milk cow, embossed in red 
and gold. The name, Borden's, is 
also in color just below the shield. 
The color is annealed in the glass 
and is said to be as permanent as the 
bottle. 

Before the curtain went up on the 
new brand, Borden’s bought 50 car- 
loads of the new bottles, and 50 addi- 
tional carloads will be received soon 
to complete the supply. The huge 
bottle order was necessary, it was 
pointed out, so that the company could 
start off with a complete supply, and 
could also have a sufficient reserve 
for replacement. Ordinarily a bottle 
makes about 22 trips to homes be- 
fore it is broken, it is said. 


Plan Extensive Advertising 


Borden’s plans to advertise the 
new milk extensively, using news- 
papers, car cards, outdoor, wagon 
posters, bottle slipovers and other 
mediums. Newspaper advertisements 
will occupy large space. The first 
announcement last week in the met- 
ropolitan dailies was approximately 
1,250 lines. 

The new brand supersedes the 
former grade A distributed in New 
York by Borden’s, its superiority be- 
ing attributed to the fact that it con- 
tains more cream. Its introduction 
recalls the simultaneous announce- 
ment by the two leading dairies, Bor- 
den’s and Sheffield’s, the latter part 
of March of increased cream content 
in their milk. 

In the Borden campaign just start- 
ing, it is stated that “to make Golden 
Crest Milk possible, many _ spectfal 
‘cream-producing’ cows (Jerseys 
and Guernseys) have been added to 
Borden’s grade A dairy farms—sev- 
eral thousands since the first of the 
year alone.” 

Improvement in the quality is 
viewed as a means of giving the con- 
sumer more value for the extra price 
advertised dairies are asked to col- 
lect by New York state and to make 
more noticeable the difference  be- 
tween first quality milk and the bulk 
milk which will shortly enter the 
New York market with the particular 
aim of garnering the patronage of 
the poorer classes. 


Fletcher & Ellis 


Expand in’ Canada 


Fletcher & Ellis, Ine., New York 
and Chicago agency, will open an of- 
fice in Toronto on July 1 to serve the 
following clients: 

Gooderham & Worts, Ltd., Hiram 
Walker & Sons, Ltd., T. G. Bright & 
Co., Bulloch Lade & Co., Ltd., John 


| Collins & Co. (for London), Harvey 
| MacNair & Co., Ltd. (Glasgow), W. 


A. Ross & Bro., Ltd. 
Lanson Pere et Fils. 


(Liverpool), 


Riggs in New Post 


Harold S. Riggs, formerly in the 
advertising department of the Globe- 


| Wernicke Company, Cincinnati, has 


joined the Liebel-Flarsheim Com- 


| pany. Cincinnati, maker of x-ray al 
struments, as advertising manage 
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Information 
for Advertisers 


The following documents may be se 
cured without charge by any nationa’ 
advertiser or advertising agency fron 
the companies sponsoring them, o 
through ADVERTISING AGE. 


No. 605. Radio’s Most Responsive 

Audience. 

A series of case studies showing 
the responsiveness to program ap- 
peals of the audience of Station 
WOR, Newark, makes entertaining, 
as well as informative reading. 


No. 568. The First Hundred Investi- 
gations. 

An unusual “wall decoration” some 
five feet long containing the results of 
103 investigations by various organ- 
izations among diverse groups of 
people on magazine preferences. Pub- 
lished by Time, Inc. 


No. 544. Mouse-Trap Manufacturer 
Stages Come-Back. 


An interesting and entertaining 
story—with a moral—of a gentleman 
who “constructed a broad, paved and 
well-lighted highway to his door,” 
with a simple explanation of how 
he did it. Published by American 
Telephone & Telegraph Company. 


No. 468. Fadeless Publicity. 


An interesting presentation show- 
ing the wide variety of sizes, designs 
and colors in which enameled iron 
signs may be secured, and the uses to 
which they may be put. Also in- 
cludes details on cost, method of 
production, and full color showings 
of signs made by Ingram-Richardson 
Manufacturing Company, by whom 
the book is published. 


No. 585. Behind the Charts. 


Lives up to its billing as “some 
facts presented without charts about 
the preference for NBC facilities by 
the bulk of big radio time buyers.” 
Contains also a number of advertis- 
ers’ case histories. Published by Na- 
tional Broadcasting Company. 


No. 566. Relative Influence of Men 
and Women in the Purchase of 12 
Commodities. 


It has long been contended that 
regardless of the sex of the person 
actually making a purchase, family 
buying is influenced by two or more 
members. In this survey, Redbook 
shows the relative importance of 
men and women in the purchase of 
many specific products, such as can- 
ned goods, cereals, coffee, desserts, 
soap, automobiles, electrical devices, 
refrigerators, rugs, radios, etc. 


No. 579. Chicago 
Central Market. 


A broadside giving industrial, pop- 
ulation and other statistics about 
Chicago in concise form. Includes 
a large map of the city, and salient 
points about 21 districts, as well as 
data on the various types of service 
rendered by General Outdoor Adver- 
tising Company, by whom the ma- 
terial is issued. 


No. 584. Baking Industry Facts and 
Figures. 

A carefully selected and coordi- 
nated collection of statistics on the 
baking industry, presenting much 
valuable material on its size, distri- 
bution, buying habits, etc. Published 
by Bakers’ Helper. 


The Great 


No. 558. Fawcett’s Broadcaster. 


A very attractive and interesting 
tabloid news bulletin issued regu- 
larly by Fawcett Publications, Inc., 
giving a highly pictorial presenta- 
tion of the editorial, circulation and 
promotional activities of the Fawcett 
Women’s Group. Also contains much 
marketing and statistical informa- 
tion. 


No. 592. Metropolitan Markets, 1934 
Edition. 


A volume of some 270 pages issued 
by the research and plan division of 
Outdoor Advertising Incorporated, 
and containing a comprehensive sur- 
vey of the 96 largest markets in the 
country which are defined as metro- 
politan districts by the bureau of the 


census. Replete with maps, market | 
data, and details on the size and cost | 
of outdoor showings. 


No. 581. Half the World's Fair At- 
tendance Was From Small Towns. 


Interesting analyses of the home 
towns of visitors to the world’s fair 
in Chicago, which Household Maga- 
zine uses to show that “even at the 
height of the depression, the small 
town market had the cash to go 
places and do things.” 


No. 598. Modern Magazines Detailed 

Circulation Analysis. 

A complete breakdown of the cir- 
culation of Modern Magazines, com- 
posed of Modern Screen, Radio Stars, 
and Modern Romances, based on the 


January, 1934, issue. Breakdowns 


are given by population groups, sec- 
tions of the country, and by towns 
and counties. 


No. 521. The Printability of Certain 
Papers and Why. 


A handsome brochure published by 
Kimberly-Clark Corporation which 
contains an authoritative discussion 
of the factors that enter into the 
printability of papers, and a num- 
ber of beautiful reproductions of il- 
lustrations, many in full color, on 
Kleerfect. 


No. 590. Which? 


An attractive pictorial representa- 
tion of the newsstand sales of the 
six women’s magazines, showing Mc- 
Call's larger newsstand circulation in 
unique fashion. 


‘ ; , 
|} chains, which has been running for 


. 
Broaden Drive | the last 15 months, will be continued 
4 |and tied into the new campaign. 
For Ma r- 0. Oil | The drug trade is being offered a 


With M ° |free-goods deal through wholesalers 
I ALAZIMNES 5: the first time in the company’s 
| history, according to J. W. Marrow, 

Los Angeles, Cal., June 14.—A_| President. 
broad national magazine campaign | 


for Mar-O-Oil soapless clive oil sham- | ¢¢ rT) 
poo will be launched soon by the | World-Herald 


J. W. Marrow Mfg. Company, Hughes | Advances Baker 
Irl M. Baker, lately manager of the 


and Morton, the agency in charge, | 
| national advertising department of 


announced today. 

Publications selected for the new | the Omaha World-Herald, has been 
drive include Hollywood, Modern|®dvanced to the post of advertising 
Romances, Modern Screen, Radio- ah succeeding M. A. Tancock, 

; x rs Scree - ¢ : a= 
bond, mane tars, Screen Book and Harry Keller, formerly with the 
Screen Play. Des Moines Register-Tribune, has 
The company’s twice-a-week radio | joined the World-Herald in charge of 
program over NBC and Columbia} local general accounts. 


Sax 


A jpeg FORTUNE carries more adver- 
tising in the first six months of this 
year (610 pages) than it ran in all 


twelve months of 1933 (567 pages). 


‘Ten Dollars a Year 


4 ‘ 


A, For the first four months of 
A\gnd or the first four months o 
1934, eight advertising agencies are 
listed by Publishers Information Bureau 


as advertising in general magazines. 


All eight used FORTUNE EXCLUSIVELY. 


| a a 
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HOUSEHOLD ASKS 


FAIR TRIAL FOR 
STATE LOAN LAW: 


June 16, 1934 


A 24-SHEET “BLEED POSTER" SETS NEW PACE FOR OUTDOOR ADVERTISING 


CREAME 


Uses Wisconsin Dailies to 
State Position 


Chicago, June 14.—Advertising is 
playing a new and unusual role in 
Wisconsin. It is being used there 
by Household Fimance Corporation, 
which makes about half the small 


loans in the state under the Uniform | 


Small Loan Law, to help establish 
an equitable interest rate. Mac Har- 
lan is advertising director of the 
company. 


The state banking 


fixed a low maximum rate, effective | 


May 14, which would have yielded 
the company a net loss had it been 
in effect in 1933. However, the com- 
pany has refused to contest the or- 
der. Instead, it is using newspaper 
advertising to appeal to politicians, 
merchants, and others for their co- 
operation in making the rate suc- 
cessful. 

The advertising asks political lead- 
ers to cease attacks on the small 
loan business. It urges employers 
and creditors to recommend the 
loans to their customers for re- 
financing bills and debts, when such 
refunding appears necessary, before 
the debtors become too deeply in- 
volved. 

Helps Merchants 


If the cooperation is forthcoming, 
expenses and losses may be reduced 
to a minimum, the company believes, 
and the low rates will have a better 


chance to succeed. It pledges its | 


good faith in giving them a practi- 
cal test. 

Also on trial are a law transfer- 
ring regulation and rate fixing pow- 
ers from the legislature to the bank- 
ing department, and the greater use 


department 


oe ee - —.|unworkable, and there is nothing in 


~irs that NEW good Gulf Gasoline!” 


te. 
vee 
~~ 


Better Get Gulfs"Tratfic Rule Map 


| This La Salle motor car "bleed poster," a 24-sheet display utilizing the entire surface of the poster panel has just made its appearance on the 


boards. Like its prototype, the bleed page in the magazines, the new 


poster gives the impression of greater size and, because of its unusual- 


ness, it is felt that it will have, for a time at least, greater attention value. Campbell-Ewald Company, Detroit, is the agency. 


|of small loans by consumers to re- Law. It added control by the bank | 

| finance retail debts by borrowing to department to the revision. | 

work them off on the time plan. 
Retail merchants have more than 


a cursory interest in the outcome,|  , 
according to Mr. Harlan. Records | | ge Rg essence gee first oT 
of small loan companies show that | oe ys & per cent per month hee 
more than 82 per cent of their cur- unpaid balances. Loan companies 
rent borrowers obtained the money | ¥&T® — Se ee | 

- is as 2» echarve . y > ac- | 
to pay up overdue bills owed to busi-| #8 the charge did not cover their ac | 
ness men or other local creditors | tual costs. A court decision enjoined 
|Approximately 18 per cent of the |the department’s order and restored 
|loans were procured to meet emer- | 


|the former maximum. 
'gencies and constructive opportuni-| The banking department then or- 
| ties. dered a maximum charge of 24% per 
Until last year small loans up to|cent a month on the first $100 or 
$300 were made in Wisconsin under | less of each loan balance; two per 
‘a Uniform Small Loan Law similar|cent on the balance between $100 
to the statutes of some 25 other|and $200 and one per cent on bal- 
states. The legislature enacting it| ances between $200 and $300. This 
|in 1927 set the maximum interest |is the scale being tested. 
|rate at 3% per cent per month on | B. E. Henderson, president of 
unpaid balances. Competition caused Household Finance Corporation, 
most companies to reduce this about | which makes about half the small 
one-third on loans above $100. ‘loans in Wisconsin, issued the fol- 
The 1933 legislature sought to end |lowing statement outlining his com- 
sporadic political attacks on the law | pany’s action and policy: 
| by passing the so-called “fifth draft,” 
|or newest revision, of the Uniform 


Company’s Policy Settled | 


| 


“Previous similar low rate experi- 
ments in other states have proven 


'them to justify the prediction that 


NEW 
LOW 
RATES 


Sundays included. 


ON ELECTROTYPES 
STEREOS AND PLATES 


Effective immediately Railway Express announces a reduction in ship- 
ping costs of stereos, electrotypes and advertising and illustrating plates 
from 35c minimum to 25c minimum! 

Many advertising agencies, publishers, engravers and electrotypers “We 
are specifying Railway Express because this nation-wide service means 
RUSH all the way from pick-up to delivery. Railway Express deliv- 
ery service knows no closing hours and promises delivery nights and 


'this one will allow service satisfac- 
tory to the public or permit returns 
that will allow reputable capital to 
stay in the small loan business. On 
this company’s loan balances out- 
standing Dec. 31, 1933, the new rates 


would have yielded a net loss of | 
$66,413. However, a _ further test 
- |appears necessary. 


| Promise a Fair Trial 


“We are unwilling to believe the 
) banking department deliberately in- 
tends to deprive Wisconsin families 
of a small loan’ service. Family | 
‘credit needs will continue, particu- | 
larly as many commercial banks re- | 
main closed and most banks have | 
discontinued small loans without col- 
lateral. If we withdraw, thousands | 
| will be unable to borrow for emer- 
gencies, and their inability to refund 
debts would cause large losses to 
merchants and creditors. The bank- 
ing department would be denied fur- 
ther opportunity for rate adjustment. 


will disregard past experi- 
ence and operate our Wisconsin of- 
fices experimentally for a reasonable 
time to test the practicability of the 


rates.” 


Pound rates 


Printed, Engraved, Etc., 1¢ each 2 ozs. or 


ELECTROTYPES - STEREOS - ENGRAVINGS .- ETC. 


MATS — Pound rates minimum 25c 
ADVERTISING MATTER “We will do everything possible 


Newspaper advertising by the 
company in the principal 
newspapers amplified his statement, 
saying: 


minimum, 25¢ state's 


fraction—Minimum 15c¢—Value Limit $10 to obtain favorable results. Our of- 


principal cities and towns. Wha 
emergencies and closing dates? 


We give a receipt on pick-up and take a receipt from the consignee 
showing date and hour of delivery. This service is maintained in all 


telephone nearest Railway Express Office. 


The best there is in transportation 


SERVING THE NATION FOR 95 YEARS 


AILWAY EXPRESS | °° 


AGENCY, Inc. 
NATION-WIDE SERVICE have faith that the common sense 


fices and books will be open con- 
tinuously to the commission, and to 
any reputable organization or citizen 
t better way to safeguard against with a bona fide public interest in 
For information or service merely the problem. 

“If the new low banking commis- 
sion rate results in a reduction of 
expenses and bad debts, and the 
elimination of political attacks; if 
creditors cooperate by recommend- 
ing our service before their custom- 
involved 
financially, the experiment may be 
successful. 


“If the test is unsuccessful, we 


and judgment of the commission will 


prevail and an adequate rate will be, or other local creditors, more than 
set.” a month’s income. As the result of 
|the loan, creditors got their money 
Projection of consumer credit to cash, and the consumer's current 
the fore in the national recovery obligations were reduced to the loan 
problem and necessity of debt re- payments, leaving 90 per cent of in- 
habilitation for wage earners have | COM€ OF better for the perenne of 
resulted in recent marked expansion current necessities. The 82 per cent 

who borrow to refund debts are re- 


of small loan laws. Six states have i ich Gheeen elite gunna 
e 2 > ay 4 © oans 3 ; e 5 
revised their statutes. The Ken-|P@¥'ns their ay 
less than ten per cent of their 


tucky legislature passed the law for : 

the first time this year. monthly income. 
Small loan cost testimony at pub- 

lic hearings before the Wisconsin 

banking commission shows that, on 

the average, it is necessary to main- 

tain three offices to put out a million 


Much New Legislation 


Issues Special Supplement 

The Asheville, N. C. Citizen-Times 
carried a special supplement of 56 
pages June 10 in connection with the 


dollars in smalf loans. Each of the : 
ap eR epee er t size. re. | Seventh annual Rhododendron Festi- 
ransactions, regardless Of size, Fre-| val, which was held June 12-15. L. 


quire about the same investigation | Roy Phillips directs the paper’s ad- 
and clerical costs as a loan of | vertising. 
“wholesale” size. Twenty collections | 
are usually required for the repay-| 
ment of each loan. 
Social statistics and surveys, also 
submitted, reveal previously unpub- 
lished effects of small loans on bor- 


Harry Howlett Dies 


Harry Howlett, commercial man- 
ager of Station WHK, Cleveland, died 
at Deaconess Hospital, that city, 
June 5, at the age of 42. Mr. Howlett 
FOWSES, Mr. Harlan says. Before re-| was vice-president and public speak- 
financing the average customer | jing commentator of the Cleveland Ad- 
owed, in scattered bills to merchants | vertising Club. 


Ilo more 


Space Buyers 


We wish convention would permit us to address you by another name— 
say, ‘Inquiry Buyers.'' For then instead of talking circulation, coverage 
and rates, we could tell you that Modern Packaging is the type of publi- 
cation that has repeatedly pulled as high as 150 inquiries on high priced 
machinery—as high as 450 inquiries for lithographers and carton manu- 
facturers. Such figures (and check them against our records, if you will) 
prove that Modern Packaging's 9,000 circulation is unusually productive. 
Such figures explain why over 20 advertisers have continuously renewed 
contracts for the last seven years; why Modern Packaging is today riding 
high, wide and handsome, better than 20% ahead of 1933, itself a high 


watermark. 


And if you want to know the reason back of this phenomenal Pulling- 
Power, let us send you a copy of the last issue of Modern Packaging. 
You'll find an editorial vigor that is not 
only making publishing history, but is also 
making SALES. 


MODERN PACKAGING 


published by 


BRESKIN & CHARLTON 
PUBLISHING CORPORATION 


427 4th Ave. New York 
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24-OUNCE BEER 
BOTTLE OFFERED 
BY CANADA DRY 


New York, June 14.—A new cam- 
paign on alcoholic beverages has been 
started by Canada Dry to introduce 
Hupfel’s light beer and develop its 
market. This campaign is in addi- 
tion to those the firm is running on 
a number of other alcoholic bever- 
ages. 

An innovation, so far as the metro- 
politan area is concerned, is Canada 
Dry’s offer of a large, family size 
bottle. With the exception of Phila- 
delphia, this bottle is believed not to 
be in use elsewhere. Its contents are 
24 fluid ounces of beer, or four full 


oss 


Tee years ape Canada Dry) Sparbiong 


Now comes Canapa Dry’s 
third contribution to fine living 


LA billed bees that lasts 4 Though youd dhawn it 


‘Tes fom le Key : 


Introductory newspaper copy used 
for Hupfel's light beer. 


glasses. The price is 20 cents, “plus 
deposit” for the bottle. The Hupfel 
beer is also being re-introduced in 
standard 12-ounce bottles. 
Advertising is confined to the met- 
ropolitan and nearby area now, but 
wide expansion in the market is ex- 
pected to follow. J. M. Mathes, Inc., 
has the account. The present cam- 
paign started will run through the 
summer, with an insertion a week 
in the six metropolitan dailies, and 
others in nearby communities, such 
as Westchester, and in New Jersey. 


Large Copy Used 


full page copy is 
planned. Other sizes will be 1,350 
and 648 lines. Black and white open- 
ing copy was supplemented by a full 
rotogravure page. Magazine copy will 
be limited to the metropolitan edi- 
tion of the New Yorker. Outdoor ad- 
vertising in this area is included in 
present plans. 

Canada Dry is presenting Hupfel’s 
as “a bottled beer, with all the flavor 
and goodness of freshly served 
draught beer.” Introductory copy re- 
views the history of the firm, now in 
the hands of grandsons of the 
founder, Anton Hupfel. It also tells 
of the recent revival of the firm, and 
plays up the history of Canada dry. 

In 1920, the rotogravure advertise- 
ment said, Canada Dry Ginger Ale 
came down from Canada to give New 
York a new type of ginger ale, and, 
in 1932, it introduced “new standards 
of quality and value” for sparkling 
waters. Its third “contribution to 
fine living’ is a bottled beer that 
tastes as though it were drawn “fresh 
from the keg.” 


As large as 


Tells of Search 


“When actual repeal was assured, 
Canada Dry set out to develop a new 
beer . a beer every bit as fine 
as the celebrated brews of Europe 

and which could be bottled and 
still retain all the goodness of freshly 
served draught beer,’ the company 
says, in telling how it came to mar- 
ket the beer. 

The search ended with the Hupfel 
brothers, who have three generations 
of brewing behind them. In April, 
1933, Hupfel’s old brew-master, who 
had returned to Europe with the ad- 
vent of prohibition, was located. He 
spent some time visiting breweries 
in Europe and then returned in the 
fall to test and select barley malt 
and hops and develop a strain of 


|yeast. Brewing started and the beer 
|now on sale was laid down to age. 

Bottles are embossed with the 
name, Canada Dry. Labels contain a 
| shield saying “Canada Dry presents,” 
| followed by the name of the brew. 


| 


Acquires Regulator Firm 

Jas. P. Marsh Corporation, Chicago, 
maker of heating equipment and 
industrial instruments, has acquired 
the business of the Berwyn Regulator 
Company, Berwyn, Ill., maker of Tri- 
trol heat regulators. 


Gets Cable Account 


Campbell-Ewald Company, Detroit, 
| has been appointed to place advertis- 
ing of Packard Cable Company, War- 
ren, O. M. S. Charlton will contact 
the account. 


be effectively 


KENTUCKIANA 


The Greater Louisville Market includes 
practically all of Kentucky and a large 
portion of Southern Indiana. 

reached and 


through a single medium— 


| Committes Will 
Seek Basis for 


Correct Prices 


New York, June 14.—Believing 
that many business troubles are due 
to a wrong and inadequate concep- 
tion of how prices for goods and 
services should be determined, 
New York Board of Trade has organ- 
ized a pricing committee which will 


investigate the situation and recom- | 
method of | 


mend some _ practicable 
correcting many of the “price iniqui- 
ties” that now exist. 

Heading the committee will be 


the | 


cott, Inec., W. L. Churchill, 
‘expert and author of “Pricing 
| Profit,” has been appointed advisor 
;}to the committee. 


Lack Pricing Basis 


“At the pricing conference held re- 
|cently by the New York Board of 
| Trade it was disclosed that industry, 
| business and the public at large have 
j}apparently no proper conception of 
how prices for goods 
should be determined,” Percy C. 
|Magnus, president of the Board, de- 
clared in announcing the new com- 
mittee. 

Mr. Magnus pointed out that even 
during the so-called prosperous years 
|of from 1923 to 1929 40 per cent of 
| American industrial enterprises re- 


pricing 
for 


and services | 


returns, so that the remaining 60 per 
| cent had to pay the taxes for this 
|group as well as for their own. 
“This is  profitless prosperity,” 
said Mr. Magnus, “and undoubtedly 
our lack of a pricing system is 
largely at the root of the trouble. 
The Board of Trade is interested in 
promoting profitable prosperity and 
believes that its pricing committee 
will be of assistance to this end.” 


“Packaging Digest’ 
Issued as Tabloid 


Packaging Digest, the package con- 
sumer edition of Shears, Chicago, has 
| been changed to tabloid newspaper 
| size. 

Shears 


will continue in magazine 


William Hurd Hillyer, of James Tal-| ported deficits in their income tax | form. 


It can 


sold 


FACTS ABOUT THE 
LOUISVILLE MARKET 


Louisville Deparment Store sales show a 42°/, increase. 


Louisville payrolls show an increase of 40%. 


Louisville building permits show a 93°, increase in 


dollar value. 


The agricultural income in the Louisville area has 


increased 20%. 


Che Conrier-Zonrwnal, 
THE LOUISVILLE TIMES. 


Major Market Newspapers, Inc. 


- Audit Bureau of Circulations 


REPRESENTED INTERNATIONALLY BY THE BRANHAM COMPANY 
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ADVERTISING AGE 


June 16, 1934 


RICHFIELD USES 
LOCALIZED TEXT 
IN NEW EFFORT 


Over 200 Eastern Dailies 
Carry Campaign 


New York, June 14.—In harmony 
with the plan of the Richfield Oil 
Corporation of New York this year 
to think from the motorist’s view- 
point rather than the refiner’s, copy 
recently injected into the campaign 
reflects local interests by presenting 
scenes familiar to the consumer no 
matter in what part of the Richfield 
territory he may live. 

The copy is largely pictorial. An 
effective localization has _ been 
achieved by using photographs of 
spots well known to the motorists, 
such as a busy intersection. 


Will Be Localized 


In New York the location was on 
57th street, where cars were lined 
up behind a traffic signal. Readers 
were advised to “try its getaway on 
crowded 57th street,” speaking of 
Richfield hi-octane gasoline. The 


AVAILABLE 


—a seasoned agency 
man with accounts! 


A well seasoned agency man, ex- 
perienced in agency management, 
account direction, market research 
and analysis, plan and copy prep- 
aration—both industrial and general, 
and who now controls some profit- 
able accounts which do not require 
all of his time, seeks a connection 
with a medium sized Chicago 
agency. . . . He has some very 
excellent contacts and is highly ree- 
ommended. . . . He may be ad- 
dressed by writing 


Box 465 


LOWEST PRICES ON 


ROADSIDES~ 


er Distribution 


Advertisers and manufacturers write for prices—New 
idea in broadsides. Full newspaper size, any num- 
ber of pages printed two colors to your order. Large 
runs or small. 


STAR-COURIER CO., Kewanee, III. 


JESS HSTRIBLING 
AND ASSOCIATES 


ART 
CENTRAL 1590 
225 N. MICHIGAN AVE, CHICAGO 


ADVERTISI G 


PLEASES READERS 


Tey Ie Gellaway on 


CROWDED 57th STREET 


ee 
RICHFIELD hi-octane 


_ GASOLINE 
ss 


" ants GES 


RICHFIELD OIL. CORPORATION OF NEW YORK 
122 East 42nd Street 
New York, N.Y. 


Richfield Oil Corporation is using 

familiar local views in a new east- 

ern newspaper campaign designed 

to create a feeling that its product 

is actually a part of the commu- 
nity's life. 


intersection is recognized easily by 
the stores and buildings on the op- 
posite side of the street, at least so 
far as readers of the metropolitan 
newspapers in which the advertise- 
ment appeared are concerned. 
Similarly, pictures in other cities 
were selected and used with the 
proper local reference. Localizing of 
the copy attack has been worked 
out so that the difficulties are merely 
mechanical. 

Handled by Geyer-Cornell Com- 
pany, Inc., the campaign has been 
arranged to yield a high degree of 
visibility in the advertisements, plus 
the human interest approach. Pho- 
tographic material occupies a large 
part of the space. In the 57th street 
advertisement, this was about 75 per 
cent. Bands across the picture car- 
ried the name of the gasoline and 
the slogan. At the bottom was the 
firm name and address. The cheer 
leader emblem, “East or West Hi- 
Octane’s Best,’”’ was worked in be- 
tween illustration and company 
name. 

The most important consideration 
was the selection of the newspapers 
in which the localized illustrated 
copy was to appear and choice of 
the reference, which, according to 
the purposes of the plan, was neces- 
sarily one of great popularity in the 
community. 

The aim is to build up in the 
minds of the readers the thought 
that Richfield’s gasoline is a part of 
the community’s life, rather than a 
product advertised generally but 
with no special local and personal 
significance. The thought that the 
refiner is attempting to dispose of 
its gasoline in as many markets as 
possible without particular regard 
for the individual consumer was ban- 
ished from the minds of those who 
prepared the campaign. 

Newspapers selected were those 
most intimately associated with the 
lives of their readers on the premise 
that the more local the newspaper is, 
the more local attention it receives. 


Over 200 Papers on List 


More than 200 newspapers in east- 
ern seaboard states are being used 
in what Richfield calls one of the 
most widespread, sustained and in- 
tensive selling campaigns in its his- 
tory. In trade paper advertising, the 
consumer campaign as a means of 
developing business for the _ inde- 
pendent dealer and distributor is 
stressed. 

The fact that mutual confidence 
and cooperation has always’ been 
“part and parcel of our relations 
with independent dealers and _ dis- 
tributors” has been repeatedly 
brought to the trade’s attention. This 
trade appeal has gained in signifi- 
cance as a result of the develop- 
ments of the past several months 
in the petroleum industry giving in- 
dependent dealers greater freedom 
in the choice of the gasoline they 
sell through their pumps, more of 
which are now reported privately 
owned. 


The current series started with 


screaming eagles clutching a shield 
bearing the name of the gasoline. 
Text was reduced to a minimum. 
One said merely: “Forget words! 
Your speedometer and your engine 
will cheer for this new gasoline.” 
Aside from the “East or West” em- 
blem, that was all. 

Later, more general human inter- 
est copy was run, centering on 
sports subjects, with the illustration 
filling most of the space. Copy was 
set in white silhouettes symbolical 
of the picture story. A trout fishing 
scene contained the text: “You get 
to mountain streams’ easier : 
faster,” set in white space shaped 
and treated to resemble the fore 
part of a fish. 

Racetrack copy said, in a horse- 
shoe outline: “Prove it yourself, get 
all the horse-power in any engine.” 
Golf and baseball are other typical 
treatments. Then came the highly 
localized advertising. Size of the 
copy varies from about 1,000 to 200 
lines. 


Offers Spotlight Revue 


Col. Stoopnagle and Budd and other 
radio stars, including Victor Young 
and his orchestra, will comprise the 
new Schlitz series, the Spotlight Re- 
vue, to be heard over WABC-Colum- 
bia Fridays from 10 to 10:45 EDST., 
starting June 15. 


DeCelle Named 
Head of E.A.A. 
At Annual Meet 


Chicago, June 12.—O. A. DeCelle, 
sales manager, International Filter 
Company, was elected president of 
the Engineering 
Advertisers’ As- 
sociation last 
night at the or- 
ganization’s 15th 
annual meeting at 
Chez Paree. He 
was formerly 
vice-president of 
the group and 
succeeds Milo E., 
Smith, advertising 
manager, Chicago 
Bridge & Iron 
Works. Mr. 


bg 


y 


De. QO. A. DeCelle 


Celle was recently elected a director 
of the National Industrial Advertis- 
ers Association. 

Other officers elected include W. T. 


Watt, advertising manager, Fair- 
banks-Morse & Co., vice-president; 
W. D. Murphy, advertising manager, 
Sloan Valve Company, secretary; 
and R. E. Williams, advertising man- 
ager, B. F. Gump Company, treas- 
urer. 

The following were elected active 


directors: L. W. Kimball, advertis- 
ing manager, Acme Steel Company; 
S. G. Phillips, advertising manager, 
Dole Valve Company; and B. R. 
Graff, advertising manager, Cream- 
ery Package Manufacturing Com- 
pany. 

W. I. Brockson, Commercial Ad- 
vertising Agency, was made an asso- 
ciate director. 


“Morning Sun’’ Starts 


Owned and published by Senator 
James F. Waddell, who will act as 
editor, the Morning Sun, Meridian, 
Miss., will appear on Wednesdays 
and Saturdays. R. A. Young is ad- 
vertising manager and L. P. Keeton 
business manager. 


Joins W. J. Ganz 


W. A. Zimmerman, who has been 
with Erwin, Wasey & Co., Green Ful- 
ton Cunningham Company, Thomp- 
son-Koch Company and Lennen & 
Mitchell, has joined the William J. 
Ganz Company, New York, commer- 
cial films, as vice-president. 


Offers Paint Booklet 


The Bakelite Corporation has pre- 
pared a 24-page booklet, “Bakelite 
Synthetic Resins for Paints and Var- 
nishes,” describing the advantages 
of this member of its product family. 
Copies are available from the Bound 
Brook, N. J., offices. 
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Retailers Tie | OM 
Up With “Live 
Power” Parades 


UNIQUE COMBINATION 


LIVEPOWERPARADE 


TOMORROW, THURSDAY, at 5 p. m. 


See route of Standard Oil Live Power Parade cisewhere in this isewe of the Star 


eve Pewee a oe 
— SAP OF A SRETCH 
Pum 


Peoria, Ill. June 13.—The big 
“live power” parade of Standard Oil 
Company of Indiana, which is now 
wending its way through the Stand- 
ard Oil marketing territory in three 
separate sections, is being made the 
vehicle in numerous towns for coop- 
erative advertising of local mer- 
chants featuring the fact that they 
too have “live power.” 


Use Page in “Star” 


The day before the parade here, 
for example, five local concerns com- 
bined with the local Standard Oil 


New Y 


J 


tional Li 
Chicago, 


stations in a “live power’ page in | 
the Peoria Star. Headed, “Live power | 
parade tomorrow, Thursday, at 5) , 
p. m.,” and making a reference to| !"9 
the route of the parade, the adver- 
tisement was split into sections, the 
local water works, gas company, a 


A typical newspaper page featur- 
"live power" and built around 
the Standard Oil parade. This 


page ran in the Peoria, Ill., "Star." 


hotel, a cafeteria, and an ice cream | 


manufacturer each taking a section | 
to stress the fact that its product or 
service also has “live power.” 

The spaces were all tied together | 


the Illinois State 


Spring- 


ture, 
as rapid] 


—= | month. 


| opportun 


The campaign, 
meat recipe 
year in each city, with full 
___|each week and a color spread every 


ork, June 14. 


NEW YORK NEXT 
TO BE ENTERED 
IN MEAT DRIVE =: 


72,000 Lines of Copy 
Used Within Year 


favorite 


| 


ye 


| cinity 


| 


ve Stock and Meat Board, 


which has been running in 
Boston and Philadelphia, will be ex- 
tended to this city 


y as possible. 


contest, 


in the near fu- 
and will invade other markets 


wrapped around a 
runs for one 
pages | 


For the first time in their 


ity to advertise effectively 
|/in the newspaper selected for the 


campaign. The names and addresses 


one of the Standard Oil animals in | history, meat dealers are given an 
his section of the advertisement. 

A similar page was worked out by 
Journal, 


with reverse plates carrying the | field, as well as in other towns on | of all of the dealers participating are 


Standard Oil catch-line, 


Power,” and each advertiser pictured | | units. 


| refer 


“I Got Live | | the route of one of the three parade listed in the advertisements, which 
interested housewives to their 


NCE each year the people of Iowa select 
their finest cattle, their fattest hogs — 
their most perfect ears of corn — and send them 
to be exhibited for prizes at the big fair grounds 


in Des Moines. 


From millions of hogs and cattle the few — the 


finest — are chosen. The herd stays home. 


There are 613 radio stations in good, bad and 
indifferent markets for your product. You can 
select your best markets, and the most effective 
radio stations in those markets, only if you use 


Spot Broadeasting. 


Then— and only then — can you do the choosing 
instead of having to buy the “run of the herd’’. 
Find out how you can apply the selectivity of 
Spot Broadcasting to make your present radio 


appropriation do more, go farther. ' 


These radio stations stand out from the herd. 


Each is a blue ribbon winner. 


Atlanta 


Baltimore 


Birmingham 


Buffalo 


Cleveland . 


Dallas 


Denver 


Detroit 
Fort Worth 
Hot Springs 


Houston 


_Indianapolis 


Kansas City 
Los Angeles 
Los Angeles 
Louisville 
Miami 


Milwaukee 


Nashville 


New Orleans 
Norfolk 

New York . 
Portland 
Portland 

St. Louis 

Salt Lake City 


San Antenio 


Seattle 


Seattle 
Shreveport 
Spokane 
Spokane 
Tampa 


Tulsa 


Wichita 


*Indicates stations located in same city 
under same management. 


Represented exclusively through- 
out the United States by 


EDWARD PETRY & CO. 


Incorporated 


NEW YORK e CHICAGO e DETROIT 
SAN FRANCISCO 


| tation for their ability to prepare de 
-The coopera- | 
tive newspaper campaign of the Na-| The 


| different kind 


retailer for free entry 
| blanks. 
Each dealer contributes to the cost 
j of the campaign. In the promotion | 
|/now appearing in the Boston Post | 
jana Philadelphia Inquirer, about 
500 dealers availed themselves of | 


8 plan, involving about 72,000 lines 


Campaign for 
Refrigerators 


Breaks Record 


Pittsburgh, Pa., June 13.—The 

of ae in the course of the seven weeks’ intensive sales drive 
‘for the refrigeration department of 

How Contest Is Explained the Westinghouse Electric & Mfg. 

The advertising presents the con- | CARRBORY, styled as the J z0ing-To- 

| Town” contest, closed with a na- 


test in this way: 
“Women of Philadelphia and vi- 
have earned a national repu- 


tional average for all of the com- 
pany’s distributors of 170 per cent 
of the sales quotas set at the start, 
according to figures just announced. 
| Department heads stated it was the 
most successful national contest they 
have ever conducted. 

Eighty-five per cent of the distri- 
|butors who entered the contest fin- 


k s serve meats so that they ished with 100 per cent or more of 
cook and serve meats y ; ated 
— a their quota. One distributor went 


will be both tasty and nutritious. over the 400 per cent mark and many 


. > se i reat Phila- | : 
PR pee qgertine Ranged te “4 to Scored around the 200 and 300 marks. 


S i i vere evenly divided 
bring to the women the meat recipes The high points were e y 


: , rough the country. 

of our most famous cooks. If eed pee ee atel 7500 retail refric 
oO e Oo 

are not an expert cook, you can| “PI may 


learn the secrets of preparing your eration salesmen and dealers parti- 
occult : cipated in the campaign; in which 
favorite dishes through following | ful d ons ‘e fail 
this contest. If you are an expert |Clorful and spectacular mailing 


cook there is the opportunity for | |and sales promotion plans were used 


adequate reward in this contest, the | '® good effect. 
details of which foHow: 


“There is no bother to this con- | Kelloge Group Names 


test—it is simple. Any woman and | 
yes, any man (for there are good | Wandless = 
Chicago 


men cooks, too) can compete. Go| Kellogg Group, Ine. has 
to any store where you find the | appointed Wandless Associates, Inc., 
Meat—for Good Health’ poster on |New York, exclusive eastern repre- 
, sentative for the railroad brother- 
the window and ask for an entry | hood publications controlled by this 
blank in this contest. Take it home group. 
with you—fill it out—and send it in| Ww. Roy Barnhill, previously repre- 
with your suggestion—early. senting this group, will continue as 
“There will be 12 monthly con-! vice-president of the Kellogg group 
tests—one each month for a year— | in charge of eastern sales on railroad 
all on a similar plan and basis, with | menus and timetables. 
a different cut of meat each month. 
This month the contest dish is the 
eight-pound rib roast pictured on the 
opposite page. How would you serve 
it to a family of five people? How | 


meat courses economically. 
National Live Stock & Meat 
Board, cooperating with the meat re- 
tailers of Philadelphia and vicinity, 
brings you this opportunity to learn 
from experienced housewives how to 


licious 


Newman Advanced 


Charles F. Newman has been elect- 
ed vice-president of the Wichita Mill 
|& Elevator Company, Wichita Falls, 
many meals will it make, and in| Texas, and of the Kell Mill & Eleva- 
what different ways would you serve | tor Company, Vernon, Texas, both 
it? This will test your culinary | General Mills subsidiaries. 
| 
| 


cleverness and originality. These | — 


57 prizes will be awarded to 57 dif- 
Aaa Ny 


ferent people. 


as the fine list of prizes for each 
month’s contest.” 

The monthly prizes include, be- 
sides 53 meat orders, a Leonard re- 
frigerator, a General Electric range, 
a Norge washer and an Atwater 
Kent radio. The meat prizes range 
from a $100 order down to a large 
number of $5 orders. 

The National Live Stock & Meat 
Board has been impressed by the 
fact that many winners, given their 
choice of the prizes, take the $100 
meat order, rather than a more 
costly refrigerator or radio. The 
capital prize to be awarded is a 
Ford car. 

Revolving the 


Many Prizes Given NS M1 

tie / |X i, 
You can enter as many times in, Sx A 
each month as you like. There is| 4 
no limit to who cr how many in the | S Z 
family may send in entries. There | > 4 
will be a grand prize, a beautiful | bl = 
automobile, for the best answer sub-| > a 
" ‘ aes “= 
mitted in the entire contest, as well| = = 


For Advertising Men 
NEW RECREATION 


Here’s a tonic that banishes all 
worry about closing dates, mar- 
ket problems. 

First—a quick dash to your 
home at Standish Hall . . re- 
freshing shower. Then to horse 

along the winding trails in 


contest around a 
of meat each month 
gives the board an opportunity to 
lead the women of every city through Central Park. (Or boating, or a 
the whole meat range and induce brisk walk across the North 
them te cook cuts which ordinarily | Meadow.) 
would not be served at their tables. Home again for dinner in the 
Though the National Live Stock & excellent Standish Hall restau-~ 
Meat Board is eleven years old, this rant. Later, the theatre . . only 
is the first year it has done any ad- five minutes by subway! 
vertising. The campaign was tested 
in the Boston Post and found so suc- 
cessful that with variants it was 
staged in Philadelphia. More rapid 
progress could probably be made if 
the cooperation of newspapers was | 
sought in doing the local selling. The | 
board prefers, however, to work 
through its own selling organization, 


Reereation & Convenience 
are part ef the pleasure of living at 
Standish Hall. Overlooking Manhat- 
tan Square Park, just a few steps 
from Central Park, it has advantages 
of the country plus town-house com- 
forts. Its complete hotel service is 
efficient, yet friendly. 


Apartments 


of 2, % or more rooms, conveniently 
arranged. Large closets, smart tiled 


baths. Fully equipped serving pan- 
headed by Henry C. Stuart. tries and sunny’ exposures. are 
The National Live Stock & Meat | thoughtful features. Appointments 
| up-tothe-minute; rentals down-to 
Board represents all branches of the | earth. 


Available today, a few unfurnished 
apartments on lease . . or newly 
furnished if you ena See them 
for yourself—now! 


Stantish Hall 


45 WEST 81 5™STREET-NEW YORK: 


meat industry, including producers, | 
as well as packers, retailers and | 
others. 


> . . 
Bans Members’ Advertising 
The Cleveland Bar Association has 
condemned advertising of its mem- 
bers as unethical, following appear- 


ance of copy in foreign language 
newspapers. 


M. Spark, Manager Arthur Lee Direction 
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1,996,255 


Canadians in the 


MONTREAL Market District 


URBAN 


METROPOLITAN RURAL 


bec 
pho Plan the necessary ad- 


Be 7 is ss . A . 
“ena a vertising coverage in 


Intelligent sales effort and organ- 

ization backed by adequate adver- 

tising will make this French Read- 
ing market yours! 


Grand Mere’ 


the media that reach 
these people! 


Berthier, 
Joliette 


ondville 


ve) 
Ly, 7 
Montebello, 
“ ucerne —-—- ute 
a omnes = Hawken aS St. fu tache ¥ 


ichmond 
| Windsor 


— 


tsa, 


Unlike most trading centres, the City of Montreal is NOT “walled off’—either by a’ 


lake, the sea, an international boundary or a competitive city. 


network of industrial payrolls: together with the farming areas which supply a large. 


part of their food. 


This Montreal Market District extends approximately 100 miles Eastward to ‘Trois 
Rivieres: 100 miles Westward to Hull and Eastern Ontario; 50 miles North and 
South. A concentrated market of 1,996,25 
with an unusually contented, home-loving type of wage earners, skilled and unskilled, 


and with power supplied through ideally located hydro-electric developments. These 


industrial centres, knitted together with the farms, which feed the workers and their. 


families, offer a most prosperous market for the development of sales. 


A Market that is 72.8% French 


1,454,380 French people reached effectively only through 


their own language. A virgin market for many advertisers 


who have overlooked the real opportunities offered here. 


METROPOLITAN AREA 
1,018,124 60°) FRENCH 


is not dependent on any one interest. It is a textile city, 


NORTH EAST 


Along the North Shore to Trois Rivitres, Shawingan and 
Grand Mere. 


221,348 95.8°> FRENCH. 


a shipping centre by rail and sea, a shoe manufacturing per—-Boots and Shoes—Power a —Carbide— 
city, a financial and insurance centre. In all these and Cellophane — Carborundum — Steel — Cast Iron- 
manv other industries it leads the Dominion. Goods—-Gloves —Lime—Clothing—Matches and Distillery 


Products and over 800,000 Hydro-Electric H.P. 


NORTH WEST FRENCH 
North and West to Hull, industrial centres manufactur 
ing Matches—-Cement—Papers—-Meats—Clothing—Foun- 
dry Products—Rubber Products—Knit Goods— Textiles 


243,632 4% 
edie EAST 97.6", 


East along the South Shore of the river to point oppo- 
site Trois Rivitres, 


175,685 


vee ‘ . Corsets—S i 
Ammunition——Lumber Products and Power—Chemicals Cl thin ‘ pol arti ry — a a - ae P ae — 
: . * ( e Pa — De -cis—ré “ “ts 
Agricultural —Tmplements — Proprietary Medicines— ‘ > ae a — Itate ucts WE 
Furniture—Pianos, ete 5 Steel Castings—Ships—Boots—Rubbers— Furniture. 
. “ . 1. Carry in stock premium merchandise in the widest 
| 2. Prepare and print premium catalogs 
3. Ship the earned premiums eo to the customers 
ace Fac y . ‘ 
SOUTH WEST 1.724 75. 6% FRENCH SOUTH EAST 205.742 78.2' oO FRENCH } 4. Charge only for premiums s 
sessile 5S. Guarantee satisfaction with 


South and West to the United States border and into 


: P ; He : Sewing Machines -Drain ‘Tiles—Clothing—Textiles— | 
Ontario—a region primarily devoted to agricultural pur Hosiery -Woolens —Seales— Paper — Machinery — As- | 
suits and fruit production. In addition, we have in this bestos—Klastie— Blankets—-Baby Carriages ‘Tobacco- | 
section the industrial centres producing ‘Textiles — Flour Lime Furniture—Bakelite and products of Silk, Rub- | 

Paper and Power. ber, Wood and Metal. 


The importance of the market well WARRANTS special examination 
and attention. 


These facts are from Government statistics, compiled by the Montreal 
La Presse for manufacturers who desire to develop trade in this French 
speaking and READING market. This ad is No. 2 in a series of analyses 
of the Montreal District Market. For the series and complete informa- 


MONTREAL 


MARKET District 


tion, address—Business Manager, La Presse, Canada’s French National 

Newspaper, Montreal. Chicago Office: 410 N. Michigan Ave., William POPULATION 

J. Morton Co. New York Office: 200 Fifth Ave., William J. Morton Co. 1,996,255 
L. Rees, 213 Metropolitan Bldg.. Toronto, Ont. Clougher Corpora- 


tion, 19 Craven St., London, W. C. 2 


It is the heart of a 


5 people, teeming with industrial activity, 


Industrial cities producing Textiles Pa- | 


FRENCH | 


producing Pipe Organs—Textiles 


South to the border, east to Stanstead, producing China | 


EQUIPMENT FOR 
DRAFT BEER AT 


HOME MAKES BOW 


Detroit, Mich., June 14.—As a di 
rect result of the favorable response 
received from the industrial paper 
campaign recently launched, and be- 
cause the new product combines both 
a consumer and trade appeal, Serv- 
O-Draft Corporation, eager to enjoy 
the fruits of a non-competitive and 
ripe market, is laying plans for an 
extensive national magazine cam- 
paign to introduce Serv-O-Draft to 
the consumer. 

To those not acquainted with the 
product, current advertising  ex- 


plains: ‘“Sery-O-Draft is an attrac- 
tive metal dispenser for serving 
draft beer in home, club, hotel, at 


the summer camp, on outings, pic- 
nics, everywhere. It can be moved 
into any room and beer can be drawn 
by the turn of the handle.” 

The campaign, to date, 
confined to the trade in order 
able the company to get under 


has been 
to en- 


way | 


and determine, through the brewers, | 


the potentialities of the market, ac- 
|cording to Martin, Inc., agency in 
| charge. 
Six Papers Used 
Six brewery 
ing two-color pages, complete the cur- 
rent trade schedule. These include 


American Brewer, Brewer & Maltster 
and Brewers’ Technical Review, 
| Brewery Age, Modern Brewery and 


| | Western Brewer. 

| In a typical advertisement, run- 
lning in the current issues of these 
| publications, the Serv-O-Draft is pre- 
sented as “a real sales stimulator 
for the progressive brewery.” 
The advertisement includes a picture 
of a group entertaining in the Book- 
Cadillac Hotel in Detroit—a hotel, 
|copy states, that supplies Serv-O- 
Draft for private parties, dinners and 
room service. 

The two-color pages were replaced 
/in May with a striking four-color- 
stippled insert presenting a few of 
the many attractive color schemes in 
which Serv-O-Draft is available. 
\“This is the age of color,” the text 
said. “Serv-O-Draft in color will be 
an excellent advertisement for you 
and a most pleasing combination for 
| your customers.” 
| The second page of the insert deals 
|with two additional accessories to 
|the main  dispenser—Serv-O-Draft 
coolers and Serv-O-Draft Bottled 
Power—which may be used to assure 
the proper temperature and life of 
the beer. 
| In conjunction with the trade 
| paper campaign, the company has 


” 


Petecsers to cooperate in 
raft in his community. 
| According to the agency 


officials, 


publications, employ- | 


| 
| 
| 


No more coaxing at breakfast 
in this family! 


Interesting half-page running cur- 
rently in magazines for Quaker 
Puffed Wheat and Rice. The fig- 
ures are made with i Pulted Wheat. 


the company offers, as a reward for 
a sufficiently large purchase of the 
dispensers, a six-insertion newspaper 
campaign of 30-inch copy to intro- 
duce the Serv-O-Draft in connection 
with name of the cooperating brew- 
ery. 

Although the plans for the genera! 
magazine campaign are not as yet 
complete, the first page of consumer 
copy appeared this month in the 
D. A. C. News, the official publication 
of the Detroit Athletic Club. The 
advertisement is similar to the two 
color pages appearing in the current 
issues of the brewery publications. 
The message aS summed up in the 
caption is, “Now Available for Hotels 
—Clubs—-Soon for Private Homes.” 


Gash Gets Paper Account 

Ellis T. Gash Company, Chicago, 
has been reappointed to handle adver- 
tising of four papers of the Hollings- 
worth & Whitney Company, Boston 


Trade papers and direct mail will be 


adopted a policy which stimulates its | 
| own sales and enables a brewer to 
- Knit | enjoy free local advertising if he is 
promoting 


| steel kitchen cabinets, 


used. 


Names W. I. Tracy 
Janes & Kirtland, Inec., New York, 
maker of the White House line of 
has appointed 
|W. I. Tracy, Inc., 
papers and magazines will be used. 


almost exclusively. 
| 6. Sell at money-saving prices. 


Retain your individuality 
ing under your name 
Pay after your sales are made. 


“By saving us the exvense 
premiums listed in ou 
ofthce work 


catalog, an 
otherwise 


of business 


necessary tor 


Let Us Solve Your 
PREMIUM PROBLEMS 


deliver ed 
every shipment, 


| 1. Avoid all investment in premiums 
2, Are relieved of all details 
| Receive expert advice and guidances 


catalogs, nupons and shippin 


What Our Clients Think of Our Service 


of maintaining complete 


premium department of our own, you have more than justified the cost 
this service.” 
The a — is from a letter “i by th Advertising Man 
e! of the World's Largest Maw ufacturing Concerns fac 
imile co of the riginal will be mailed on request We have served 
them continuously for over 16 years 
FREE BOOKLETS~—-Booklets covering every phase of premium advertising Approved by N.R.A. 
" ae | ml oon request They tell 1 reae Consumer Dealers 
Clerks and Salesmen Sample premiu eatalogs, used by national distrib cy 
utors and wholesale groeers tlso wil be No obligation 
ittached to such a request, but it must be on letterhead showing nature = 


THE PREMIUM SERVICE CO., Inc., 8 West 18th St., New York City 


E. W. PORTER, President 


variety 


using trade-marked articles 


warehouse stocks of all 
by eliminating a large amount of detat! 
us here at our plant in n vaint aining a 


wt 00 Ou Past 


New York. Trade 
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CONTEST NOW 
CLASSIFIED AS 


BIG BUSINESS 


$5,000,000 Distributed 
Annually, Estimate 


New York, June 14.—There are 
12,000,000 advertising contest fans in 
the United States who compete for 


services or applications of breakfast 


unusual offer through your store, K l Off. 
foods, soaps, lead pencils, wax and Dealer Quotes. and repeated the offer the company re- me ers 
fruits. More than 350 different prac- has been making on its radio net- H. | ° D ] 
; ° . Sur . iw 
tical uses for colored lead pencils Colgate Letter; work program the past five or six e mets in ea 
were discovered by a pencil manu- | weeks to refund double the purchase 


. 6é - Re sagas 
facturer through a contest, while Scores a Beat price of a tube of Colgate’s dental 


more than 80,000 different ways to cream to any customer who doubts New York, June  14.—Striking 
use condensed milk were entered in : t lafter a trial that it is the best prod-| poster displays will be used by the 
a ‘recipe contest.’ Jersey City, N. J., June 14.—W hen | yet of its kind on the market. Corn Products Refining Company in 

“The judging of contest winners 84 petaneer anh hie own aeaeeere? | Will Explain to Dealers a national campaign, prepared by 
calls for endurance and patience of seeks to advance his and the Colgate- Simons-Michelson Company, Detroit, 

high order. And after the win- Palmolive-Peet Company’s common While the offer is being made/t, jntroduce Kre-mel. a pudding 
ners have been selected litigation |causes, he usually succeeds in em-|weekly on a long list of stations, the | qegsert which is one of the com- 
sometimes follows. Every large con- | barrassing the company. context of the letter was such that | 


the $5,000,000 in cash and merchan- | 


dise offered every year, according to 
Bertrand R. Canfield. Mr. Canfield 
discussed contests and the men and 
women who enter them in an inter- 
esting story in last Sunday’s New 
York Times. 

“The outstanding advertising con- 
testant in this country,” said Mr. | 


Canfield, “is a young woman stenog- | ‘ 


rapher of Anderson, Ind., who is re- 
ported to have won more than 
$25,000 in the past three years. A 
close second is a Cleveland sales 
executive who cashes in on a prize 
contest on an average of once every 


Calif., with a large family averages 
2,000 annually in contest winnings. 


ible to compete in the contest. For self, 


One of the contest kings, living in | 


a rural section of Pennsylvania, is 

said to have collected more than 

$40,000 in the last seven years. 
Groups of Contestants 


“Cooperative groups organized for 
the solution of hard or involved con- 


tests are said to exist in Texas, Cali-| 
fornia, Iowa and New York. These | 


syndicates divide a long contest 
among their members, assemble the 


completed parts and enter the whole | 


as an individual solution. 

“The entrants in some advertising 
contests often number millions. Two 
and one-quarter million women com- 


peted in a baking contest during a/| 


period of 75 days. More than 900,- 
000 people wrote contest letters to 
a tobacco company in one week. The 
flood of 500,000 letters in a brewery 
prize contest nearly swamped the 
St. Louis postoffice and the brewer's 


big horses were put to work helping | 


the postmen to deliver the entries 

“More” than — 1,250,000 hopeful 
camera enthusiasts entered an inter- 
national photography competition 
several years ago. A quarter million 
housewives wrote slogans for a con- 
densed milk advertiser last year, and 
162,000 boys deciphered secret mes- 
sages for a maker of rubber foot- 
wear.” 

20 General Kinds 


There are 20 general kinds of ad- 
vertising contests, according to Mr. 
Bertrand. He quoted one editor as 
follows: 

“The best and most successful 
type of contest is one in which a 


group of money prizes is offered for | 
the best answer to an interesting, | 


simple question which has a direct, 
personal bearing on the contestant’s 
own experience with the sponsor's 
product.” 

The writer made the interesting 
point that name contests seldom pro- 
duce anything of value besides the 
publicity. 


“One of the largest of these con- 


tests produced more than 500,000 
suggested names for a flashlight,” 
he said, “but the winning word was 
soon abandoned by the sponsor. 
“Housewives are particularly sus- 
ceptible to the ‘recipe’ or ‘new-use’ 
contest calling for unique or rare 


REASON: an outstanding 


responsive market ...... 


pany’s newest food products, to a 


test has its quota of complainants| This bit of information was picked|when the advertisement was devel-| national market 


who bring suits alleging they have|up by a reporter from ADVERTISING |oped from it the copy appeared asS| The decision to nationalize the 
been illegally deprived of the prize; Ace who queried the advertising|the work of the manufacturer and/ campaign was made at the con- 
ron ivoc 7 a ‘ , rervardi y Tear ac =s *~C sj > ’ “c- | ‘ 7 7 ; 

money. executives of the company regarding |the offer as an exclusive one pro | clusion of a successful test campaign 
“The Postoffice Department may |the appearance in the June 3 issue of | curable in that locality only through! whieh was conducted in Detroit last 
yar a contest from the mails when |the Charlotte, N. C., Observer of a) KEckerd’s week. The same poster displays will 
contestants are required to purchase |130-line advertisement which seemed! This is regrettable from the stand- be used. 

directly the sponsor’s product or pay |to be an unique effort on the part of | point of relations with other retail- Advertising, which will be directed 
a sum of money in order to be eligi- |Colgate-Palmolive-Peet Company it-|ers and the company will explain the |} to the children, makes an offer of 


situation to them, pointing out that|q genuine steel veteran's helmet and 


this reason, contestants are never With the headline, “Colgate’s Sen-|the advertisement was paid for by |three packages of Kre-mel for 25 
asked to buy the sponsor's goods, but sational Offer—Read About It,” the/the retailer and that the “special of- cents. 
are required either to send a label advertisement reproduced verbatim a/ fer” is being broadcast and any re- = 
from a package or to draw a fac-| circular sales letter from the com-|tailer is privileged to call his cus- 
simile of the package ~ label, which pany’s district manager of toilet ar-| tomers’ attention to it. Hoskins Promoted 
‘an be done without buying the ticle sales to the local unit of a drug ~ | Willi R. Hoski ho has } 
goods.” ‘chain, Eckerd’s, Inc., written with | HOM 2. SSOSKINS, WAO0 BSS Deen 
fe aa el ' aged | Thompson Transferred | \\\ Wit f Co., Detroit outdoor 
no thought that it would be made} , v pts ‘ ; 
vs | Tommy R. Thompson of the gen-|advertising company, for 12 years, 
Neo-Gravure Moves public. 


i with tl eral advertising department of the | has been appointed acting sales man- 
> oy ne 2 state- “ . - ol . tah HS” 

Neo-Gravure Printing Company,| The letter openec with the state-|Tone Star Gas Company, has been ager of the outdoor advertising sales 

New York, has moved to\larger quar- | ment, Our company wishes to make |transferred from the Dallas to the | division to succeed F. W. Lines, re- 


iters at 601 W. 26th St. your customers the following very | Fort Worth office. | signed. 
ten days. A housewife of Palo Alto, | 


. iN \G 
> Nt 1 


As fast as new streamline trains roar across a state, or 200-mile-per- 

hour airplanes soar over desert and mountain . . . electrotypes by 

Rapid speed to meet closing dates in every state of the Union. Rapid 

is keyed to getting plates to destination with speed — distance itself, 
with Rapid’s knowledge of traffic and routing, is of little importance. 


Some of the country’s largest concerns, who must have quality plates speed- 
ily, have — as a matter of course — turned to Rapid. Smaller concerns may 
think that because they are not in a city or town served by a local Rapid 
Branch, they cannot share this quality-speed service. Rapid especially invites 
these to find out for themselves. They will learn that the smallest gets the 
same attention and service as the largest. Perhaps your present method of 
handling electrotyping could be improved. It pays to look into this. The 


Cf coupon will help you define your electrotyping policy. 


TELL US how Rapid can take our entire electro- 
/, typing problem off our hands. 
Aa 10 VEO OOO GET iON casns cnn kc ti Fak gv otnessceneschcanasnaxccensscsaenvaovensnne 
The Largest Plate Makers in the World CINCINNATI BU TAT IIIs iis si censesciscapesiisstasserpestesdantssenecesasetaremunuaes 


Branch Offices ... NEWYORK + CHICAGO -: PHILADELPHIA == 4297088... rensnecneanassnansacnnuepemnewsnonsesenuerenensssennitin 
: City State... 
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June 16, 1934 


IVORY, PLYMOUTH 
IN NEW CONTEST 


Detroit, Mich. June 14.—‘99 
44/100% Pure” and “Floating 
Power” shared the same bunk so 
harmoniously and so successfully 


during the recent prize essay con 


test sponsored by Procter & Gamble | 


in a joint merchandising program 
with Plymouth Motors, that a second 
contest, similar to the first, is now 


under way. The second essay will 


deal with the subject, “The five best | 


uses I have found for Ivory Soap 
and why?” The contest will 
July 8&8. 

By reason of the 
slogans, the officials of the two com- 
panies recognized the 
value of the joint program 


close 


and in 


order to tie-in the two organizations, | 


it was decided that Plymouth cars 
would be given to the winners of an 
essay contest featuring Ivory Soap. 

As a result of the negotiations, 
Ivory relinquished, temporarily at 
least, its stronghold on “It 
and jumped aboard 
Power.” 


“Floating 


The main Plymouth salesroom in 


similarity in| 


advertising | 
| 


Floats” | 


Detroit featured the contest by ar- 
ranging a large display of Ivory Soap 
in its window spelling out the word 
“Plymouth.” 


Ten Plymouth sedans were given | 
away to the winners of the first con- | 


test and Plymouth dealers through- 
out the country cooperated with 
Procter & Gamble by calling grocers 
in their community and urging them 
io give their cooperation in the mer- 
chandising and advertising program 
behind the contest. 
According to J. E. 
district manager of Procter & Gam- 


| ble, the plan aroused a great deal of 


interest among the grocers. 


Five of the ten Plymouth 


|eontest and who were designated by | 
lthose consumers who won cars as 
their favorite grocers. 

| Six hundred grocery orders were 


awarded in addition to the 


| prizes. These prizes, ranging from | 
$5 to $50, amounted to $6,000 and 
were cashed in for merchandise at 


the winners’ favorite grocery stores. 


An extensive newspaper campaign 
is now under way to announce the 
second contest and the various groc- 
ers throughout the country have been 
supplied with the necessary informa- 
ition for the convenience of the in- 
| quiring contestant. 


Printing and Adver- 
tising Advisers 

We assist in securing cata- 
| logue compilers, advertising 
|| men, editors, or proper 
| agency and render 
| any other assistance we can 
| toward the promotion, prep- 
| aration and printing of 
| catalogues and publications 


service, 


Our SPECIALTIES 


(1) Catalogues 

(2) Booklets 

(3) Trade Papers 
(4) Magazines 

(5) House Organs 

| (6) Price Lists 

(7) Also Printing 
Such as Proceedings, Directories, 
Histories, Books and the like. Our 
complete Printing Equipment, all or 


any part of which is at your command, 
embraces: 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 


BINDING | 
(The Usual, also Machine Gathering, 
Covering and Wireless Binding) 


| 
| 
! MAILING 


| ELECTROTYPING 
r . 7 ERY 

| ENGRAVING 

| DESIGNING 

| ART WORK 

|| If you want advertising service, plan- 

ning, illustrating, copy writing, and as- 
sistance or information of any sort in 
regard to your advertising and print- 

| ing, we will be glad to assist or advise 

you. If desired, we mail your printed 

matter direct from Chicago—the cen- 

tral distributing point. 


L a 


Printing Products Corporation 


Telephone Wabash 3380 
CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 
Polk and La Salle Streets, Chicago, Illinois 


Executives: 


LUTHER C. ROGERS, Chairman 
Board Directors 

A. R. SCHULZ, Pres. and Genl. Mer. 

| W. E. FREELAND, Secretary and 


Treasurer 


\ 


\ 
: 


at 
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Aw 
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EIHEIWENN 


One of the largest and most completely equipped 
printing plants in the United States 


Catalogue and Publication 


Printers 


Artists : Engravers : Electrotypers 


Make a Printing Connection with a Specialist 
and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. 


PROPER QUALITY 


Because of up-to-date equipment and best workmen 


QUICK DELIVERY 


Because of automatic machinery—day and night service 


RIGHT PRICE 


Because of superior facilities and efficient management | 


Our large and growing business is because | 
of satisfied customers, because of repeat 
orders. We are always pleased to give the 
names of a dozen or more of our customers 
(The Usual, as well as Color) to persons or firms contemplating placing 
printing orders with us. Don’t you owe it 
to yourself to find out what we can do 
for you? 


Bloomstrom, | 


cars 

| 
were awarded to the grocers who in- | 
stalled the best displays during the 


major | 


(Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


INTERNATIONALIST 


Harry Tipper, executive vice-presi- 
dent, American Manufacturers Ex- 
port Association, is chairman of 


the International Trade Confer- 
ence and has planned a program 
of high interest for exporters at 
the A. F. A. meeting including 


| 
DAY and NIGHT | 
Operation | 


The best quality work 


handled by daylight 


You will find upon investi- | 
gation that we appreciate 
catalogue and_ publication 
requirements and that our 
service meets all demands 


| 
Use NEW TYPE for 


| 
| 
| Catalogues and | 
| 


Advertisements 


We have a large battery of type cast- 

ing machines and with our system— 

having our own type foundry—we use 

the type once only, unless ordered held 
by customers for future editions. 


Clean Linotype 
and Monotype 
Faces 


We have a large number of linotype | 
and monotype machines and they are 
in the hands of expert operators. We 
have the standard faces, and special 
type faces will ve ru: aished if desired. 


| 
| Good Presswork 


We have a large number of up-to-date 

| presses—the usual, also color presses 
—and our pressmen and feeders are 
the best. 


q 


Consulting with us about your printing 
problems and asking for estimates does not 
place you under any obligation whatever. 


Binding and 
Mailing Service 


Let Us Estimate on Your Next Printing 


The LARGE and the SMALL ORDERS 


(We Are Strong on Our Specialties) 


We have up-to-date gathering, stitch- 
ing and covering machines; also do 
wireless binding. The facilities of our 
bindery and mailing departments are 
so large that we deliver to the post- 
ofhce or customers as fast as the 
presses print. 


[ 


Local and Long Distance 


Executives: 
H. |. WHITCOMB, 
Vice President Publication Sales 


J. W. HUTCHINSON, 
Vice President Catalogue Sales 


| Getting Personal 


Charles Presbrey, Col. K. G. Martin and Kenneth Plumb, of the 
Presbrey agency, with the six other members, have returned from the 
Asparagus Club’s annual expedition to Cape Charles in quest of the 
savage channel catfish, or drumhead. Mr. Presbrey’s catch ran the 
highest tonnage. He caught four 40-pounders in one afternoon. 


There was no celebration or announcement but a good many im- 
portant advertising men remembered to congratulate Roy Durstine 
this week on his 20th anniversary as an agency head. The firm of 
Berrien-Durstine, Inc., opened its doors June 14, 1914. A marvel of 
energy then, Mr. Durstine is more of a dynamo now than ever. 

Perry Schofield (L&M) was entertained at luncheon last week 
aboard the U.S.S. California, Flagship of the Battle Force, by Admiral 
J. M. Reeves. Perry is the son of Rear Admiral Frank H. Schofield, 
former Commander-in-Chief of the United States Fleet. 

Carle Rollins, Mathes a.e., led the Memorial Day parade at Man- 
hasset, while his dad, a Spanish war veteran, acted as grand marshal 
of the parade at Dover, N. H. 

Wilfred W. Fry was tendered a big dinner in London by the 
Worshipful Company of Stationers and Newspapermakers, at which 
they gave him Ben Franklin’s composing stick to present to the 
Franklin Institute on his return to America. . . 

Other Ayer people abroad at present include Dorothy Dignam, 
demon women’s-zoods-and-domestic-science-expert, who is spending all 
her time going through silk mills and household gadget exhibits, and 
Gordon Page, who last year walked and hitched all over the British 
Isles. And the T. Harry Thompsons sailed this week for a six-weeks’ 
loaf around England. . . 


Cupid has caught up with Mary Hamilton Davis and Stephen 
Walter Pendergast, National Dairy (Hydrox division) advertising ex- 
ecutive. They will be married June 30. 


Hugh A. O’Donnell, who returned from a trip around the world 
ihis week, begun when he retired recently as assistant business man- 
ager of the New York Times, will be tendered a testimonial dinner 
June 18 at the Hotel Commodore. The committee includes Stephen 
P. Glennon, World Almanac, chairman; Peter F. Reilly, Manufactur- 
ers Trust Company, treasurer; Alden J. Cusick, General Outdoor 
Advertising Company; Frank J. Connaughton, New York Times; John 
A. Finneran, New York American; Frank J. Kivlan, Kelly, Nason & 
Roosevelt, Inc., and Louis Wiley, New York Times. 

Taking advantage of propinquity, James G. Rogers has pressed 
his suit of Henrietta L. Owens to a successful conclusion. They were 
quietly married last Saturday afternoon and are honeymooning in 
New England before returning to their work in the radio department 
at B&B. 


Frances O’Day, dazzling danseuse at the Casino de Paree, longs 
for the day when she can start her life work as an advertising agency 
writer. She has been studying journalism at Columbia by way of 
preparation. 

Alvin L. Findley, editor emeritus of The Iron Age, recently cele- 
brated his fiftieth wedding anniversaiy with Mrs. Findley. He started 
as managing editor of the Akron Daily Beacon. Rita Devine 
and Larry Flaherty, both employed in the office of the publisher of 
the Boston Herald-Traveler, were married June 6. 

John F. Reeder, who recently joined Y&R, was a Dartmouth half- 
back ten years ago. C. P. Clark, Nashville advertising agent, 
has a modernistic conference room designed by his staff. He believes 
design is one of the important agency functions of today. 

Walker Saussey, New Orleans advertising man, is receiving con- 
gratulations on the arrival of a 9% pound daughter at Mercy Hos- 
pital. 

Zenas L. Potter, vice-president in charge of the Chicago office 
of Erwin, Wasey & Co., will have an interesting anniversary next 
week. He will attend the 25th reunion of the class of 1909, University 
of Minnesota, of which he is a member, at Minneapolis June 18, 
remaining over to address the Advertising Club of Minneapolis 
Wednesday. 

Announcement of the promotion of J. A. McPherson by Lord & 
Thomas last week caused dismay among Mr. McPherson’s Chicago 
friends. His departure to New York removes the most authentic 
Scotch dialect boasted in Chicago advertising circles. Incidentally, 
the research man can tell you off-hand which brand in any major 
field is moving the fastest. . . 

Alan S. Cole, Chicago representative of Modern Packaging, has 
been receiving the congratulations of his friends upon the arrival of 
the stork. It’s a girl. Frank Merrian, California’s new governor, 
was formerly a newspaper publisher in Oklahoma. 

A. Carman Smith, of the Smith & Drum Advertising Agency, Los 
Angeles, visited the Century of Progress and immediately decided 
that there’s a big market there for PX, one of the agency’s accounts 
which is recommended for tired and aching feet. 

Col. Frank Knox, publisher of the Chicago Daily News, has re- 
turned from Europe. During his seven weeks’ trip he visited Italy, 
Austria, Germany and Russia. Roger Poor, Hygrade Sylvania’s 
lamp publicity man, is helping to organize industrial advertisers in 
New England. 

Following his custom of living in the country during the summer 
and returning to a city apartment at the onset of cold weather, Frank 
Hurley, Crowell’s light-hearted bachelor, has taken up residence at 
Gedney Farms. E. V. Bammvart, CW&C v. p., is about to make 
a quick dash to Europe. 

A. T. Falk, A. F. A. director of research, will recuperate from the 
A. F. A. convention on the Mississippi. Although he has been east 
five years, his 42-foot cruiser still hails from the port of Davenport, 
la. This year he is planning a long canoe trip, as well as a cruise. 

Madame Pearl Metzelin, once a Russian refugee and now research 
director at Loose-Wiles, is an accredited physician, has taught at the 
Sorbonne, and heads that band of gourmands, the Society for the Ad- 
vancement of Better Living. 

H. Hobart Donavan, who recently joined Kasper-Gordon Studios, 
Boston, as contact executive, has been a stunt flyer (he had his own 
airport for a time), manager of a professional basketball team, a 
teacher of archery and fencing, a radio vocalist and character actor. 
; E. F. Hertzog, a. m. of C. F. Mueller Company, has started his 
family with Emil Francis Hertzog II, born June 5. 

Leslie M. Barton, of Major Market Newspapers, is a real dirt 
farmer. He raises livestock and other things. It’s not an experimen- 
tal farm, he says. 
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THERE’S NOTHING 
LIKE MAYONNAISE, 
HELLMANN AVERS 


Salad Dressing Sales Soar, 
U. S. Figures Show 


New York, June 14.—In a summer 
campaign started by Best Foods, Inc., 
this week on Hellmann’s Mayonnaise 
the company will tell of the virtues 
of “real mayonnaise” and its su- 
periority over other products of the 
kind, no matter what they are called. 

Twenty-seven newspapers in the 
four major markets of the eastern 
part of the country, including Chi- 
eago, will carry the Hellmann copy. 
In addition car cards wiil be used 
in New York, Chicago, Boston and 
Philadelphia. 

Later, a campaign based on the 
same theme will be launched in 
about ten papers on the Pacific coast, 
featuring Best Foods Mayonnaise, 
the brand name in the west. 

Alternating large and smaller copy 
will be employed. The largest adver- 
tisements will be 1,000 lines. These, 
when run, will be weekly insertions. 
Between them, 200-line advertise- 
ments will be employed. Two or 
three of the smal! pieces of copy will 
be used during small-copy weeks. 

“Nothing else, no matter what they 
eall it, makes salads so delicious!” 
Hellmann’s copy says, referring to 
“real mayonnaise.” The versatility 
of the product is stressed and its 
many uses reflected by hinting at 
ways it may be used and by in- 
cluding recipes in the copy. Economy 
of real mayonnaise is mentioned. 
Pictures of luscious salads are fea- 
tured. The campaign will point out 
the advantages of “real mayonnaise 
over home-made varieties.” 

“‘T pride myself on being open- 
minded,’” the first advertisement 
says, quoting a modern young ma- 
tron, “‘But I’m quite convinced that 
there just isn’t any substitute for the 
marvelous flavor that Hellmann’s 
Mayonnaise gives my salads. For 
Hellmann’s, you know, is real mayon- 
naise and far better than any 
I could ever make at home! 

“*You see Hellmann’s is made from 
fresh, 24-hour salad oil, selected eggs, 
imported spices and choice vinegar 

all double-whipped for beauti- 
ful velvety smoothness. And, of 
course, it is wonderfully fresh—be- 
cause it is delivered to my grocer 
regularly every week. 

“It is easy to understand, too, that 
these fine ingredients provide valu- 
able food elements that you don’t 
find in other types of dressings. And 
that certainly is important to my 


family,’” the matron continues, 
adding a bit on economy. 

Benton & Bowles, Ine., is the 
agency. 


Production Up 


Washington, D. C., June 14.—In 
1933 the production of salad dressing 
accounted for 54 per cent of the out- 
put of sauces of its general class, 
compared to only 18 per cent in 1930, 
the bureau of foreign and domestic 
commerce of the Department of Com- 
merece, which has been making a 
study of salads and mayonnaise, has 
announced. 

In 1933, the production of salad 
dressing was 12,828,475 gallons, com- 
pared with 8,174,005 gallons of may- 
onnaise, 1,979,511 gallons of sand- 
wich spreads, and 766,757 gallons of 
Thousand Island, French, and other 
dressings. 


The total for all dressings for 


that year was 23,748,768 gallons, an | 


increase of 8.3 per cent over the pre- 
vious year, and the equivalent of one- 


fifth gallon for every person in the} 


country. 
Advertising Credited 


While the bureau’s figures make no 
mention of the reason for the sharp 
increase in the proportion of salad 


THE MATRON SPEAKS 


dressing made in 1933, it is generally 
conceded here that the whirlwind ad- 


| vertising campaigns of Kraft-Phenix 
and other large factors on this prod- 
uct have been primarily responsible 
for the shift in the buying habits of 


the consumer. 


mayonnaise 


with an amicable settlement. 


Some solace for makers of mayon- 
naise is found in the report, however, 
|which points out that the value of | 
produced was greater 
than that of salad dressing, despite 
the larger gallonage of the latter. 


Strike Is Settled 


The gasoline strike which closed 
many company-owned stations in St. 
Louis for ten days ended this week |out by 


The strike, which did not seriously 
affect independent stations, proved a 
boon to companies which distribute 
the bulk of their products in this 
way, while it was equally disastrous 
to those relying on their own outlets. 


Dotted Liners 
Nurse Wounds 


Chicago, 


The 1933 mayonnaise “crop” wWwas|tournament and outing of the Dotted 
valued at $11,486,528, compared with|Line Club of Chicago was called at 
$10,149,233 for salad dressing, and|/the Medinah Country Club. When 
$2,224,293 for sandwich spreads. darkness fell, the business paper 

walters salesmen enjoyed a good dinner and 
St. Louis Gasoline a lot of bridge, not so uniformly 


the committee in 
Fred Swanson, Ahrens 
Company, 
for high score. 


traps. 


June 14.—Silver-tongued 
space salesmen abandoned their ora- 
tory Tuesday when the annual golf 


good, interrupted only by the cries 
of those still stranded in sand traps. 

Some dubious honors were handed 
charge. 
Publishing 
was presented the award 
R. T. Risley, of Bak- 
ers’ Helper, was found to have fre- 
quented the largest number of sand 
E. H. Gleason, Graphic Arts 


the shortest drive. 
E. V. Perkins, National Petroleum 


|News, won the 19th hole, according 


From Tourney 


to the committee, which conferred on 
Ray Deen, McGraw-Hill Publishing 
Company, the title of noisest golfer. 
Gus Ahrens, Pencil Points, took the 
most putts, while M. McKenzie, Mc- 
yraw-Hill, was declared the _ best- 
dressed golfer. 
On the Serious Side 

C. J. Wageman, Railway Age, lost 
the largest number of balls, while 
Dick Farmer, Oil &€ Gas Journal, at- 
tained the second highest score. 

On the serious side, awards were 
made as follows: First low gross, E. 
V. Perkins, 88; second low gross, Ray 
Deen, 91; third low gross, R. H. Ir- 
vin, Nation's Business, 94; first low 
net, R. J. Hard, Architectural Record, 
Detroit office, 71; second low net, N. 
R. Swartwout, Bakers’ Helper, 77; 
third low net, E. A. Smith, McGraw- 
Hill, 78; blind bogey, Don Heinly, 
McGraw-Hill, 80. 


IGHER and still higher mounts TIME’s circulation, rapidly approach- 
ing the half million mark... . A bigger and bigger Best Customer 
market for TIME-adver tised electrical products and equipment of all kinds. 
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The Weekly Newsmagazine 
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‘and an additional $125 for the best|and Dudley Richards and G. W. Cun-| door sedan, a two-door sedan and a ONE MORE TIE-UP 
PACE BUYERS floats and costumes in the line of |ningham, Sears, Roebuck & Co. five-passenger coupe. 
march. Guy S. Osborn, Grey Sullivan, Don 
Following the parade, chartered |Scott and Herman G. Helme, all of f 
street cars transported the visiting Guy S. Osborn, Inc., Chicago, na- Catalogs or 


VIEW CARRIERS 
IN CONVENTION 


Attend Annual Affair of Des 
Moines Papers 


Des Moines, Ia., June 14.—Space 
buyers and other agency executives 
of New York, Chicago and Detroit, 
as well as a number of advertisers, 
gained a new and stimulating insight 
into the making of a daily paper 
Monday when the Des Moines Reg- 
ister and Tribune held its fifth an- 
nual convention and frolic. Almost 
5,000 carrier-salesmen from all parts 
of the state, accompanied in many 
instances by their families, attended 
the fun-packed conclave. 

While there was a brief business 
session, at which Gardner Cowles, 
publisher of the Register and Trib- 
une, awarded scholarships to 16 car- 
riers, who will matriculate at as 
many colleges throughout Iowa, the 
day was devoted chiefly to play. 

The whole city went into holiday 
attire for the convention. Following 
a brief business meeting at 9:20, 
there was a complete performance of 
the Barnes-Carruthers circus. At 
noon there was a huge parade, in 
which not only the newspapers and 
their personnel, but many business 
houses, high schools and other insti- 
tutions were represented by floats or 
bands. The carriers were identified 
by jaunty maroon skull caps and 
bright yellow bags. 


A Day of Amusement 


A baton was awarded to the best 
visiting drum and bugle corps, a cup 
to the best marching visiting band, 


AN ADVERTISER’S BEST-FRIEND IS A MOTHER 


carriers and their families to River- 
view Park for a day of amusement, 
r, for those who preferred it, free 
admission to the Western League 
yall game between Des Moines and 
Sioux City. 

These and many other events were 
witnessed by a distinguished throng 
which was the guest of the newspa- 


pers’ national advertising depart- 
ment. Among them were the follow- 
ing: 

From New York: E. S. Pratt, 


Fletcher & Ellis, Inc.; J. W. Sturdi- 
vant, Erwin, Wasey & Co.; Frank A. 
Hodges, Jr., Frank Presbrey Com- 
pany; A. B. Pratt, Young & Rubicam, 
Inc.; A. M. Lewis, Benton & Bowles, 
Inc.; T. F. McMahon, Lambert & 
Feasley, Inc.; Newman F. McEvoy, 
Newell-Emmett Company; John J. 
Flanagan, Geyer-Cornell Company; 
L. L. Cleaves, MceCann-Erickson, 
Inc.; A. C. Smith, J. M. Mathes, Inc.; 
H. C. Brandau, Batten, Barton, Dur- 
stine & Osborn, Inc.; William H. 
Rankin, William H. Rankin Com- 
pany; Carl Brandt, Jr., Federal Ad- 
vertising Agency, Inc., and I. A. 
Klein and C. I. Putnam, I. A. Klein, 
Inc. 

From Detroit: H. G. Selby, Maxon, 
Inc.; Elmer Froehlich, MacManus, 
John & Adams, Inc.; Herbert R. 
Bayle, Brooke, Smith & French, Inc.; 
I. H. MacKenzie, J. Stirling Getchell, 
Inc.; P. C. Beatty, Lee Anderson Ad- 
vertising Company, and Art Dixon, 
of the Detroit office of Guy S. Os- 
born, Inc. 


From Chicago 


From Chicago: E. Ross Gamble, 
Erwin, Wasey & Co.; A. J. Grobe, 
Frederick & Mitchell, Inec.; A. E. 


Meyerhoff, Neisser-Meyerhoff, Inc.; 
Frank B. Avery, McJunkin Advertis- 
ing Company; and George R. McGiv- 
ern, Blackett-Sample-Hummert, Inc.; 
W. J. Jost, Canada Dry Ginger Ale, 


tional advertising representatives of 
the Des Moines Register and Tribune. 

From Cincinnati: Carl Baumgart- 
ner, Thompson-Koch Company. 

From Milwaukee: Carl A. Toepfer, 
Cramer-Krasselt Company. 

A number of circulation experts 
from other midwestern newspapers 
were also guests. With the advertis- 
ing men, they were given lunch at 
the Wakonda Club and dinner at the 
Des Moines Club. 


Chevrolet and 
DeSoto Launch 
Newer Models 


Detroit, Mich., June 14.—Follow- 
ing closely upon the heels of general 
price reductions by several motor car 
companies last week, Chevrolet Mo- 
tor Company and DeSoto Motor Cor- 
poration this week stepped into the 
motor car picture with the introduc- 
tion of new models. 


Chevrolet’s newést creation is a 
four-door sport sedan offered at $750. 
Newspaper copy, heralding the new 
model, praises it as “the most beau- 
tiful model ever built by Chevrolet 
or any other manufacturer of low- 
priced cars” and features “a smart, 
spacious, streamline trunk built in 
at the rear.” 

DeSoto’s new Airflow town sedan, 
now in full production, completes its 
line of Airflow models. The car has 
an enclosed rear deck to insure the 
privacy of passengers in the back 
seat. The deck tapers down to a 
point with aerodynamic styling. 

Advertising features the luggage 
compartment as one which, by vir- 
tue of its size, is especially con- 
venient for distance travelers. 

The DeSoto line now includes, be- 


Inc.; Ken Sells, Walgreen Company,|sides the new town sedan, a four- 


Home Builders 
Is Dodge Plan 


New York, June 14.—What is de- 
scribed as a new method of selling 
the family-about-to-build its own 
home has been announced by the 
Dodge Reports Division of F. W. 
Dodge Corporation, publishers of 
The Architectural Record, Sweet's 
Catalog Files, Dodge Reports and 
Dodge Statistical Research Service. 


The new publication is called 
“Home Owners’ Catalogs” and is a 
collection of the individual catalogs 
of various manufacturers, indexed 
and bound into one volume. It is 
delivered free to the owner before 
construction actually starts. 

The publishers said that “Home 
Owners’ Catalogs” is the result of 
three years’ investigation of the buy- 
ing habits of families building their 
own homes, which indicated that 
catalogs are one of the most im- 
portant selling weapons in the build- 
ing product field. Owners inter- | 
viewed reported that informative 
literature was welcomed as a distinct 
aid in buying. 

“Home Owners’ Catalogs” is de- 
signed to give permanence to manu- 
facturers’ literature for the life of 
the job, and to make it handy for 
ready reference. The new publica- 
tion will be issued in 13 geograph- 
ical editions covering recognized 
marketing areas, and distribution 
may be purchased in one or any num- 
ber of individual editions. 

It is estimated that there will be 
18,000 new houses built by owners 
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Best Foods Mayonnaise, which 

previously tied up with asparagus 

in California, is now using news- 
paper copy like this in Texas. 


CODE ‘STANDARDS’ 


for their own occupancy, costing 
$4,000 or more, within the next 12 
months in the 37 eastern states cov- 
ered by “Home Owners’ Catalogs.” 

The publication date will shortly 
be announced. 
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PAIR INUS’ MAGAZINE 
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EMEMBER, as a boy, how mother 
used to dig into her savings now 
and then to buy you strawberries out- 
of-season, or plum pudding without a 
holiday excuse, or some other de- 
licacy she thought you'd like? 

And how—when pants got shiny 
and elbows shoddy—she used to go 
to dad and say:“I’m afraid son needs 
new clothes.” 

And how—when telltale signs of 
youthful heedlessness on floors and 
rugs and walls and furniture had dad 
upset about expense—she used to 
say: “Never mind, John. We're only 
young once.” 


Tad that you've grown up 
/ V into a staid and self-sus- 
taining advertising man don't 
forget—ever—that other young 
mothers still go on buying and 
spending to pro- 
vide the best they 
can possibly afford 
for children every 
bit as precious as 
you were; that 
moth- 
more 


these young 
ers do lots 
buying than single 
women, or married 
women without 
children, or mar- 
with 


grown-up children: 


ried women 


est 
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that right now they are form- 
ing lifetime brand - buying 
habits: and that, even as in 
childhood, an advertiser’s best 
friend is a mother. 

The Parents’ Magazine is 
read by mothers of growing 
children (more than 315,000 of 
them—not to mention fathers ) 
and is read as no other mag- 
azine can hope to be read— 
not for amusement, not for 
vanity, not for casual infor- 
mation, but for vital guid- 
ance in the one subject’ of 
absorbing, almost fanatical in- 
terest to young mothers - 
the rearing of their children. 


Perhaps it’s be- 
cause advertisers in 
The Parents’ Mag- 
azine share its pow- 
erful influence on 
the habits of young 
mothers that Par- 
ents’ has been the 
only magazine able 
to show an increase 
in advertising rev- 


enue for each of 


REVIEWED BY NRA 


Washington, D. C., June 13.—That 
|} the NRA is striving to advance the 
|ideal of consumer grades, quality 
Standards and appropriate labeling 
| through the medium of codes is made 
evident from a statement issued late 
last week summarizing the progress 
which has been made along this line 
in various industries. 

The statement points out that the 
code provisions range from actually 
prescribing minimum marketable 
standards of the product to merely 
requiring the code authority to in- 
vestigate the practicability of estab- 
lishing such grades and advertise 
them as such. 

Definite rules as to what may be 
included in the product are contained 
in the macaroni code, the statement 
declares, pointing out that if flour of 
a lower grade than that set in the 
code is used the product must be 
labeled and advertised as “substand- 
ard.” 

This provision has proven remark- 
ably advantageous to the industry, 
according to the statement, “and of 


| 
| 


course the consumer gets better 
macaroni. The effect has been to 
effectually eliminate substandard 
goods.” 


Review Other Codes 


President Roosevelt’s request of 
the canning industry to make recom- 
mendations on grades and standards 
within 90 days is also mentioned. 
“The baking industry code itself con- 
tains a provision of similar intent,” 
the statement continues, but allows 
the committee six months to submit 
a report and recommendations on 
“standards of quality, nomenclature, 
weight, labeling and dating” of bak- 
ery products. 

“Other codes,” the NRA statement 
declares, “require their administra- 
tive agencies to prepare definite 
standards and labeling requirements, 
for submission to the administrator 
and inclusion in the code upon his 
approval. Such codes include the ice 
cream cone code and the dog food 
code.” 

Actual operation of these provi- 
sions is being watched closely, the 


NRA says, and while ‘no definite 
conclusions can be drawn yet be 


cause the codes are still very new, 


the past seven years. 


114 East 32nd Street, NEW YORK and Palmolive Building, CHICAGO 


those which have been in operation 
for some months, such as the maca- 
roni and mayonnaise codes, have al- 
ready proven valuable to their in- 
dustries.” 
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. ° e ever, he added, thre is the possi- . 
Recording Booklet Out Radio Stations bility that the chain may in Pt a Gustave Mayer Dies 
E. E. Griffin, chief engineer of | | Say a vrs “| Gustave Mayer, publisher of the 
the Universal Microphone Company, | In Su Ss t a in in g jnumber of additional stations, eXx-| Philadelphia German language news- 


Inglewood, Cal., has compiled a book _ tending as far as Chicago. | papers, Gazette-Democrat and Phila- 
| called “Simplified Dise Recording,” | 5 | delphia Tagebdlatt, died June 9 in St. 
‘for the use of advertising agencies. Program Set- Up WMCA Key Station | Joseph’s Hospital. He was 66 years 


|The price of the booklet is ten cents. ner , _ | old. bs. 
Stations forming the network in- | fi ae Tere 


| New York, June 14—A group of |clude WMCA, New York; WTNJ, J. F. Tucker Dies sig 
IN ADVERTISING Graduates 200 Students stations in principal cities extending | Trenton; WRPO, Providence; Y ae 


Wayne University, which conducts |, 2 = sell WPEN py ia: WDE Wil- | a: John Franklin Tucker, former pub- 
courses in elementary and advanced along the Atlantic seaboard from |WPEN, Philadelphia; DEL, Wil |lisher of the Poughkeepsie, N. Y. 


advertising under the sponsorship of | Providence, R. L, to Washington, |mington; WCBM, Baltimore, and | Advertiser, and editor of the New- 
the Adcraft Club of Detroit, this | D- ©» organized the American Broad-|WOL, Washington. _ burgh, N. Y. Register, died June 5 at 
week completed a successful year, | Casting System, Inc., this week for| After a series of technical experi- | his home in Newburgh. He was 83 
poster in advertising and selling is| graduating 200 students. |an exchange of sustaining program | ments last week, daily exchange of | ¥¢@'s old. 

contained in “Colour in Advertis- —_—_——_ | service. | sustaining programs was_ started | ei aie 

ing,” by Joseph Binder, Viennese | Name Huber & Creeden George B. Storer, president of | quietly June 11 with programs origi-| Auto-Cat Appoints 
poster artist whose work is a WMCA and also president of the new | nating from New York, Philadelphia The Auto-Cat Company, San Fran- 


; | Advertising of Auburndale Nurser- Hetbe cahagde | clean, taahar of & Wall fer making ¢ 
known in America as well as in| j.2° 1). pe Does ao —— organization, said that formation of |and Washington. The service is con- | on . — rea A unit for making a 
Europe, which has just been pub-| Guild of Color Counsel, Boston, has|*"@ network is not an attempt to/tinuous throughout the day and | iceable PB canae wth to ss A ne 
lished | by The Studio Publications, |peen placed with Huber & Creeden. | begin a new, so-called, third chain | night from 9 a. m. to 1 a.m. WMCA | Gerth-Knollin Advertising Agency, 
New York and London. Boston. with nationwide coverage. How-!is acting as key station. 'San Francisco. 


New York, June 13.—An interest- 
ing exposition of the place of the 
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“Nothing could be more mistaken,” | ——————— SSS Sees ——— = - — = ~ + - es 


Mr. Binder observes, “than to imag- 
ine that the poster is nothing but a, 
prospectus enlarged to monumental | 
size. The means by which a poster | 
achieves effect are fundamentally dif- 
ferent. Here it is a long-distance 
effect instead of a near-effect. This 
means, as a matter of course, that 
the letters can only play a very 
secondary part. 

“The poster is not read like a pros- | 
pectus. The eye does not take in a/| 
series of communications one after | 
the other, but it takes in the whole) 
picture at a glance. The first neces- 
sity then for the colored poster is 
simplicity. Simplicity, however, must 
not be commonplace. Each color! 
combination, even the simplest one, 
must be original. It must be impres- 
sive, and must contain a maximum 
of expression. 


Must Have Rousing Effect 


“The white of the paper which, 
from the point of view of printing 
technique, does not count as a color, | 
is, from an artistic point of view, 
a tremendously important means of | 
increasing the color tension of the 
design. This means that a large| 
number of bright colors does not | 
necessarily increase the color effect. | 
On the contrary, the effect as a whole 
can be flattened by it.” | - ; . Si SG * 

In line with this philosophy, Mr. | is rls cai. a - Se CES Cara — ? | : 
Binder points out that while color | me Ly iy. _— : — ; eater Sea vas : OC, iii me 4 
harmony in poster work is essential, | beat 5 — ; ‘ ‘sea A/S CPE 
“this harmony must not give a rest- | Py Pete Surg ss: rf 
ful effect, for a rousing effect is the | ‘~ j P” ae , : a ; - a si cst ma tego dade 
essence of a poster. It must challenge | el at J ' nae et eee 
people to take an interest in some- | 
thing; that is to say, it must contain 
an inner tension which radiates out | 
onto the contemplator.” 


Exemplifies Posters, Show Cards 


The book, done in the elaborate 
style of other Studio publications, 
contains, in addition to the treatise 
on the use of color by Mr. Binder, 
some 26 full-color tipped in reproduc- 
tions of posters, showcards and other 
advertising illustrations by well} 


known artists, most of them Euro- S “.“ 
peans, as well as eight illustrations ul Oor= inded Detro t 
which amplify the text of Mr. Bin-| | | 
der’s essay. | 

The merits and shortcomings of 


each of the examples of color in ad- | 

vertising shown in the volume are | eee A City ALWA YS ON THE MO VE 

briefly explained by Mr. Binder. The | 7 = 8 
volume is priced at $7.50. 


Detroiters live “on wheels”. No other That's why Outdoor Advertising is Detroit's 


metropolitan population is so completely most active and productive SELLING in- 


motorized, so utterly dependent upon the fluence. It is an intimate part of Detroit's 
family motor car for everyday motor trans- everyday Deb eas preferred as a buying-guide 
, portation. America’s healthiest metropolitan and always referred to, hour after hour and day 


city is outdoor-minded . . . its people BUY after day, by the classes and masses of people 


while “on th ve i 
ih sahil wh aidieneaitlh € move Detroit offers as a market for your product. 


lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


WALKER & CO. 


Write or phone us for Samples 


and complete information OUTDOOR ADVERTISING 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


Throughout Michigan’s Largest Trading Areas 
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U. $. 10 BAFFLE 
BOOTLEGGER BY 
NEW CONTAINERS 


Morgenthau Moves to Adopt 
Publisher's Plan 


Washington, D. C., June 14.—A bill 
empowering Secretary Morganthau 
to regulate the bottle industry was 
given a two-thirds majority house 
vote today. It is designed to stop 
the sale of bottles of legitimate dis- 
tillers to bootleggers. 

Secretary Morganthau had asked 
Congress to pass a joint resolution 
vesting in him wide authority to reg- 
ulate the making of bottles and other 
containers. This is in line with the 
plan proposed recently by Harry 
Schwarzschild, of New York, pub- 
lisher of Spirits. 


Directed at Bootleggers 


While Mr. Schwarzschild advocated 
the plan primarily to strangle the 
bootlegging of whisky, he pointed out 
that it would affect many other in- 
dustries suffering from the same 
virus. His method contemplates 
identifying every bottle by blowing 
a trade-mark or other identification 
into it. 

“It is not unreasonable to presume 
that the drug, cosmetic and food 
fields might regard our plan as a Sso- 
lution of their counterfeiting prob- 
lems,” commented the _ publisher. 
“We have heard that Bayer’s aspirin 
has been counterfeited to the extent 
of $10,000,000; that there is a three- 
cent premium on every empty 
Squibb’s Milk of Magnesia bottle. 


Most Whisky Illegal 


“Counterfeiting is an industry 
which sprang into prominence dur- 
ing prohibition. It is the means of 


disposing of the major portion of all 
illicit Hquor.” 

Mr. Schwarzschild then made the 
remarkable statement that more than 
50 per cent of all liquor consumed is 
illegally manufactured. That govern- 
ment officials believe that the amount 
is at least substantial is indicated by 
their cordial reception of the new 
idea. 

Under his proposed plan. the fed- 
eral permit system would be ex- 
tended to include the manufacturers 
of bottles and other glass containers 
for alcoholic beverages. If thought 
desirable, it could be made to cover 
all glass containers, regardless of 
use. 

Bottle manufacturers would be re- 
quired to report to the administra- 
tion all orders for glass containers, 
the purpose for which they are being 
manufactured, and other information. 

The crux of the plan is found in 
this provision: 

“That all bottles or other glass con- 
tainers shall have the permit number 
or some other insignia designating 
the individual user, blown or moulded 
into all such bottles produced. 


Only 35 Blowers 


“That a regulation be promulgated 
providing that no domestic alcoholic 
beverages shall be produced or sold 
in glass unless the containers shall 
have blown or moulded into them the 
aforementioned license number or 
insignia.” 

In support of this proposal, Mr. 
Schwarzschild pointed out that bot- 
tles are the only bootlegging essential 
which cannot be produced in a base- 
ment shop. There are but 35 bottle- 
producing plants in the United 
States. 

“The impossibility of counterfeit- 
ing or duplicating bottles produced 
under this system,” he said, “would 
force bootlegging distillers to the use 
of plain bottles, except for the incon- 
siderable number of used bottles he 
might be able to accumulate. 

“Under this plan, therefore, no 
wholesaler or retailer could handle a 
bootleg bottle without full knowledge 
that it is an illicit product. No pur- 
chaser could be fooled into believing 
he is buying a legitimate product.” 


INCREASES IN 
PRINTING COSTS 
HELD ‘MODERATE’ 


May Accord Differential to 
Publishers 


New York, June 14.—Job printing 
prices have risen between 5 and 10 
per cent in this territory, according 
to Printing News, which reports that 
the advance in the charges for pub- 
lication printing is somewhat greater, 
or about 15 per cent. Its survey was 
inspired by the story in ADVERTISING 
AGE, calling attention to rising 
prices. 

The printing paper, however, con- 
tends that this is a “moderate” in- 
crease. 

“Printing executives in this area,” 
it commented, “are generally of the 
opinion that printers will be guided 
in their price boosting—if any—by 
the ability of printing users to ab- 
sorb price advances.” 

More bad news is yet to come, if 
Printing News has estimated the sit- 
uation correctly. 

“In most cases New York printers 
were quick to point out,” it said, 
“that any price increases which have 
been put into effect thus far have by 
no means absorbed the entire in- 
creased production costs that printers 
carry today.” 

As to the opposition of publishers 
to higher prices, the organ quoted a 
New York printer as charging that 
few publishers lowered their rates 
when printing costs were cut. 


May Make Exception 
for Publications 


Chicago, June 14.—The printing 
code authority for this area has re- 
ceived a request from publication 
printers that they be allowed to sell 
at lower figures than those engaged 
in job printing. 

The basis for this request is that 
only one selling cost attaches to pub- 
lication printing and that therefore 
the scale which might logically apply 
to job printing is too high for the 
other type of work. 

No decision has been reached, how- 
ever, as to the size of the discount 
to be applied. 


Gild Manager Defends 
New Printing Prices 


Omaha, Neb., June 14.—Pointing 
out that the printing industry is yet 
far from prosperous, S. P. Marsh, 
regional manager for the Printing 
Owners’ Gild of Omaha, defended the 
price determination schedule which 
was recently approved by the na- 
|tional code authority. 
called that many old and well estab- 
lished plants, forced into low prices 
during the depression, went into re- 
ceivership or bankruptcy. 

“It was on account of such prices,”’ 
he said, “that the entire volume of 
|printing produced in the United 
| during 1933 showed a _ con- 


| States 
jtry. 

| industry 
| 

| 
|effective May 4.” 


Mr. Marsh 
| ironic. 


also grew somewhat 


fronted the printing industry,” 


piece of printed matter 


New Agency Opens 
Murry J. Robinson, 


elson Company, 
his own agency 


Detroit, 


poo. 


Mr. Marsh re- | 


siderable loss to the printing indus- 


| “This condition could not continue 
| indefinitely and it was with a feeling 
of considerable gratification that the 
received the new price de- 
termination schedule which became 


“One of the troubles that has con- 
he as- 
serted, “has been that buyers in gen- 
eral claim to know a great deal more 
about printers’ problems and what a 
should cost 
than the printer who has spent a life- 
time in the business knows about it.” 


formerly pro- 
duction manager of the Simons-Mich- 
has opened 
at 812 Washington 


G. Lynn Sumner, president, G. 

Lynn Sumner Company, will direct 

the meeting of the Advertising 

Research Conference at the A. 
F. A. conclave. 


16% 


Issues Elevator Paper 


The Maintenance Company, New 
York, has begun publication of a tab- 
loid house organ devoted to the main- 
tenance of elevators, motors and elec- 
trical equipment’ generally. The 
agency of Charles J. Cutajar is in 
charge. 


Joins B. B. & H. Copy Staff 


Reed Harris, who has been en- 
gaged chiefly in newspaper and pub- 
lishing work since leaving college, 
has joined the copy staff of Badger 
and Browning & Hersey, Inc., New 
York. 


Goldbergs Leave Air 


The Goldbergs, who will have 
broadcast for Pepsodent for three 
years on July 12, will leave the air 
on that date for a vacation. NBC 
time has been reserved for them 
starting Sept. 17. 


Special Ford 


Supplement to 
Run 16 Pages 


Chicago, June 14.—With many 
manufacturers in corollary and allied 
fields cooperating, the American 
Home Journal, color magazine of the 
Chicago Evening American, will is- 
sue a special 16-page Ford Supple- 
ment in four colors next Saturday, 
June 16. 


Ties Up with Fair 


The supplement is given the two- 
fold purpose of tieing up with A 
Century of Progress, at which Ford 
is one of the largest exhibitors, and 
identifying the company with Chi- 
cag’s progress. The first page, in 
four colors, will assert that “Ford 
cars sold in Chicago are made in 
Chicago by Chicago workers.” It will 
extend an invitation to readers to 
visit the Ford Exposition at the 
Century of Progress, then see the 
great Ford assembly plant at 12600 
Torrence Ave. 


Other full-page, four-color advertis- 
ers in the supplement are Firestone 
Tire & Rubber Company; Stewart- 
Warner Corporation; Standard Oil 
Company of Indiana; Goodyear Tire 
& Rubber Company; and B. F. Good- 
rich Rubber Company. There will be 
a host of smaller advertisements in 
black and white. 


Many Use Space 


The Ford Motor Company itself 
will use three color pages. The lead- 
ing editorial articles will be “Ford 
in Chicago: A Major Industry.” It 
will elaborate on the statement made 
on page 1 by asserting that the Ford 
assembly plant at Hegewisch gives 
employment to 3,400 workers, repre- 
senting 8,000 persons. The annual 
payroll is $4,000,000. 

Furthermore, it will point out, 500 
manufacturers and merchandisers in 
Chicago furnish supplies directly to 
the Ford plant, so that 100,000 work- 
ers with 400,000 dependents, are di- 
rectly affected by Ford operations in 
the Windy City. 


troit’s favorite home newspaper. 


papers combined). 


According to Statements Made by 
Circulation for Six 


WEEK DAYS 

ent Se 247,828 
TIMES .... 220,399 
FREE PRESS . 142,403 


In the Detroit trading 


circulation concentrated. In this area The 


THE HOME 


Blvd. Bldg., Detroit. Accounts in- 
clude Arrow  Distilleries, Hed-Aid 
pain tablets, and Val-N-Cha Sham- 


New York: 
I. A. KLEIN, INC. 


area The Detroit News has 84% 


of Detroit News City 
Circulation Is Home Delivered! 


When a family moves into a house The Detroit News moves in with it. 
Along with orders for milk and light comes the order for delivery of De- 
Wherever you see a News being read 
regularly you see a substantial, stable family with purchasing income. 
not accidental that Detroit News advertising is more economical. 
natural result of the home maker’s reliance on The Detroit News for both 
news and advertising. Readers know that The News prints the most adver- 
tising as well as the most news, (as much advertising as both other Detroit 
It is their shopping guide as well as their index of events. 


It is 
It is the 


Circulation of Detroit Newspapers in Trading Area 


Publishers to the Audit Bureau of 


Months Ending March 31, 1934 


SUNDAYS 
NEWS . 246,36! 
TIMES .... 221,972 
FREE PRESS 122,180 


of its Sunday and 95% of its weekday 


News leads all other Detroit newspapers either 
week dese or Sundays as the figures abov 


e@ indicate. 


The Detroit News 


NEWSPAPER 
Chicago: 
3. &.. Lee. 
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‘Wrong Size’’ 
Causes Return 


Of Most Goods 


D. 


June 16, 1934 


TVA IS CALLED 
BOON TO SALES 
OF APPLIANCES 


| © 


TIME DOES ITS WORK | 


| thought that in any emergency, now | 


‘or any time, steel users could de- | Urges Bankers 


end Ryers stocks of all shapes | 
par gh alhayaagpontiyy seg he reauie To Make Study 
. . 
Of Advertising 


ments. The idea provoked much 
|}comment among the trade and is in | 

Washington, D. C., June 14.—De- 
lclaring that “better public relations 


| tine with the company’s practice of | 
|is the most important problem facing 
|American banks today and that the 


tving up its advertising as much as | 
possible to trade situations, 


i 

Washington, 

“Wrong size” 
per cent of 


C., June 14.— 
is responsible for 37.2 


all reported returns of 


Knoxville Daily Says Dealers 
Are Enthusiastic 


Knoxville, Tenn., June 14.—-Sales 
of standard electrical equipment in 
the Tennessee Valley are setting new 
high records in the face of forthcom- 
ing cheaper appliances bearing the 
EHFA approved label, according to 
figures just released by the National 
Electrical Refrigeration Bureau. 

April sales of refrigerators in Ten- 
nessee totaled 6,038 units, compared 
with 1,421 for April, 1933. Refrig- 
erator sales for the first four months 
of this vear were 9,932 compared 


<ollng pen Tame provuder that npenng whch beng the goednen of 


aco’ RUPPERT'S 2 


MELLOW WITH AGE 


ER \ 
« 


“. 


New campaign for Ruppert beer 
in which a new and different ap- 
peal is introduced. 


with 2,458 for the corresponding per- | 


iod of last year, according to the 
bureau’s tabulation. 

T. W. Justice, dealer representa- 
tive of the Tennessee Public Service | 


Company, Knoxville, reported that 
272 standard refrigerators were sold 
here in May, in addition to 37 ranges 
and 15 electric water heaters. This 
compares with 95 refrigerators, one 
heater and no ranges for May of last 
vear. 

The Knoxville News-Sentinel does 
not believe that the statement made 
in a news story on the TVA merchan- 
dising situation in the June 9 issue 
of ADVERTISING AGE that dealers are 
not enthusiastic about pushing EHFA 
approved appliances because of nar- 
row margins of profit, is correct, 

Dealers Behind Program 


“All dealers here 
tandard appliances,” said the publi- 
cation in a statement to ADVERTISING 
Ack, “and anticipating a TVA 
arrangement either with tke private 
power company or the city, which 
would permit the sale locally of 
KHFA approved appliances. 

“Equipment already approved and 
priced gives dealers a margin of from 
18 cent, Which, though 
margins on standard 
equipment, is generally regarded as 
sufficient on appliances to be used 
merchandising KHFA 


are pushing 


are 


to 33 per 


lower than 


leaders. 


headquarters say that no local dealer | 


has indicated that he will not cooper- 
ate, ~* 

“Meanwhile, in areas now being 
served with TVA power or otherwise 
qualified to use EHFA approved ap- 
pliances, the first shipments of these 
appliances are sold out. For example, 
the first shipment of 2,000 Kelvina- 
tors has been exhausted. 

“On June 138, at 
members of the Dixie Club, an 
ganization of leading electrical 
pliance distributors in 
Birmingham, Atlanta, 
and Nashville, passed 
pledging eomplete cooperation with 
the EHFA. Member distributors in- 
clude the Mills & Lupton Supply 
Company, Chattanooga; General Elec- 
tric Supply Company, Chattanooga; 
Graybar Electric Supply Company, 
Atlanta, Knoxville, Birmingham, 
Florence and Nashville; Westing- 
house Electric Supply Company, At- 
lanta; Mathews Electric Supply Com- 
pany, Birmingham, and others. 

“With domestic rates to be reduced 


ap- 

Knoxville, 
Chattanooga 
a 


40 per cent below those now charged | 


in Knoxville as soon as TVA power 


is available, the public has: already | 


become electrical appliance  con- 
scious. All major manufactures are 
sending laboratory experts here in 
June, July and August to serve as 
assistant instructors in a_- special 
course offered at the University of 
Tennessee, Knoxville, in the use of 
electrical kitchen appliances. 
indicates the cooperative attitude of 
the manufacturers toward the 
EHFA.” 


Leggett Made Director 


Frederic H. Leggett, who has been 
with the Western Electric Company. 
New York, since 1898, was elected a 
director of the company at a board 
meeting held June 12. 


Chattanooga, 
or- | 


resolution | 


This | 


Ruppert Tells 
Tale of Nature 
In New Effort 


New York, June 14.—-Jacob Ruppert 


Brewery has settled down for the 
summer on an advertising program 
modestly calling attention to _ its 


partnership with nature and pointing 
out that nature may not be urged un- 
duly. 

Newspapers are the only medium 
used at present but it is possible that 
outdoor advertising may be added. 
Large units are preferred to fre- 
quency of insertion, the average indi- 


vidual space orders ranging from 
three insertions monthly totalling 


1,200 lines to the same number of ad- 
vertisements using half that space. 


The list is one of the most exten- 
sive made up by any advertiser in 
this market. Using circulation cOn- | 
fined to New York and its close-in 
suburbs, the company is carrying 
space in 24 newspapers and two 
magazines. At one extreme, the list 
includes the Daily Worker, official 


publication of the Communist party. 


The first piece of copy in the cam- | 


|paign indicates capacity for ageing | 
in the large kettles which are part 


of the brewery’s equipment. Others 
bring out the thought, “There is no 
substitute for time.” This theme 
illustrated pictorially and verbally in 
one instance by the growth of a tree, 
and in another by the cultivation of 
the soil. 


No “Goggle-Eyed” Men 


is 


|gnomes as indicative of the impor- 
tance of time in the ageing process. 
“We believe the copy is effective, 
just as much for what it does not say 
las for what it does say,” said Harry 
J. Winsten, of Kelly, Nason & Roose- 
velt, the agency in charge. 
| “You will note an absence of su- 
|perlatives, of the usual type of illus- 
|trations of pretty girls and goggle- 
‘eyed men gulping down beer, fan- 
| tastic layouts that must be turned 
‘upside down to know what you are 
ltalking about. 
tatements of one of the most 
|portant elements that has to do with 
{making good beer—ageing.” 


18 


“Nation’s Business” 
Adopts New Dress 


Nation's Business, Washington, D. 
iC., has adopted a new dress, using 9 
point Intertype Ideal for the body. 
The new format was developed by 
|Lester Douglas, director of art and 


merce of the United States. 
Nation’s Business is printed by the 
|Condé Nast Press, Greenwich, Conn. 


Smith Starts for Self 


Charles A. Smith, advertising and 
|/new business manager of the Fifth 
| Avenue Bank, New York, for 15 
| years, has resigned to act as adver- 
| tising and sales counselor for com- 
{mercial and savings banks. He has 
leased offices in the Chrysler Bldg. 


The smaller advertisements employ | 


Just plain, dignified | 
im- | 


itypography for the Chamber of Com- | 


study on “Consumer Viewpoint on 
Returned Goods,” that has been made 
public by the U. S. Department of 
Commerce, based on 
| work with the General Federation of 
| Women’s Clubs, 


| The report summarizes thousands 
of replies of women in ten states, 
|covering the reasons for return, re- 


sponsibility, length of time held, and 
other related facts. 

The study shows that 52.8 per cent 
lof the consumers reported objections 
to buying what other customers re- 
| turned. More than half stated that 
ithey preferred to trade with a store 
having a strict rather than a lenient 
policy concerns returning privi- 
leges for reasons other than strictly 
store faults. 


9 


as 


Ryerson Copy 
Discounts ‘a 


Steel Strike 


Chicago, June 15.—-Taking advan- 
tage of an unusual opportunity to im- 
the trade with its ample and 
strategically located stocks of steel 
}in all forms, Joseph T. Ryerson & 
|} Son, Ine. ran 1,000-line copy this 


| week in the American 


press 


and Daily Metal Trade declaring that 
it doubted the probability of a steel 


|strike and advised readers not to 
| worry about it. 

“Wouldn't Worry About Steel} 
Strike,” the heading read, and text 
following explained the company’s 


view of the situation with a_ state- 
ment to allay any fear of the threat- 
ened event. 


The copy concluded with the 


FOR INVESTORS 


_ The largest selling coffee 
| in its price field... 


One of the products of 


GENERAL 
FOODS 


250 PARK AVENUE 
NEW YORK Ciry 


The type of "institutional" copy 

which General Foods is now run- 

ning on the financial pages of 
newspapers. 


cooperative | 


Metal Market | 


}merchandise to stores, according to a Conduct Secret 


Poll on Future 


Of Auto Shows 


Detroit, Mich., June 14.—A secret 
poll is being conducted by Automo- 
tive Daily News to ascertain senti- 


ment of the industry as to the type 
of shows to be held in the future. 
Both manufacturers and _ dealers 
throughout the country are 
given an opportunity to indicate 
| their wishes. 

There has been considerable debate 
in the industry to whether the 
national exhibitions in New York 
and Chicago should be continued or 
whether they should be succeeded by 
shows held in all major cities simul- 


as 


taneously for display of new mod- 
els, 

The ballots distributed this week 
take the form of post cards. They 


not only ask the two questions al- 
ready indicated, but query the trade 
the most suitable month for 
holding shows. The fourth question 
is of special interest: 

“Would dealers attend an annual 

advance showing of all new models, 
if it were held in Detroit and for 
‘dealers only?” 
The current debate was 
iby an announcement from 
tional Automobile Chamber of Com- 
|merce that it had received sugges- 
itions that the New York and Chicago 
shows be abandoned. While the N 
A. C. C. will discuss the question at 
its annual meeting, the poll of Auto- 
Daily News expected to 
forecast the final decision. 


McCord Opens Branch 


The McCord Company, Inc., Min 
neapolis agency, has established a 
branch office at 450 E. Ohio St., Chi- 
cago. Gordon E, Taylor, formerly ad- 
vertising manager of the Hurley Ma- 
chine Company and before that with 
Lord & Thomas, Chicago, is in charge. 


jas to 


inspired 
the Na- 


motive is 


problem,” 


men and women of the American In- 
stitute of Banking can solve this 
Wade G. Murrah, adver- 
tising director of the First National 
Bank of Atlanta, presiding a 
three-day study of advertising prob- 


over 


|\lems connected with modern banking, 


sounded the keynote for the meeting. 
In opening the sessions, which are 


a part of the thirty-second annual 
convention of the A. I. B. with more 
than 1,200 members in attendance, 


being | Mr. Murrah declared that “the Presi- 


dent of the United States is the best 
bank advertising man among us,” 

L. A. Chambliss, assistant vice- 
president, Fidelity Union Trust Com- 


-| this 


pany, Newark, urged that bankers 
|study advertising. He declared “that 
bankers as a class are more unmind- 
ful of public relations than any other 
group in our business world, and this 
‘in spite of the fact that they should 
|be the most mindful. Certainly there 
no other business where public 
}opinion is as important a factor, and 
lcertainly there is no other business 
where the customer, in this case the 
public, nervously attuned to 
lwhat is going on.” 

He emphasized the recent declara- 
ltion of the Financial Advertisers As- 
'seciation that “all state banks resume 
normal advertising, since the absence 
of such advertising in some instances 
has given the suggestion that banks 
ihave lost confidence in themselves.” 
He declared that “a normal advertis- 
jing campaign will do much to offset 
feeling on the part of the 
public.” 
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MORE NEWS IN 
Advertising Age 
Than Any Other Publication! 


Read your own copy, and be sure of hav- 
ing the latest information on all advertising 
developments all over the country. 


$1 a year —Fifty-two issues! 


Advertising Age, 537 S. Dearborn St., Chicago. 


I enclose $1 (cash, check or money-order) for which 
send me the National Newspaper of Advertising for one 
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ENLARGE BUDGET 
FOR PROMOTION 
OF FLASHLIGHTS 


Many New Mediums Tested 
by Eveready 


New York, June 14.—With em- 
ployment of additional mediums for 
tests, advertising of Eveready flash- 
lights and batteries by the National 
Carbon Company, Inc., during the 
next two months will reach a peak 
untouched for the past several years. 

More money is being spent by the 
company on advertising than in sev- 
eral years, increase being approxi- 
mately 30 per cent. The new sched- 
ule of magazines is as extensive as} 
any national campaign the company 
has sponsored in recent years. Along 
with this, the company is using 
newspapers, outdoor and other spe- 
cial forms of advertising in certain 
areas. 


The magazine schedule is essen- | 
tially the same as that employed 
earlier in the year. The theme of | 
the extra copy is also the same, that | 
is, freshness in batteries, of which 
the consumer is assured by the dat- | 
ing of the article. Knowing the date, | 
buyers are informed of a definite 
minimum number of hours’ service 
he battery will give and can avoid 
buying batteries which have lost} 
their pep while on dealers’ shelves. 


Many Tests in Progress 


The increase in advertising effort | 
is timed to take advantage of the 
exodus of large segments of the pop- | 
ulation to camps and other unwired 
places, where flashlights are not only | 
a convenience but also play aj} 
safety role. The two big flashlight | 
seasons are the opening of the va- 


cation season and late fall-early win- | 


* * . : 2 | ° | 
paign will be continued in ten farm Sk P t 
papers giving national rural cover- | y rojec or 


largement of the summer advertising 


RADIO CHARACTERS DOUBLE IN COMICS 


The dramatic personnel of the “H-Bar-O Rangers," popular juvenile 
radio program, are now appearing on the back of Force Toasted 
Whole Wheat Flakes packages in comic strips depicting thrilling adven- 
tures. The innovation is designed to supply the younger generation 
with breakfast reading matter and to encourage better display at point 


ompany. 


of sale. Erwin, Wasey & Co. is the agency for Hecker-H-O 


ter when days are shortened and large areas in the middle west, Ever- 
holidays roll around. eady flashlights and batteries will be 
Background for the two months’ given outdoor advertising during the 


next 60 days. The agency is J. M. | 


Mathes, Inc. 


drive is copy in 12 national publica- 
tions, most of it in page units with 
color. The current educational cam- 


age, but carrying smaller advertise- 
ments. 
Tests, which contribute to the en- 


Proves Worth; 


program, are being conducted mainly __— 
in the southwest and Pacific 
territories. In comic sections of nine 
southwestern newspapers National 
Carbon is using half pages. Eight 
of these advertisements will be in 
color. Special newspaper advertis- 
ing, all of which will be in color, 
will appear in 17 leading Pacific 
coast dailies. 


coast 


Albany, N. Y., June 14.—The new 
sky projector recently perfected by 
Francis J. Powers and his associates 
in the Sky Projector Company has 
returned from a test tour in which a 
number of advertisers used the novel 
machine. The list includes Tide- 
water Oil Company, Rumford Com- 
pany, General Electric Company, 
Frigidaire Corporation and others. 
'The device will resume _ its 
| travels. 


In New England, Pennsylvania and 


soon 


\in that the machine projects an ad- 
vertisement either against the clouds 
or a building. In the latter case, as 
one observer said, “it makes a _ bill- 
board out of the structure.” The 
Empire State Building in New York 
was converted into an advertisement 
in this fashion in one instance. 

The Sky Projector is equipped 
with a  400-million candle-power 
searchlight which has been mounted 
on a one-ton truck chassis, a special 
drive being connected from the truck 
motor to a generator which provides 
the current for the carbon are light. 

A specially built framework holds 
in place a 24-inch magnifying glass. 
In front of the light is placed a 
stencil made from wall board. When 


advertisers 


. their list .. 


oo . When experience 


ess moves more and more 


| magazine as lirst on 


y a 


projected at a mile away, the ad- 
— vertisement covers 60,000 square 
feet in area. The clouds can be 


used when they are within a mile 
and one-half from the earth. Other- 
wise, a convenient mountain or build- 
ing is used for a screen. 

Colored cellophane is utilized to 
obtain color effects, and a special at- 
tachment in front of the light rotates 
the stencil so that motion is given 
the advertisement. The size of the 
announcement is controlled by the 
distance between the projector and 
the building. 

The machine is the invention of 
Helmar George, who is said to have 
spent seven years and $100,000 in 
perfecting it. 


to rate this 


Ferch Heads Milwaukee 


Industrial Association 
J. W. Ferch, advertising manager, 
Harnischfeger Corporation, has been 
elected president of the Milwaukee 
Association of Industrial Advertisers, 
succeeding L. P. Niessen, Cutler- 
Hammer, Inc. 
A. J. Andrews, Bucyrus-Erie Com- 
pany, is the new vice-president, and 


B-713 


Ek. E. Lashway, Allis-Chalmers Mfg. 


205 E. 42nd St., New York City. 


THE NATIONAL BREWERY MAGAZINE °:" 


Company, has been re-elected secre- 
tary-treasurer. Directors are R. A. 
Shilbauer, Chain Belt Company; E. J. 
National Equipment Corpora- 
|tion, and Mr. Niessen. 


333 No. Michigan Ave., Chicago 


-| ter, on 


Goes on Tour ve. 


| The Sky Projector is a misnomer | 


cess of efght ounces issued at regular 
intervals of twelve or more times a 
year, 25 per cent or more of whose 
pages are devoted to text or reading 
matter and not more than 75 per cent 


U. S. CONFIRMS 
MAIL MONOPOLY to advertising matter, which are cir- 
culated free or mainly free, may 
;}upon authorization by the Post Office 
IN NEW 0 e ) F R | Department, under such regulations 
'as the Postmaster General may pre- 


‘scribe, be accepted for mailing at the 

postage rate of one cent for each two 

Washington, D. C., June 14.— | ounces or fraction thereof, provided 

Though Congress has come to the aid|the copies of such publications are 

of free circulation papers by passing | presented for mailing made up ac- 

a bill providing for reduced postage | cording to states, cities, and routes 

rates, the potential gain of advertis-|a8 directed by the Postmaster Gen- 
ers and publishers in this direction | eral.” 

is offset by new danger contained in| Papers covered by this law have 


an order issued by the Postmaster|een paying fourth-class (parcel 
General post) rates, varying according to 
This mandate confirms the govern-|20"€s- They paid the full pound rate 


of | OR each paper weighing between 8 
and 16 ounces. The new rate is the 
third class rate, amounting to about 
'8 cents a pound. Thus free circula- 

This order, No. 5494, has been tion papers are still far from enjoy- 
added to Section 2342 of the Postal ing the benefits accorded to publica- 
Laws and Regulations of 1932. It tions with second-class entry. 


ireads as follows: ~ 
“Whoever shall knowingly or wil Chairman Named for 


| fully deposit any mailable matter Direct Mail Meeting 


such as statements of accounts, cir- 
‘culars, sales bills, or other like mat-| Leonard J. Raymond has been ap- 
which no postage has been |pointed general chairman of commit- 
paid, in any letter box established — naacic ne werent mae sever. 
, . ¢ : 2 ’|tising Association annual convention 
approved, or accepted by the Post-|in Boston Oct. 9-12. Other appointees 
master General for the receipt or de-|jnelude Arthur V. Howland, vice 
livery of mail matter on any mail \chairman, and Edwin EK. Leason, 
route with intent to avoid payment |treasurer. 
of lawful postage thereon; or shall | yeneral attendance, local producers 
wilfully aid or assist in any of the |@nd suppliers, Herbert Stephens; lo- 
, lcal users attendance, Paul T. Babson; 
national attendance, Charles W. 
|Hawkes; educational, Elmer 8S. Lip- 
| sett; entertainment, Carroll J. Swan; 
While this order, according to ex- Exhibit space sales, John Carden; 
was primarily intended to |hotel arrangements, Samuel Spring 
cover first class mail, it is so worded | Talbot; program, John A. Smith, Jr.; 
that it applies to other classes also. | Publicity, W. C. Mattox; registration, 
Any newspaper carrier who makes Alan Miller; sessions, Kendrick 
| use of a mail box on the premises ot | Welles Diller; users luncheon, Ed 
: : ..|win E. Leason. 
jany patron would be liable for this | ni —— 
fine. Possibly the employer might | - 
also be cited. ‘Chamberlain’s New Work 
The bill providing for lower rates! Warren Chamberlain, formerly of 
\for free circulation papers has passed |Conde Nast Publications and more 
‘both branches of Congress, but has | recently advertising director of Stage 
;not yet been signed by the President. | Magazine, has joined Erwin, Wasey 
(It provides: & Co.. New York, in an executive 
“That publications weighing in ex- capacity. 


ment monopoly on the carriage 
mail by providing for a heavy fine 
for the use of mail boxes for matter 
carrying no postage. 


afore-mentioned offenses, shall for 
every such offense be punished by a 
fine of not more than $300.” 


10,400 PERSON ASKED “9 
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MIDLAND BROADCASTING COMPANY 
| _ STATION KMBC-KANSAS CITY. MISSOURI 

NEW YORK OFFICE - CHRYSLER BUILDING. PHONE VANDERBILT 3-3425 
CHICAGO OFFICE —- WRIGLEY BUILDING PHONE SUPERIOR 3426 
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NEW YORKERS T0 
GET A MILLION 
CEREAL SAMPLES 


Unusually Complete Kellogg 
Drive Is Started 


New York, June 14.—For what is 
said to be the first time in the east, 
sample distribution is being made 
by men whose uniforms emphasize 
the current theme of the advertis- 
ing devoted to the product. 

Approximately 150 men employed 
by the Peck Distributing Corpora- 
tion, New York member of the re- 
cently formed Advertising Distribu- 
tors of America, established to serve 
national accounts in sectional and 
country-wide drives, started at the 
lower end of Manhattan Tuesday in 
a campaign entailing distribution 
here of 1,000,000 samples of cereal 
breakfast foods for the Kellogg 
Company. 

“Nothing tastes quite so good, on 
a hot summer morning, as a bowl of 
crisp, crunchy Kellogg’s Corn Flakes 
with cool milk or cream,” says cur- 
rent newspaper advertising. Crisp, 
clean and cool are the uniforms pre- 
pared especially for the sampling 
drive. At present, a summer sale of 
corn flakes is in progress, large 
space advertisements being used to 
announce it. 


Laundered Frequently 


The uniform consists of light 
green, white lapeled jacket of the 
bell-hop type, white trousers, white 
overseas hat and white gloves. Fore- 
men have the same costume except 
for the headwear, which is an offi- 
cer’s cap. 

According to George P. Johansen, 
vice-president and sales manager of 
Peck Distributing Corporation and 
secretary-treasurer of The Advertis- 
ing Distributors of America, the men 
always will make a smart appear- 
ance as they greet housewives. 
Gloves will be supplied fresh each 
day. Uniforms, with whipcord jack- 
ets and duck trousers, will be worn 
two days and then cleaned. 

Only by volume use of cleaning fa- 
cilities is the adoption of the light 
summer uniforms made _ possible. 
Samplers have_ previously been 
clothed, when uniformed, in darker 
colors. The first time the idea of 
light uniforms was employed was re- 
cently in St. Louis by the Triple A 
Advertising Carriers, for the Kellogg 
Company, according to Mr. Johan- 
sen. Maintenance cost of the cool- 
cleanliness thought provoking uni- 
forms is approximately 8% cents a 
week, 

The distribution of corn flakes 
samples is a part of a continuous 
sampling drive by the Kellogg Com- 
pany, which, as makers of four of 
the largest selling brands of break- 
fast cereal, is spending one-sixth of 
its entire advertising appropriation 
on distribution of samples. It dis- 
tributes about 100,000,000 samples 
and pieces of advertising a year. 

The New York drive now under 
way is similar in general character 
tu those undertaken in other cities. 
Kansas City, Cleveland, St. Louis, 
Philadelphia, San Francisco, Milwau- 
kee and Minneapolis have been cov- 
ered so far. 


Use “Hand In” Method 


By the first week of July, the cam- 
paign on corn flakes will be com- 
pleted, with the total distribution of 
600,000 samples. Immediately fol- 
lowing, 400,000 sample packages of 
Rice Crispies will be delivered in the 
metropolitan area. 

No samples are left at unopened 
doors. The rule is that if there is 
no response to the doorbell in 30 
seconds, a piece of advertising ma- 
terial is left. It has been found that 
by this method samples are placed 
in approximately 80 per cent of the 
homes visited. 

A special feature of the Kellogg 
drive is the contacting of every In- 


dependent delicatessen and grocery packages, on which the merchandis- 


store by merchandising men. These 
workers advance through the city 
with the distributors covering the 
consumer, but sometimes fall a day 
or so behind to allow the dealer to 
see first that the drive is actually 
cutting through his neighborhood. 


Carry Emergency Supplies 


The merchandising men are not in 
uniform. They are trained in their 


following, and are competent of tell- | 


ing the dealer clearly what is being 
done by the Kellogg Company and 
of giving merchandising advice. 
They assist in setting up floor, 
counter and window displays and 
see that dealer helps are put to 
their most effective employment. 
As a small army of distributors 
advance, trucks keep them supplied 
with samples. Each truck contains 
side posters advising the purpose of 
its visit in the neighborhood. Car- 


ried in the trucks along with the! Otto A. Shaw, Marie L. Wolf, and H. 
regular! Maurice Weiland. 


samples are supplies of 


| spot deliveries to dealers. 


|what similar to a salesman, 


| follow-up on the independent store 
| by the regular sales force. 


ing men may draw for emergency 
The Kel- 
logg drive is said to be the first in | 
the metropolitan area to employ this | 
plan. 

Though they have a function some- 
their 
selling work is indirect. Close con- 
tact with the client enables a good 


Townsend Heads 


Denver Ad Club 


Morris D. Townsend, newspaper 
representative, has been elected presi- 
dent of the Denver Advertising Club. 
Harold C. Martin, Mountain States 
Telephone & Telegraph Company, was 
elected vice-president. 

Other officers: John L. Jenkins, 
Bunge-Jenkins, Inc., secretary-treas- 
urer, re-elected; new directors, Gus 
A. Ehret, H. I. Mason, M. D. Marlowe, 


KMBC’s Health 
Director Must 
O. K. All Copy 


Kansas City, Mo., June 14.—-Radio 
station KMBC, of this city, has 
added a health director to its per- 
sonnel in the person of Dr. Wilbur 
R. Cramer. The editing of all copy 
with a health appeal will be one of 
Dr. Cramer’s functions. 


For many years, KMBC, under the | 


management of F. B. Blair, president, 
and Arthur B. Church, vice-president 
and general manager, has adhered 
to a policy of conservatism in ac- 
cepting advertising, which is further 
emphasized by the addition of Dr. 
Cramer, it is said. 

“Hereafter,” said Mr. Church, “ad- 
vertising of any article, product or 
service directly or indirectly affect- 
ing the general health, must carry 


the unqualified endorsement of our 
|health director before it can be 
broadcast.” 

While this policy might appear to 
be a drastic one, the station says 
that it will prove a definite aid to 
the legitimate manufacturer seeking 
new appeals. Copy revised under the 
direction of the health director has 
already proven more potent than 
when written altogether by laymen, 
according to officials of the broad- 
casting company. 


New Stern Branch 


Edward Stern & Co., Inc., Philadel- 
phia, have opened a Boston office at 
194 Boylston St., to be managed by 
Arthur Menadier, who has been with 
Dowd & Ostreicher and Louis Glaser, 
Ine. 


Named a Vice-President 


Fred H. Hancock has been elected 
a vice-president of Edwards & 
Deutsch Lithographing Company, 
Chicago, by the board of directors. 
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Models courtesy F. A. O. Schwarz, N. Y. 


VERY BODY builds castles in Spain—usually out of thin air. The TIME 


market builds them too—out of brick and cement and wood, with all the modern equip- 


ment. . . . Steady circulation growth has made TIME the largest concentrated gathering 


TIME 


place of people able to build their dream castles, or remodel 


their old ones to suit newer and more exacting dreams. 
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ADVERTISING AGE 


June 16, 1934 


AILIES SHOW 
6% LINEAGE 
JUMP IN MAY 


New York, June 15.—The total ad- 
vertising lineage carried in the news- 
papers of 77 important cities in May 
exceeded the total carried by the pa- 
pers in the same cities in May of 
1933 by 22,295,708 lines, ADVERTISING 
Ace’s analysis of Media Records’ 
monthly figures discloses. 

This is an increase of approxi- 
mately 16.7 per cent for the month, 
almost identical with the 16.6 per 
cent increase shown by newspapers 
in the same cities in April. 

Automotive lineage, which in pre- 
vious months has shown the way to 


lineage increases, in May fell to sec- | 


ond place with a comparative gain 
of 32.2 per cent, yielding first place 
to general advertising which regis 
tered a gain of 33.7 per cent. 

The comparative totals for each 
classification set up by Media Ree- 
ords for all of the papers in the 77 
cities covered are as follows: 

Retail: 1934, 86,673,360; 1933, 72.- 
380,275; up 19.7 per cent. General: 
1934, 30,464,594; 1933, 22,784,420; up 
7 per cent. Automotive: 1934, 


2,836,637; 1933, 9,712,295; up 32.2 


oo 
oe 


per cent. Financial: 1934, 2,282,- 
978; 1933, 2,228,828; up 2.4 per cent. 


Classified: 1934, 21,825,956; 1933, 21,- 
129,351; up 3.38 per cent. Total, in- 
cluding legal, which is not included 
in any other classification: 1934, 156.,- 
102,162; 1933, 133,806,454; up 16.7 
per cent, 

Detailed figures for each of the 
cities covered appear in the tabula- 
tion on this page. 


Distributing Fee Proposed 

Licensing of Milwaukee handbill 
distributing firmas with fees ranging 
up to $100 a year is proposed in a 
whips *7° draft of a handbill con 
trol ordinance presented to the com 
mon council. 


Fawcett Sales Meet 


The advertising staff of the New! 


York, Chicago, Minneapolis and west 
coast offices of Fawcett Publications, 
Inc., held its summer sales meeting 
June 8-10 at French Lick Springs, 
Indiana. 


EINSON 
FREEMAN 


AT THE 


A. F. A. 


Convention 


As usual, an educational ex- 
hibit that you'll acknowledge 
the "Show" of the con- 
vention. 


EINSON-FREEMAN CO., INC. 
Long Island City New York 


We can't do all the photostat 
work in the world SO 


we just make 
the best of it. 
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Fair Visitors 
Given Chance 


To Make Cans 


‘an Company has discovered that 


544 Chicago, June 14.—The American 
( 
| 


|}people attending exhibits like to do 
4 | 


something besides look. So its show 
at the Century of Progress exposi- 
tion gives visitors an opportunity to 
operate a can-closing machine, as a 
result of which they themselves 
complete the final stages in the man- 
ufacture of an eight-ounce can whose 
top is slit, enabling it to be used as 
a savings bank or razor blade re- 
ceptacle. 

The idea has made such a hit that 
the handsome chromium-plated ma- 
chine is constantly attended by a 
crowd of 250, waiting their turn to 
operate the machine and receive the 
finished can. About 5,000 a day are 
being disposed of, and as they are 
beautifully lithographed with a view 
of the world’s fair, they are regarded 
as especially attractive souvenirs. 


|The company is also giving away 


can-openers, which have been excep- 
tionally popular. 

Don G. Mitchell, advertising man- 
ager of American Can, who was look- 
ing over the exhibit this week, 
pointed out that Canco visitors have 


MAY NEWSPAPER ADVERTISING LINEAGE FOR 1934 and 1933 IN 77 LEADING CITIES 
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Media Records, Incorporated 


numbered thus far nearly 300,000, or 
about 20 per cent of the total attend- 


jance at the fair, a figure which is 


regarded as remarkable, and is added 


itestimony to the attractiveness of 
{the do-it-yourself exhibit. 


Agency Changes Name 


to End Confusion 

To end the confusion caused by 
similarity of mames, the Arthur 
Rosenberg Company and Rosenberg 
Advertising Agency, both of New 
York, have entered into an agree 
ment whereby the latter firm is 
changing its name to the Montrose 
Advertising Agency. 

The Montrose Advertising Agency, 
headed by J. Julius Rosenberg, was 
known as Warshak-Warren Associ- 
ates before the recent change of name 
to Rosenberg Advertising Agency. 
Arthur Rosenberg Company was Or- 
ganized in 1919. 


State Revises Rules 
Governing Liquor Copy 


Distillers and liquor wholesalers in 
New York state will be permitted to 
print in their advertising the names 
and addresses of retailers handling 
their brands, providing these names 
do not dominate the advertisement. 

The new ruling was made this 
week by the ABC board after many 
complaints had been filed protesting 
against the previous rule barring 
such advertising on the ground it 
was a service rendered the retailer. 
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CONSUMPTION OF 
LIQUOR IS FAR 
BELOW GUESSES 


Washington, D. C., June 14.—The 
experts who predicted that consump- | 
tion of legal liquor would reach 105,- 
0)0,000 gallons during the first year 
of repeal were optimists of the first 
water, according to the Distilled 
Spirits Institute, code authority for 
the industry. This authority said a 
bare 30,000,000 gallons will be con- 
sumed in 1934. This contrasts with 
83,000,000 gallons consumed in 1917. 

The Federal Alcohol Control Ad- 
ministration held a_ hearing this 
week which may ease some of the 
restrictions on the liquor industry. 
It also described the eight types of 
bottles which may be used by the 
distilled spirits trade. 

The sizes which the FACA ap- 
proved for bottled whisky, rum, gin, 
and brandy were gallon, half gallon, 
quart, four-fifths quart, pint, half 
pint, one-eighth pint, and one-tenth 
pint. No other size bottles may be 
used as containers for distilled 
spirits, except that special sizes were 
approved for temporary use only. 


| 
| 
| 
| 


Does Not Apply to Beer, Wine | 


The FACA’s ruking does not apply 
to beer, wine, cordials, liqueurs, or | 
specially bottled drinks, and the 
FACA expects that the bottles which | 
its ruling bans from the distilled 
spirits trade will be diverted to 
wineries and breweries. 

The hearing this week was in an- 
ticipation of revision of the code to 
accomplish the following objectives: 

1. To permit the FACA to exer-| 
cise more discretion in the issuance 
and revocation of distilling permits. 

2. To permit consignment sales to 
states having distribution monopoly 
laws. 

>} To permit distillers to sell in 
bulk to other distillers. 

t+. To permit distillers to protect | 
purchasers for 30 days against price 
declines. 

5. To authorize the code authority 
to submit a budget of its expenses 
for approval, and to collect funds to 
neet such expenses on an equitable 
asis from all members of the in- 
dustry. 


Spaghetti to R. & R. 
The Campbell Soup Company has | 
appointed Ruthrauff & Ryan as adver- 
tising agents for Franco-American 
spaghetti. The major part of the| 
Campbell account remains with F. 
Wallis Armstrong Company. 


Hold Annual Golfaroo 


Members of the Minneapolis Adver- 
tising Club and their guests held 
their annual Golfaroo Friday, June 
15, at the Minneapolis Golf Club. 


? 
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“Pages” 
that SELL. 


Four pages—one sheet 
of sturdy bond paper 
—covering IL major 
headings about radio, 
newspapers, farm, 
trade or general maga- 
zines (regional or national)—now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as “‘questionnaires."’ ¢ 9 Send for samples today, 
n your letterhead. No obligation cto buy. 


ADVERTISING MEDIUM ANALYSIS | 


500 Sansome Street San Francisco | 


“FOUR PAGES’ 


Reg. U. S. Pat. Off. 


Photostats 


fast! 


{Vanderbilt 3-3680 
New York |For All Branches 


Cleveland: Main 9335 


(State 6013-4 
) State 5980-1 


Chicago 


Liquor Advertisers 


Pick Cowan & Dengler 
Park, Benziger & Co., New York 
importers of Edwin Charley's 
Jamaica rums, have appointed Cowan 


& Dengler, Inc., New York. News- 
papers are now being used in the 
New York territory for this brand 


and general magazines for Jamaica 
Estates Rum, a private brand bottled 
for this client by Edwin Charley. 
Ben Norris is account executive. 

The newspaper advertising will be 
expanded as soon as distribution is 
secured. “Three ages at three prices,” 
is the keynote of the campaign. 


A. D. A. Plans Meet 
Advertising Distributors of Amer- 
ica will hold their 1934 convention at 
Cedar Point, O., July 5-7. 


Carnation’s 


New Vitamin D | 
Milk in Debut 


Milwaukee, Wis., 
prehensive 


June 14.—-A com- 
campaign featuring the 
improved Carnation milk containing 
the “sunshine vitamin” has _ been 
launched by the company and will 
make its first manifestations to the 
public next week. 


Radio, Magazine Schedules 
A gala radio program. headlined 
by Amelita Galli-Curci, will be pre- 
sented June 18, while July issues of 
a number of magazines will announce 


the Vitamin D milk in pages in four 
colors. Outdoor advertising will also 
be pressed into service. 

Magazines on the schedule include 
Good Housekeeping, Holland's, Hy- 
geia, True Story and Woman's 
Home Companion, Both magazines 
and radio will urge the public to 
look for the new Carnation label, 
carrying the magic word, “irradi- 
ated.”’ 

Announcements to the trade re- 
viewed the advertising achievements 
of the Carnation Milk Sales 
pany. 


Com- 


“Carnation has pioneered many im- 
portant advances in the evaporated 
milk industry,” it said in part. “Car- 
nation has been a leader in eduea- 
tional advertising that has enabled 
the grocery trade to capture millions 


of dollars of milk business annually 
that formerly went to the milkman. 
And the improved Carnation milk is 
going to put a lot more milk busi- 
ness into the hands of grocers who 
take advantage of this opportunity.” 

The company will provide retailers 
with elaborate display material to en- 
able them to capitalize on the adver- 
tising. Erwin, Wasey & Co. handle 
the account. 


Round Quits McCoy’s 


Howard S. Round, for the past five 
years sales and advertising manager 
of MeCoy’s Laboratories, Inc., New 
York, and for 20 years a prominent 
executive in the drug and toilet goods 
industries, has resigned, effective 
June 15. His successor has not been 
appointed. 


A Power Equipment Market Place 


20 Years in the Making 


Bovers and sellers naturally gravitate to those market 


places that they find most profitable. 


During the past fifty years the buyers and sellers of power 
equipment have, by their own preferences, established POWER 
as their most profitable meeting place. It is here they have 
met under the most favorable circumstances in the greatest 


numbers. 


Never was confidence in POWER more positively expressed 
than in its 50th Anniversary Issue (June, 1934), in which more 
than 200 power equipment manufacturers were represented 


with more than 


Surely this preference points decisively to the one market 
place in which you should be consistently represented. 


First forms for July close June 28. Final forms close July 5. 


225 pages of space. 


POWER 
A McGraw-Hill 
Publication 
330 W. 42nd St. 
New York, N. Y. 
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Nut Account to Ayer Wal iti ) GOODYEAR IN Radio Must be 
The Brazil Nut Advertising Fund, | a 3 SI iZ 
oak ace ie eee Free As Press, 
N. W. Ayer & Son, Philadelphia, to UNIQUE PLFA 
direct advertising. —__ Ad Vv /@ r ti S i n g Roosevelt Says 


Two to Doremus 


pr er . ‘ontinued from Page 1 
ee Clarence A. Ryerson, formerly with | The rate for this department is 40| Washington, D. C., June 14.—Argu- | (Continued from Page 1) 


Batten, Barton, Durstine & Osborn,|cents a line (not agate line); mini-|ing that “a trade-marked article is | means of communicating prac 
Inc., and James N. Slee, have joined |mum, $2. always a different commercial prod-| tion on public affairs is free, untram- 
Doremus & Co., New York. |= x —=luct than that which does not carry| meled and unhindered by partisan 


= ———————— = _ | POSITIONS WANTED the mark,” Edward B. Durling, coun-| political influence,” he said. 


sel for Goodyear Tire & Rubber Com-| “In the ary id bs — pred we 
¥ that despotism thrives 
. — _ ‘ pany this week asked the Federal have learne 
Open a SALES AND ADN onighaaiiial Trade Commission to dismiss a com- | through complete control of public 
EXECUTIVE plaint alleging unfair competition|s0vernment by parce bev 
- caus , ic means whereby the governed may be . . 
20-man | a 36 ee, ee because of price discriminations | nean e- oh ener age Offering a plan of practical 
D tme t! | recently with one of world’s favoring Sears, Roebuck & Co. | informed he —— ~ 7 = display cooperation with re. 
Photostat epartment. aanieeeh “diuitens f is through sales of special brand tires. Regarding the NRA and the ex- pallens that enum th . 
—that’s what you do when a ae ee ¥. wes “Goodyear’s good will behind the | periences of a year under it, Mr. seniiecan: Ronse dale .s | 
call Rapid rst “. Rigel og es tires sold to its dealers backs up its| Van Allen said that “it is apparent P + oe 4 nce — 
oF Callin 4 “ Copy oe on ee Pec Pwr poe trade-mark,” continued Mr. Durling.| that the nation is not yet convinced or me “Th rel frequent 
ORM 5 photest ats is the’ same, to all — oe tay ~ Uni “This is not given in its sales to|of its permanent value nor of its reorders. us Zoo for both 
| purpose, 98 apes = 2 7 pavacse maaan nie ‘“ a a8 Sears, Roebuck.” utter futility.” manufacturers and retailers! | 
f 4 Ss epartmen ! itv "4 7 ‘ , , pate : - 
pour own offices. : . pong ne yo Rl “a He pointed out that in 1933 Sears We are gratified, however,” Mr. | 
Rapid gives 45 to 60-minute ze ’ ; ‘ . a eae) a r. at “ gp . 
coavles haat that! And Rania ik Aaceeins Kae Gila. sold 1,842,724 tires, against 5,400,000 Van Allen said, “that it is apparent | 
studies each customer's needs, ‘ : ' by regular Goodyear dealers, ‘“prov-| from public utterances and published | 
of wrod i calenes ail ing conclusively that the public does | debates on the subject that there is | 
y the ll-State tire sold|no longer as strong a tendency in| 
Sack’ promien deserves a trial! Experienced editor capable of com- wep castigo plo as those sold by | high tans ia pm its aaa 
Next time, call Rapid! plete handling of self-supporting - an ; icin ’ : 


roodyear.” critics as malefactors.” 
Spencer Gordon, another Goodyear ~ 


PHOTOSTATS (customer) house organ wants sim- 
< . ° . . 


ilar situation. If you are planning : 
wed : y ~ ®\ attorney, said Goodyear has spent 
one let me give you facts and figures. 


pie aa. * aaa $27,000,000 for advertising in the last O le Hartman 
KAPID COPY SERV E en O00, Aprannianne Aan, Colones. six years to develop its trade-mark. g ? 


Young man, writing and creative Di id H 
ability, seeks beginner’s position with tul e ono rs 
agency or advertising department. S T M A B b > Li k 
Now taking advanced advertising ees oo any t oO Oo in 


{ Vanderbilt 3-3680 
) For All Branches 


Cleveland: Main 9335 course. Salary no object, but not ob- 3 L W. d — Sadestnat compares —dovslaped byanstond 
Chicago { State 6013-4 jectionable. Harold P. Felton, 215 ” etter or s ization of specialists in “Merchandise Presentation.” 


New York 


thot gets” 


| State 5980-1 W. 23rd St., New York City. Chelsea ° e Chicago, June 13.—George Hart- 

— "| 38-1982. ; In Advertising man, of the J. L. Sugden Advertising 

Se ee or ig oe gene. 
nized advertising agency. Young man, ies se aaa | | Advertising Golfers’ Association at | 
26, college education, experience in Rae, vane a Advertisers ten ae os E epee E : 
mail order house, advertising agency to underestimate the intelligence of | Bo lag Songs yorereny wae + 8 
work, production, ete. Prefer part |their customers and prospects, as- —— of = avout i. Get, Need- 
inside occupation, with several hours | Se'ted Dr. Luther F. H. Gable of De- ham, Lowls & meerny, inc., won the 
daily to bring in new accounts. Small |tTeit, who told the Chicago Federated |!ow net with 98-19-79. 


salary and commission. Box 467, Av-|Advertising Club today that scien- The guest prize for low erees Wens 
A Complete VERTISING AGE, Chicago. tifie facts can be made a highly ef-|to H. Sayer, who had a 79, with B.| i 
: 7 a ua ______ fective basis for merchandising plans.|W- Cook capturing the guest prize ened ay 
Production Service PUBLICATIONS He asserted that his own experi-|for low net with 97-22-75. | HOor csi, 
A NEW BUSINESS BOOK ence in radio broadcasts indicated . Members of the low gross four- | 2 ge lous a 
TYPOGRAPHY “Frauds and Swindles,” 104 page|how scientific developments con- — included H. Andrews, Ted 
book. discloses rackets worked in| nected with infra-red and ultra-violet |Dowst, George Hartman and M. M.| 
FEECTROTYPES stores by tricksters. Most complete rays, radio-active materials, vitamin Lord, who totaled 383, with second | 
MATRICES International compilation within| developments, etc., appeal to the pub-|prize going to Ken Sponsel, Earl 
covers. Invest $1.50 in protection. |lic. Younger people, such as high|Oren, Court Toel and Sam Penfield, 
STEREOTYPES E. A. Dench, Hohokus, N. J. school students, often show more in-|Who had 392. 
PRINTING ; telligent interest in these subjects| The low net foursome prize went 
ADVERTISING REPRESENTATION |than adults, he declared. to Joe Lynch, Fred Cortis, Jack 
cy “Advertisers who assume that the|Rutherford and Coe Adams, with 
; * yublie has the intelligence of a{|#28, while Arthur Ogle’s foursome, 
PUBLISHERS! ledanemndia child,” he concluded, |including Allan Brown, B. W. Cook 
Western A proved advertising  pro- “will miss out in failing to use facts|}and Graham Patterson, captured the 
Newspaper Union ducer wants to serve estab- of a scientific nature to build on- second net prize with 323. COUNTER—Soles psychology applied to selling Hoover 
- 2 : = . thusiastic acceptance on the part of —___—_. Dustettes. Inviting women to try it themselves gets 
NEW YORK - 310 East 45th St. acarnag puemener th WH. Feane- the rapidly increasing group of in- e ‘6c attention ond supplies proot thet leads to sales. 
CHICAGO + 210 So. Desplaine St. Ohio-Mich. territory. 12 years telligent purchasers.” R aise Good 


bg 93 
“Representative,” 357 Bangor Housekee in | 
Bldz., Cleveland, O. Liquor Import Firm P & € Retail store executives find 68% 


e e 
—== = — Names Reese Agency Rate in A pri l of ordinary manufacturers’ display 
-_ : Brown, Wright & Co., New York, helps to be impractical and unus- 
AUTOMATIC LETTERS omni Salesman have appointed Thomas H. Reese & ae i - a ys ts Pay a 
é ; * 4’ years business paper field with|Co., New York. Magazines, news-| New York, June 14.—Though put- € 10Ss 0 ousands of dollars 
Any Quantity—Low Rates one of largest publishers desires} papers and trade publications will be : : = spent for dealer helps that are 


and 34 other cities with McGraw-Hill. Address: \ 


Mail _- change to national paper of general | used. ig eB tr a i ee canes wate: Over sixty-five nation- 

ANKI character or good class magazine Brands imported by the client in-| 7 oe ee ee e ally known manufacturers find our 
Service eer gee Mae vvecaar, |clude “J.F.”. Scotch Whisky. San|*€ePing announces that it will accept counsel, sales planning, designing 

Send for Free Booklet—“Brass Knuckles” ||Contacts New England and Middle | ’ - c ac | orders at current rates to and includ- and‘ ‘merchandise presentation” one 
17 Fifth Ave. Pittsburgh, Pa. ATiantic 1290 || Atlantic states. Box 468, Apverris-|C@tlos Rum. Ron Obispo, Cognac | | oo f th luabl Real 
‘ ? Vieux and Chilean vintage wines. ing the March, 1935, issue. of their most valuable assets. Rea 


ING AGE, Chicago. r : ; 
GA Chicago The difficulty of calculating costs 
very far ahead has also caused Cos- 


insurance! 


Our Itinerant Promotion Plan is 


mopolitan to announce that until fur- endorsed and used by over 2000 of 
° 6 ther notice it will accept space or- America’s leading stores. Our plan 
K n ( | ders at current rates for issues six is to perfect the type and kind - 
| u s O Mm e r 1 mMm fey e e months beyond the last issue closed. — sl a aoe 
Fae cunmnpre. orders for biack and of distribution. It gives your sales 
: - fas ; : white are now acceptable at current organization something more to 
HE king business may be some- __ building of our business for thirty- rates up to and including February, sell with. 
what dead in the monarchial three years—we kow-tow again. spi gemveaiae ne “age cont caters t 
ne i a ; an rough March, 1935. 
line; crowns are being auctioned; Customers have made us what we Good Housekeeping’s new card es- FREE BOOKLETS 
but King Customer still rules su- are today; we thank them. And be- tablishes a black and white page rate 
preme in our branch of the realm __ lieve you will thank us for indicting of $6,000, with a line rate of $14.25. Send for these 
rar ‘ ° = - é is $$ 
of Advertising. these few lines if they serve to get ge erste gg Bi ag booklets de- 
Every time we look around at the = your needs and our facilities to- ‘upon an average net paid circulation scribing this 


plan in detail. 
It is able to 
increase sales 
<< for you. 


equipment, the methods, and some | gether. How easily that can be of 1,850,000 per month,” said the an- 
of the men, that have been in the demonstrated, and we mean today! nouncement by Warren C. Agry, busi- 
- i/ness manager. 

“The new rates are based upon an 
Agile pick-ups average net paid circulation of 1,- 
b ; k 950,000, and while we will continue 

y motor truc |our policy of not guaranteeing circu- 
jlation, our average delivery is now 


e in excess of that amount.” — Ww. L. STENSGAARD 
Partridge © Anderson Company Mrs. Myrick Dies &% ASSOCIATES, INC. 


| 
Electrotypes «+ Nickeltypes + Stereotypes * Matrices | Mrs. Marie Louis Myrick, 79. for Merchandise Mart, Chicago 
| 


Air deliveries 
for deadlines 


many years owner and editor of the | 
CHICAGO 


| Americus Times Recorder, died June 
|} 10 at the 


home of her son in Savan- 
' ~ | 
nah, Ga. ee 
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134.7 Percent Inerease 


May 1934 Over May 1933 


. . . Registered by the automotive industry in the purchase of national magazine space. 
The national magazines as a whole registered a gain in advertising revenue of 41.2 percent 
for the same period. Only 5 of the 24 main product classifications in which advertisers are 
grouped in National Advertising Records, failed to show an increase. 


During this recovery era, if every dollar of the advertising budget is to do full duty, 
advertisers and agencies should possess the timely and accurate information that will en- 
able them to keep a finger on the pulse of advertising—to know the trend of each industry 

as expressed in terms of advertising expenditures, as well as the month by month ex- 

penditures of individual advertisers, types of publications used, space, position and 
% | color and accumulative total expenditures. 


National Advertising Records, an independent audit of magazine advertising, 

issued bi-monthly, furnishes in cumulative form essential data on the schedules of 

all advertisers in the national magazineswith monthly and accumulative cost to- 
tals for every advertiser in each publication. 


A complete monthly analysis by publication, shows mont’ily data in lines 
and dollars with accumulative totals of each, as well as a parallel breakdown 
into product groups. 


Comparable data on national farm magazines, state and sectional 
farm papers, sports magazines, Canadian magazines and farm papers and 
on network and spot radio broadcasting is included in the Records. 


Write Either Office for Further Particulars. 


The Advertising Record Co.,|Inc. 


43 E. Ohio St. 330 W. 42nd St. 
Chicago New York 
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ADVERTISING AGE 


PHOTOGRAPH 
REVIEW OF TH 
WEEK 


PROVIDED ENTERTAINMENT FOR THE A. N. A. 


+ 
4 
Te tet 


eo ‘ 
= Pad 


Here are some of the radio stars who, through the courtesy of NBC, entertained 

members of the Association of National Advertisers and their guests at the 

banquet in Chicago last week. In front, Al Short, NBC production director, 

Mabel Albertson, Alice Joy, Sylvia Clark, Ruth Lyon, Edward Davies, Irene Beasley, 

ana Eddie Freckman. In back, Roy Shield, musical director of NBC central divi- 

sion, the Maple City Four quartet, Bob Brown, Cheri McKay, and the three 
McMichael brothers. 


NESCO INTRODUCES NEW HOLLYWOOD LINE 


; 


THE GOOD OLD KING IS STILL A MERRY OLD SOUL 


Ghe pleasure ts all yours gq \\ | 


Berghoff Bros. Brewery, Ft. Wayne, Ind., is currently using this unusual 24-sheet poster created by Chesler 
& Co., Chicago. 


AT A. F. A. MEETING PEPPING UP SALES IN FAR OFF BURMA 


= meee The stately old Sule Pagoda in Burma furnishes the background for 
Striking photograph of a new line of enameled ware just introduced shaet. dad Mead 4b, Wisbuiee, dee ail this Frigidaire poster, placed on one of the most important thorough- 
by National Enameling & Stamping Company, Milwaukee. preside at the radio departmental. fares of the country. 


Gilbert T. Hodges, A. F. A. chairman, 


ATTRACTIVE WINDOW DISPLAY FOR SUMMER GARTERS AND SUSPENDERS OUTDOOR GIRL PRODUCTS IN NEW DRESS 


WRED Fac >. 
renee i 


For the first time, a group of Outdoor Girl beauty products, made 


— by Crystal Corporation, New York, have been given a family resem- 
A. Stein & Co., Chicago, are offering dealers this window display for use in featuring the company’s blance in this new group of containers designed by United Advertis- 


new lightweight Paris garter and suspender line. ing Agency. Adams Studios made this photograph. 
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